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 “We search for products with a point of difference, which can add something  
new to the end user, that are innovative and owner managed”

BRINGING NEW AND INNOVATIVE 
PRODUCTS TO THE MARKET

Alistair Crawford, director of Live on the Edge Ltd, talks to Mark Hayhurst about his 
business and a new running shoe brand they are bringing to the market - Active88

Live on the Edge has an 
overriding ethos - to help 
athletes recover from, and 
prevent, injury while at the 
same time improving their 
performance.

They are striving to be the 
UK’s leading specialist boutique 
distributors of high-quality 
sports products for the retail 
sector, encompassing all sports 
enthusiasts from novice to elite.

Live on the Edge’s trading 
name was created in the 1990s 
and became a Limited Company 
in August 2009. It was set up by 
Alistair Crawford while he was 
still a student. He said: “I still have 
the first cheque book given to me 
by Bank of Scotland. The business 
was always in the background, 
but the financial crisis in 2008 
re-kick-started it and I focused on 
importing a brand called SLS3.

“I had to invest my own money 
in the business, which was nerve 
racking at the outset. I also had 
to build a website, order stock, 
negotiate my way through customs 
as a novice, engage with customers 
and retail clients and understand 
their needs while working a full-
time job.

“It was exceptionally satisfying 
when everything started to come 
together. However, people forget 
how hard it is running your own 

business and that should not be 
underestimated. I had a young 
family, but I was working seven 
days a week. Sometimes I started 
at 5.30am - my iPad and phone live 
beside my bed at night. I have been 
known to reply to US emails at 
3am and have conference calls at 
midnight to ensure we are on top of 
our game.”

The company has been on an 
upward journey since its inception. 
Their network has become more 
global and led them to a better 
understanding of how different 
retailers work and what products 
are successful in different parts of 
the world.

But this learning curve is not 
always smooth, Alistair said: 
“While we have taken some 
calculated risks on bringing 
new innovative products into 
the market not everything has 
worked, so it’s not always rosy. 
What is key to ensuring that the 
business continues developing is 
to have trusted retail partners that 
are open to looking at new ideas, 
open to conversations and who 
challenge you. We are all learning, 
and we will never stop, it’s about 
having that appetite to challenge 
the norm!”

Live on the Edge is always 
searching for new and innovative 
products, something that bucks the 

trend and will make people sit up 
and take notice.

Alistair added: “We search for 
products with a point of difference, 
which can add something new to 
the end user, that are innovative 
and owner managed. Why stick 
with the traditional running shoes 
and large brands? We like to work 
with  the innovators that live 
and breathe running, and have a 
passion for it.”

Which is why Active88 shoes 
came onto Alistair’s radar. Active 
Imprints was established in 1988 
in Boulder, Colarado, by running 
duo Danny and Jennifer Abshire. 
Danny is a leading innovator in 
the world of running footwear and 
custom orthotics. As a devoted 
lifelong runner and self-taught 
footwear guru, Danny is an expert 
in running form and coaching. 
Through his experience he has 
identified shortcomings in the 
running footwear market.

Danny is a passionate lifelong 
runner who has worked closely 
with thousands of athletes, 
from beginners to Olympic elite 
runners, helping them improve 
their running form and technique.

Danny and his wife have 
been working with runners and 
triathletes since 1988 to help them 
achieve fewer injuries and greater 
performance. He is the author of 

the book, “Natural Running”, a 
comprehensive guide book that 
gives you the practical tools and 
information to analyse and refine 
your form.

Danny also co-founded Newton 
Running Company and launched 
his new footwear line, Active88 
specializing in light-weight, low 
profile shoes for running and 
everyday wear. 

Alistair said: “Danny has a 
global following and consumers 
are keen to try what’s new and 
upcoming and we believe the 
future of Active88 is big. Danny 
remains true to his beliefs 
of natural running, minimal 
design and run form education. 
Consumers are still hungry for 
the right combination of footwear 
and education. While most big 
companies sway to follow market 
trends they leave gaps in the 
market that brands like Active 88, 
who are progressive yet true to 
their beliefs, can fill.”

Alistair has seen changes 
creeping into the market over the 
last five years, from running shoe 
development to sustainability. He 
added: “ With regards to running 
shoes the trend has gone from a 
minimalist approach to brands 
chasing maximum cushioning. 
Sales continue to grow online 
with more demand of US brands 

worldwide. Also, the internet 
has and continues to have 
considerable impact, but customer 
service and experience is still 
fundamental to business. Another 
big impact is the realisation of the 
effect our carbon foot print has, 
one of our team no longer uses a 
car to go and see clients they use 
the train or other forms of public 
transport instead!”

Alistair puts the success of Live 
on the Edge down to finding new 
innovative products that retailers 
should be selling and building 
strong links with both retailers 
and manufacturers.

Alistair said: “We build trusted 
partnerships and collaborate with 
everyone who shares our passion 
and is commercially driven . We 
feel building relationships with 
retailers is key and therefore 
work with agents who have over 
20 plus years experience in the 
sports trade that have an evolving 
approach to market trends.

“We would be delighted to talk 
to new customers to understand 
them and how our products will 
add value to their business. Email: 
info@live-on-the-edge.com or 
speak to a human; +44 131 344 
4730 for head office or speak to: 
Steve Lee, James Lawrence, Fraser 
Patterson, Alistair Crawford, 
Sophie Warner, or Tony Leonard.”

DANNY AND 
JENNIFER 
ABSHIRE
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Brighton and Hove Triathlon 2020 have secured the ITU World 
Championship qualifier for the 2021 World Championships in 
Bermuda, the only qualifier offering a sea swim.

Due to unprecedented demand the 2019 event sold out early with 
entries reaching 1,600 competitors.

John Lunt, Race Director, said: “We are honoured to be given the 
ITU qualifier status in Brighton once again. 2020 will be the fifth year 
for us, in what is a very important Olympic year.

“The benefit of the Brighton course for the qualifier competitors is 
that it offers a 5km loop on a wide, two-lane, closed road. The course is 
flat and very fast and multiple laps allows easy spectator viewing. We 
are also the only qualifier with a sea swim and the only event with a 
mass start. What this means for competitors is that they can see who 
they are racing against from the outset.”

Santi Brage, Chair of the BTF South East Region & Chair of Bri 
Tri, said: “Increased participation in triathlon is one of the major 
objectives of the South East Region. In a very short space of time 
Brighton & Hove Triathlon has proved that a main event in this area 
has attracted not just experienced triathletes, but also many new 
people to the sport. I’m delighted this is in our region and I know we 
will continue to work closely with the event team in order to continue 
to boost our sport in the area.”

Verity Miles, Age-Group Coordinator for The British Triathlon 
Federation, said: “Brighton and Hove Triathlon was awarded a 
Qualifier event as the organisers submitted a bid detailing strong 
evidence of the positive race 
experience they can provide. 
We’re pleased to award them an 
ITU Age-Group Qualifier for the 
2021 World Championships. It 
is great to see an annual event, 
which features a draft-legal race 
and sees hundreds of athletes 
enter year-on-year.”

Jen Granger, British 
Triathlon Regional 
Development Manager, added: 
“The region is delighted to 
host a qualifier for the World 
Championship. This flagship 
event brings a lot of kudos to the 
region especially as they are also 
focussed on introducing multi-
sport to children.”

Ribble Weldtite Pro Cycling 
has partnered with British 
skincare brand VeloSkin, which 
creates performance products 
specifically designed to match 
and tackle the demands placed 
on the skin of cyclists.

As the Ribble Weldtite team 
continues to develop year on year, 
building a sustainable platform 

Lauren Steadman and John 
McAvoy have been appointed 
as new brand ambassadors 
for Volvo Car UK, sponsors of 
British Triathlon.

Both elite athletes, Lauren and 
John demonstrate how sport can 
help people overcome personal 
challenges and realise their full 
potential.

Lauren Steadman is one of 
Great Britain’s most successful 
parathletes. Born missing the 
lower part of her right arm, she 
competed at the highest level as a 
swimmer in two Paralympic Games 
before taking up paratriathlon and 
winning a silver medal at Rio 2016, 
where the sport made its Games 
debut. She is now in training for the 
Tokyo 2020 Paralympic Games.

Lauren is a European and 
World Champion – titles she 
has won seven and three times 
respectively – and, outside sporting 
competition, is well known to 
millions through her participation 
in the BBC’s Strictly Come Dancing 
in 2018. Her experience of regularly 
swimming in open water has made 
her keenly aware of the issue of 
water pollution in oceans, lakes and 
rivers and the risks it poses, not 
just to sportspeople and swimmers, 

Ribble Weldtite Pro Cycling partners with VeloSkin for 2020
for success and progression, 
VeloSkin will help to maximise the 
professional riders’ performance 
in the toughest of conditions 
throughout 2020 as they compete 
at UCI continental level across the 
UK, Europe, Africa and Asia.

Tom Timothy, Ribble Weldtite 
Pro Cycling, Team Principal, 
said: “We are really pleased to be 

working with VeloSkin for 2020. 
We had a gap in our provision for 
a skincare provider and when 
VeloSkin approached us, as a 
passionate and forward-thinking 
British company, it felt like a great 
fit.

“With the range of VeloSkin 
products on offer it will allow 
our team to be more comfortable 

during the day-to-day demands of 
training and racing, as we strive to 
continually improve every area of 
performance.”

Chris Bairstow, Founder of 
VeloSkin, added: “VeloSkin has 
progressed positively throughout 
2019, with additional investment 
within the company as well as into 
production and our website. With 

this, we’ve been able to increase 
our presence in the cycling sector 
and increase our profile throughout 
the year.

“We enjoyed a short spell 
working with a UCI team last 
season, so it was a natural 
progression to explore the 
possibilities for the 2020 season 
to become an official supplier 
and work with an ambitious and 
professional outfit such as Ribble 
Weldtite.

“With VeloSkin Chamois Cream 
providing the ultimate saddle 
comfort, and our full skincare range 
ensuring the riders are well looked 
after, we’re excited to see what this 
season will bring for the Ribble 
Weldtite team and VeloSkin.”

Having been created and tested 
over a number of years within the 
pro peloton, everything from the 
product quality and consistency, 
to the design of the tin, has 
been fully considered to ensure 
VeloSkin delivers ultimate skincare 
performance for the cyclist.

For further information and 
to view the full range of VeloSkin 
skincare, visit veloskin.cc

BRIGHTON SECURES ITU 
WORLD CHAMPIONSHIP 

QUALIFIER IN 2020

Triathletes Lauren Steadman and John McAvoy 
appointed as new Volvo Brand Ambassadors

but also to the health and quality 
of our natural world. Her personal 
concerns are perfectly aligned 
with Volvo’s commitment to 
sustainability and protecting 
and improving the environment, 
emphasised in its recently 
declared intention to become a 
climate-neutral business by 2040.

Lauren said: “I’m honoured 
to be working alongside Volvo 
and its partnership with British 
Triathlon. As a paratriathlete, I 
compete in natural environments 
around the world and have seen 
first-hand the importance of 
preserving our planet’s oceans, 
lakes and waterways, a cause I am 
committed to promoting. Sharing 
this passion with a brand that 
both embraces and respects the 
environment is something I’m 
excited to be part of.”

John McAvoy is a former 
career criminal who at one time 
faced the prospect of two life 
sentences. While serving time in 
a top-security prison, he turned to 
fitness as a route to turning his life 
around, supported by his prison 
officer, Darren Davis. Having set 
world records in the gym on the 
rowing machine, he was able take 
up triathlon on his release and now 

competes internationally. Through 
his involvement in the sport, John 
is keen to inspire others, working 
closely with young offenders within 
the prison system to educate and 
offer guidance on how to use the 
redeeming power of sport to better 
their own lives.

He said: “It’s great to be working 
alongside a brand that shares 
my passion for promoting active 
lifestyles via the power of sport, as 
well as one that has safety, quality 
and sustainability at its heart. 
Sharing the same core values that 
embody triathlon is something that 
leaves me excited to be working 
alongside Volvo and inspiring 
others to change their lives for the 
better.”

Kristian Elvefors, Volvo Car UK 
Managing Director, said: “I warmly 
welcome Lauren and John as our 
newest brand ambassadors; their 
wonderful sporting achievements 
in triathlon and their inspiring 
personal stories will resonate 
with many people. They will be 
much-valued contributors to our 
work supporting British Triathlon, 
inspiring people to become 
active in their lifestyles and to 
spreading urgent messages about 
safeguarding the world around us.”
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An exciting event and a massive prize
The Professional Triathletes Organisation is launching a  

brand new event – The Collins Cup

The Professional 
Triathletes 
Organisation is a 
not-for-profit entity 

that supports the body of 
professional triathletes and seeks 
to showcase the passion, talents, 
determination, struggles and 
achievements of the dedicated 
professionals who strive to realise 
the highest levels of the sport and 
inspire all those who participate 
in triathlon, from the seasoned 
age grouper to the newbie.

The PTO has partnered with 
Crankstart Investments, an 
investment vehicle for Michael 
Moritz, in establishing a platform 
for professional triathletes to 
begin to realise their goal of 
athlete self-determination.

As a result of this partnership, 
The Collins Cup will be held from 
May 29-30, 2020, at the X-bionic 
sphere, in Samorin, Slovakia, and 
there will be over $2,000,000 in 
prize money for the event.

Rachel Joyce, Co-President of 
the PTO, said: “The Collins Cup 
will be a true celebration of the 
both the history and the future of 
the sport we love so much, and we 
look forward to hosting the event 
and engaging the entire triathlon 
community.”

Charles Adamo, Chairman of 
the PTO, added: “The PTO has 
been working for a number of 
years to create an environment 
and structure where professional 

Alexander, Simon Whitfield, Erin 
Baker and Lisa Bentley.

An athlete from each team will 
battle against one another in an 
individual race of three, so there 
will be 12 separate race matches, 
each staggered ten minutes 
apart. Athletes will be awarded 
points for their team based on 
performances in their respective 
race match and the team with the 
most overall points from the 12 
race matches will claim the spoils 
of The Collins Cup and bragging 
rights as the most dominant 
force in the sport. The team that 
finishes last will receive The 
Broke Spoke Trophy.

Sam Renouf, CEO of the PTO, 
said: “The format of USA v Europe 
v Internationals will add a whole 
new level of competition and 
pure excitement for triathlon. By 
adopting a proven format like the 
Ryder Cup with its nationalistic 
intensity, and having a point 
system that creates drama 
throughout the race, The Collins 
Cup is designed to be a compelling 
live TV event that appeals not 
only to the fans of endurance 
sports, but also to the general 
sports enthusiast.”

The Collins Cup was inspired 
by and named after Judy and John 
Collins, who 40 years ago were 
instrumental in establishing the 
sport of triathlon by inaugurating 
a long distance event on the 
idyllic shores of Hawaii, where 

they were stationed while John 
was a Commander in the US 
Navy. Inspired by their recent 
experience in short distance 
triathlon in California, they 
designed a long distance, around-
the-island event in Hawaii, 
by adding a long bicycle leg to 
existing swimming and running 
events. The winner was  
to be considered the best all-round 
athlete.

Since that fateful day, 
triathletes, male and female, 
have established themselves as 
some of the fittest athletes on the 
planet. From its earliest days, the 
competition has included men and 
women racing the same distance, 
over the same course, on the same 
day for equal prize money. This 
has always been an important 
principle of the Collins’ and the 
cornerstone of the philosophy 
of the Professional Triathletes 
Organisation.

On the formation of the Collins 
Cup, John Collins said: “It is quite 
incredible really. It is hard for us to 
believe that our endurance event 
started in Hawaii in the 1970s, 
with only 15 participants, has now 
inspired a global spectacle with 
professional teams from the USA, 
Europe and the Internationals 
competing for a trophy named 
after us. We are humbled and 
want to thank the Professional 
Triathletes Organisation for 
honouring us in this way.”

“The Collins Cup is designed to be a compelling live TV event that appeals not  
only to the fans of endurance sports, but also to the general sports enthusiast”  

Sam Renouf, CEO of the PTO 

triathletes have a meaningful voice 
in the way the sport is operated 
and can contribute to its growth for 
the benefit of the entire triathlon 
community. We are very pleased 
to have teamed up with Crankstart 
Investments and Michael Moritz, 
who share our vision in the 
potential of the sport and the best 
means by which to see it grow  
and thrive.”

Under its partnership, the 
PTO and Crankstart Investments 
share equally in all profits 
generated by operations. Michael 
Moritz, Chairman of Crankstart 
Investments,said: “The spread 
of the internet, the rise in the 
number of media outlets thirsty 
for top-notch sporting content, 
combined with the latest 
production techniques now make 
it possible to bring to international 
audiences the extraordinary 
accomplishments of today’s 
highest performing athletes – the 
top 40 male and female triathletes 
in the world. A major part of the 
attraction of the PTO is that, 
unlike every other sport, men and 
women compete for equal prize 
money and the athletes are co-
owners of the business. This means 
that all participants will share, 
on an equal footing, in the PTO’s 
collective success – a recipe that 
is a mainstay of the Silicon Valley 
investment model.”

Tim O’Donnell, Co-President 
of the PTO, said: “While we were 

arranging the investment, we 
have been working behind the 
scenes and over 100 professional 
triathletes have become members 
of the PTO, including all of the top 
35 men and top 35 women in the 
PTO World Rankings. Now that 
we have been able to make this 
announcement, we can invite all 
licenced professionals to become 
PTO Members. There are no costs 
or membership fees involved and 
any professional can find out more 
information by e-mailing us at 
membership@protriathletes.org.”

The Collins Cup will bring 
together the greatest professional 
triathletes in the world in a team 
competition to do battle to see 
who dominates the sport.

Modelled after golf ’s Ryder 
Cup, The Collins Cup is a 
competition among USA, Europe 
and the Internationals. Each team 
will consist of 12 professional 
triathletes, six men and six 
women. Eight athletes, four men 
and four women, will earn a place 
on their respective teams by 
way of the PTO World Rankings 
System and the remaining four 
athletes, two men and two women, 
will be selected by the non-athlete 
PTO Board Members with advice 
from Team Captains. 

The Team Captains for The 
Collins Cup 2020 are: USA: Mark 
Allen and Karen Smyers; Europe: 
Normann Stadler and Chrissie 
Wellington; Internationals: Craig 
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Polar Vantage  
V Titan

The Polar Vantage V Titan is a combination 
of premium materials and the latest 

precision sports technology of the Polar 
Vantage V pro multisport watch. The 

titanium case gives it a premium look and 
feel. It has passed several military standard 

tests, including extreme temperatures, 
drop and humidity.

Predator Flex 
Polarized Goggles

The Predator Flex range of swimming goggles 
offer unrivalled comfort and fit, thanks to the 

use of four unique flexpoints for enhanced frame 
flexibility and a customised fit. The Predator 
Flex Polarized Goggles come equipped with 
a polarized lens and there’s no need to worry 

about fog either, as these lenses are impregnated 
with anti-fog tech.

Enhance your 
performance 

Tenola Limited is engaged in the design, 
development and manufacture of triathlon 

specific sports clothing. They are always 
looking at ways of improving their 

sportswear to enhance the performance of 
their customers and in 2020 they will be 

expanding their range.

TriEye Sport 
Photochromatic 

The TriEye Sport photochromatic pack 
comes with a photochromatic lens that 

changes colour depending on the sunlight. 
From cat. 0 – clear to cat. 2 – dark. Choose 
between the US or UK orientation (mirror 

on the left or right side), black or white frame 
(light), small or medium size.

The single mirror is ideal for cycling and 
running.

Northwave 
Extreme Pro

Made from 100 per cent unidirectional 
carbon, the PowerShape Carbon 15 sole 

features the exclusive Powershape system 
on the arch of the foot that ensures 100 
per cent of rider power is transferred to 
the pedals without wasting any energy. 
With a stiffness index of 15.0, this is the 
new performance benchmark for road 

soles. 

Don't take it  
for granted

Possibly the most important piece of 
equipment come race day is your swim 

goggles. A piece of equipment so many of 
us take for granted, yet without them, all 

of our preparation and training is wasted. 
“Aphotic” from HUUB, is their first swim 
goggle that gets darker or lighter through 

Photochromatic technology during the race 
without you even noticing

Engineered for 
cycling

GORE C3 Women GORE WINDSTOPPER 
Base Layer Shorty+ boasts FORM FIT. 

It’s not skin tight, but also not excessively 
baggy, Form Fit garments provide a sporting 

silhouette without being body hugging. 
Other features include seat insert, water 

resistant, extremely breathable, designed 
for cool weather, engineered for cycling and 

weighs 100 grams.

Arena Neoprene 
Jammers

Arena’s Neoprene Jammers are an 
innovative training design for triathletes 

and swimmers. By offering the buoyancy of 
a wetsuit, you can train indoors and prep 

yourself for what it will feel like racing in a 
wetsuit. With its lifting effect for the lower 
body, you can also use these jammers as a 

pull buoy.
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