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Vango present the world’s lightest inflatable tent
Leading British outdoor 
and camping equipment 
manufacturer, Vango, 
introduced its 2020 technical 
collection at the Caravan, 
Camping, and Motorhome show 
in Birmingham.

This included the award-
winning Project Hydrogen – the 
world’s lightest twin skin tent with 
AirBeam technology.

Adding two brand new models 
into its Force Ten Alpine Light 
Collection, Vango’s focal point 
for the 2020 range has been 
lightweight design and minimal 
pack size. With years dedicated to 
research and development, Vango 
launched the ultra-lightweight 
Project Hydrogen and F10 Neon 
tents.

With a total weight of just 0.7kg 
and a trail weight of 0.68kg, as the 
first-ever Airbeam technology tent 
in Vango’s technical range, the 
Project Hydrogen tent has already 
claimed the highly sought-after 
Outstanding Outdoor Gold Winner 
award in the Best Tent category 
by ISPO. Fast to pitch, Project 
Hydrogen can be inflated with a 
bike pump or CO2 cartridge and 
the highly compressible structure 
ensures the tent can be pack down 
to one litre.

Built on the successful design of 
Helium tent, the new Neon UL tent 
is the lightest poled tent in Vango’s 
Force Ten Alpine range. The 
manufacturer uses carbon fibre 
poles in combination with titanium 
pegs ensuring maximal strength 
with minimal weight, the Neon can 
be packed down to one litre with a 
total weight of only 465g and a trail 
weight of 445g.

Vango’s Marketing Director, Rob 
Birrell, said: “We are thrilled to 
finally reveal the ground-breaking 
Project Hydrogen to the public. 
Vango has been pushing the 
boundaries of the outdoor industry 
for over 54 years and this is the 
most exciting development within 
our technical portfolio yet. It has 
been a great honour for me and the 
whole Vango team to be part of the 
creation of such a revolutionary 
innovation.

“The greatest testimony for the 
significance of this development 
for the outdoor and camping 
industry is the Gold winner for the 
Outstanding Outdoor innovation in 
the Outdoor Awards by ISPO. It’s 
great to see all the passion, time and 
dedication our team invested in the 
development to be recognised by 
such a prestigious global institution 
as ISPO.”

Vango reached out to the world’s 
record-breaking cyclist and TV 
broadcaster Mark Beaumont 
to test the Project Hydrogen on 
his latest long-distance cycling 
endeavour in Patagonia. The ultra-
endurance athlete said: “I’ve been 

a friend of Vango for many years 
and so I was delighted when they 
got in touch about the opportunity 
for me to test their brand-
new, cutting-edge technology 
in the terrain. On my cycling 
endeavours, I spend every night 

at a different location, therefore, I 
need a shelter that can protect me 
from the elements, is quick to pitch, 
and doesn’t add much to my travel 
weight – Project Hydrogen ticks all 
these boxes and is a superb bit of 
adventure kit.”
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GB Snowsport and 
Snow+Rock have entered 
a partnership to mark the 

two-year countdown to the 
start of the Beijing Winter 

Olympic Games in 2022.
The tie-up will see GB 

Snowsport and household 
favourite Snow+Rock 

partner up to and during 
the Beijing 2022 Winter 

Olympic Games.
The venture sees 

Snow+Rock become the 
official retail partner 

for GB Snowsport.
As well as raising the 

profile of snowsports in 
the UK using high-profile 

and emerging athletes – GB 
Snowsport and Snow+Rock 

will work on meaningful 
initiatives to encourage 

participation in snowsports 
and initiatives that protect 
the winters for athletes and 

the future generations.
High profile GB 

Snowsport athletes have 
committed to help activate 

the partnership that 
will deliver campaigns 

to engage and inspire 
people to get involved in 

snowsports in the UK.
Victoria Gosling OBE, 

GB Snowsport CEO, said: 
“Planning for Beijing 

2022 is well under way 
and to have their support 

in the lead up to and 
during the games is key 
given our reliance upon 

our commercial partners 
in order to create the 
best environment for 
our athletes to thrive.

“The importance of 
quality of equipment 
is critical to athlete 

performance and we look 
forward to combining 
sport science with the 

expertise of Snow+Rock 
to deliver innovative 
initiatives and fitting 

expertise for the athletes.”
Jose Finch, MD Outdoor 

and Cycle Concepts Ltd, 
said: “We are excited to 

support exceptional and 
inspirational athletes as 
they prepare to achieve 

their goals at Beijing and 
beyond. Performance is 

at the heart of everything 
Snow+Rock believes in 

and, like GB Snowsports, 
we deliver this through 
our passion, expertise 

and commitments 
to the best brands, 

products and service.”

GB SNOWSPORT 
PARTNERS WITH 

SNOW+ROCK

NEW NATIONAL OUTDOOR EXPO TO BE LAUNCHED

Red Bull’s Head Of 
Commercial announced 
as keynote speaker

Mountain Hardwear 
appoints Danny Harkin

Raccoon Events, the Event 
Management company behind 
the award-winning National 
Running Shows (Birmingham, 
London and Paris) is launching 
a new consumer outdoor show 
in 2021.

The National Outdoor Expo will 
take place on March 27-28, 2021, 
at the NEC, Birmingham.

The inaugural show has already 
signed up world-class inspirational 
speakers including broadcaster, 
writer and adventurer Ben Fogle, 
sportsman, athlete and adventurer 
James Cracknell OBE (pictured), 
adventurer and extreme 
endurance athlete Sean Conway 
and endurance runner Susie Chan, 

as well as signing up the Ordnance 
Survey as a main show partner.

Nick Giles, Managing Director 
OS Leisure, said: “We’re delighted 
to be supporting the launch of 
the first National Outdoor Expo 
in 2021, and are hugely excited 
to see the whole of the outdoor 
community coming together in 
one place. At OS, helping more 
people to get outside more often 
is at the heart of our business, and 
we think this is just what outdoor 
enthusiasts need to get them even 
more inspired!”

The National Outdoor Expo 
ethos is ‘Empowering you to 
Get Outside and Get Active’ – 
research shows that an active 
outdoor lifestyle helps people live 
longer, stay younger and enjoy life 
more. The National Outdoor Expo 
will be a destination for outdoor 
enthusiasts and provide all of the 
inspiration, kit, tech, nutrition 
and advice to help you thrive in an 
active outdoor lifestyle.

The National Outdoor Expo 
will be packed full of interactive 
features, inspiring talks and the 
very latest gear for you to try and 
buy, all under one roof. The show 
will have five key areas: walking, 
climbing, cooking, camping and 
running.

The event has the endorsement 
of the Outdoor Industries 
Association (OIA).

Andrew Denton, CEO, Outdoor 
Industries Association, said: “Our 
mission to ‘Get Britain Active 
Outside’ requires inspiration, and 
what Raccoon Events have done 
at the National Running Expo 
certainly shows they can do that! 
They have a fresh, innovative 
approach to consumer expos 
and we are excited to be working 
with them to drive forward 
the industry and support more 
consumers being active outdoors.”

Leading outdoor specialist PR 
agency Media Contact Services 
(MCS) has been appointed to 
handle the public relations 
activity for the show launch. 
Starting with immediate effect, 
MCS has been retained to support 
the launch of the new show to 
trade and consumer audiences, 
working with trade and consumer 
media and journalists to ensure 
the launch show is a success.

Mike Seaman, CEO, Raccoon 
Events said: “We believe that 
there is a gap in the market for a 
large-scale consumer event for 

people that are interested in 
an active outdoor lifestyle and 
we are excited to replicate our 
success in the running market 
with this new event launch. I am 
passionate about getting people 
active outdoors and I want 
us to create a community-led 
consumer show that is exciting, 
inclusive and will help to grow 
the market.

“The event will have a strong 
focus on sustainability and has 
been set up to support the market 
that we serve with donations 
to both the OIA and charities 
that encourage being active 
outdoors. The outdoor industry 
has been incredibly supportive 
of our plans and it is heartening 
to see how many organisations 
have already confirmed their 
participation despite us not 
officially launching until March!”

If you are interested in 
finding out about exhibition or 
sponsoring the Expo, please get 
in touch with Mike Seaman at 
mike@raccoonevents.com

As part of its long-term 
global brand strategy, 
Mountain Hardwear has 
appointed Danny Harkin as 
Brand Director EMEA with 
responsibility for product, 
marketing and sales across 
Europe.

Based in Mountain 
Hardwear’s EU headquarters 
in Geneva, Danny will 
continue the brand’s aligned 
global brand strategy to drive 
commercial success and 
build the brand in European 
markets. Danny previously 
worked at The North Face, 
where he held the position of 
Product Director.

Danny’s extensive 
experience spans 30 years with 
multiple management and 

leadership roles in product and 
operations in UK, Italy and US.

Joe Vernachio, President 
at Mountain Hardwear, said: 
“Danny’s appointment will 
bring a new dimension and clear 
focus to our European business 
model, aligned with our ongoing 
global brand strategy. Danny has 
the ideal background, industry 
network and expertise to take 
our brand forward and increase 
appeal across Europe.

“As a team we are committed 
to launching uncompromised, 
experience-driven designed 
products for the global mountain 
and climbing community, which 
also limits any environmental 
impact. Danny is a welcome 
addition to our passionate 
outdoor family.”

Dylan Wyn Pugh, Head of 
Commercial at Red Bull will 
be speaking on the second day 
of the OIA conference.

The Confrence will take place 
at Shrigley Hall, Pott Shrigley,  
w Nr Macclesfield, Cheshire, on 
March 16-17.

At Red Bull, Dylan is 
responsible for driving the 
commercial growth and 
marketing expansion of Red 
Bull’s properties in sports, 
culture, consumer products and 
media. 

He heads up the commercial 
team at Red Bull which includes 
working with brand partners to 
create video-led projects that 
inspire audiences to make the 
most of their time and talent.

Dave Bowler, Marketing and 
Communications, said: “Dylan’s 
keynote will focus on Red Bull’s 
central strategy of ‘Publishing 
with Purpose’ and building their 
global brands through athlete 
partnerships, while building 
upon and harnessing the brand’s 
credibility and publisher status.”

Delegate places for the OIA’s 
2020 Conference and AGM have 
been selling fast and it is advised 
that any potential delegates 
book as soon as possible to avoid 
disappointment.

Online booking for the 
conference is live and can be 
accessed via the event section on 
the OIA website where further 
information and conference 
updates will be available.
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IAN BOSWELL WILL RACE FOR WAHOO 
After a successful career  
racing the European pro  
circuit on teams including  
Trek-Livestrong, Team Sky,  
and Katusha-Alpecin,  
American pro Ian Boswell has 
decided to transition from 
the road calendar to a new 
challenge - racing for Wahoo 
Fitness on a circuit of his own 
design that will include gravel 
and endurance mountain  
bike events.

Boswell will be chronicling his 
move from road to gravel racing in 
Wahoo’s new Frontiers campaign 
that will include podcasts and  
video episodes.

Wahoo, the leading maker of  
GPS cycling computers and 
connected indoor cycling 
simulators, hired Boswell as a  
full-time employee and gave 
him duties including training to 
race gravel events where he will 
look to spend time with other 
Wahooligans who are passionate 
about gravel. He will also be 
producing podcasts and videos 
at events throughout the season. 
Wahoo has previously sponsored 
Boswell as a member  
of Team Sky and Katusha-Alpecin, 
and approached him with the idea 
of racing gravel full time as part of 
a broader effort to support athletes 
seeking to take on new challenges. 
Boswell will be racing for Wahoo 
alongside other top talents 
including defending Dirty Kanza 
winners Amity Rockwell  
and Colin Strickland, as well as 
Heather Jackson, and Peter  
Stetina, the defending Belgian 
Waffle Ride champion.

Heather Jackson will race 
some of the most challenging 
gravel events in the country in 
addition to racing a full slate of 

Last year Polartec Eco-
Engineering set a goal for 
sustainable textiles that 
included the creation of the 
world’s first fully recycled and 
biodegradable fleece, other 
knits, insulation fills and 
breathable waterproof fabrics.

In a step closer to their  
ultimate goal Polartec launched 
lightweight Power Air at this year’s 
Winter ISPO.

Polartec, the premium provider 
of innovative and sustainable 
textile solutions launched Power 
Air in 2018, a fabric that uses 
a construction technique that 
enables it to shed at least five 
times fewer microfibres than other 
premium fleece fabrics.

In 2020, it will go one step 
further and use a lightweight 
version that is made from one yarn, 
is fully recyclable and has a higher 
PCR content. Plastic microfibres 
are migrating into our oceans, 
being consumed by plankton and 
travelling up the food chain.

Steve Layton, the new President 
of Polartec, said: “Polartec’s Power 
Air lightweight version is, hands 

Merrell has signed a deal with 
Ragnar Relay to be the official 
footwear partner for the 
inaugural Ragnar Trail Forest 
of Dean event in June.

By becoming Ragnar Trail 
Forest of Dean’s official footwear 
partner, Merrell will have a 
strong presence in the event 
village, offering trail runners the 
chance to test out its diverse trail 
running offering ahead of their 
challenging races.

Hot on the heels of the launch 
of Merrell’s newest trail runner 
- the MTL Long Sky - Merrell’s 
sponsorship of Ragnar Trail 
Forest of Dean sees the brand 
increase its presence in the UK 
trail running market and build on 
its successes to date.

Ragnar Relay, the world’s 
largest overnight relay series, is 
bringing Ragnar Trail to the UK 
for the first time in June 2020. 
The unique event sees teams 
of eight run approximately 120 

German sportswear 
manufacturer Ziener has been 
named the Official Clothing 
Partner of the FIS Nordic World 
Ski Championships Oberstdorf 
2021 presented by Stora 
Enso, following an agreement 
brokered by Infront, the 
exclusive media and marketing 
partner for the International 
Ski Federation (FIS) event.

It marks the first time Ziener 
has been named a sponsor and 
it will equip over 1,700 staff and 
volunteers throughout the event, 
which takes place in Germany from 
February 23 to March 7.

MERRELL LANDS RAGNAR RELAY SPONSORSHIP DEAL

Polartec launches lightweight Power 
Air in Houdini’s Mono Air Houdi

Ziener to clothe FIS Nordic World Ski Championships
The agreement also includes 

the right to publish World 
Championship highlight clips  
on its own digital channels and  
logo integration on the event 
website and at the venue through 
video spots.

Ziener can also design an 
exclusive FIS Nordic World Ski 
Championships collection for sale 
online, in dedicated shops as well as 
via the company’s exhibition space 
at the competition.

Michael Witta, vice president 
of marketing sales at Infront, said: 
“Ziener’s reputation as a top brand 
in the winter clothing market is 

well established and we are happy 
to welcome them onboard as we 
build towards the FIS Nordic 
World Ski Championships. We 
believe this partnership benefits for 
both parties and will provide broad 
exposure for Ziener’s brand.”

Moritz Beckers-Schwarz, 
general manager FIS Nordic Ski 
World Championships 2021, added: 
“We are proud to welcome Ziener 
to our family. It is important to 
satisfy our volunteers and staff with 
high quality partner and Ziener is 
the best we could win. Together we 
will experience the biggest sport 
spectacle in 2021.”

multisport events, including Kona 
2020. Jackson is the American 
Ironman record holder and a five-
time Ironman champion whose 
accomplishments will be featured 
in the third episode of Frontiers.

All sponsored athletes will rely 
on the class-leading ELEMNT 
ROAM GPS computer to help 
them navigate unfamiliar routes. 
They will train at home with the 
Wahoo KICKR smart trainer, 
and track heart rate data with the 
TICKR heart rate monitor.

Ian Boswell said: “I feel like the 
step I have made to walk away 
from pro cycling is the first step 
towards the rest of my life. I have 
had a good relationship with 
Wahoo since I joined Team Sky in 
2013 and continued with Wahoo 
while at Katusha Alpecin. They 
even came on board to support 
my annual ride, the Peacham 
Fall Fondo, at my new home in 
Vermont. When Wahoo came 
to me with this idea for a gravel 
project in 2020, it immediately 
seemed like the perfect next step. 
I think gravel cycling and these 
events are still being discovered 
and what’s possible is still 
unknown, to me it is a sense of 
community and a new way to test 
and push myself.”

Mike Saturnia, CEO of Wahoo, 
said: “Riding gravel is just so much 
fun. Mass participation events like 
marathons, triathlons, and now 
gravel races where the everyday 
rider can line up next to the pros. 
Everyone who rides a gravel event 
covers the same course, endures 
the same conditions, and takes 
on the same challenges to have an 
unforgettable experience. Ian has 
enjoyed a great World Tour career 
racing across Europe that included 
finishing the Tour de France.”

down, one of the best products we 
have ever had – and Polartec has 
some incredibly cool technologies. 
When you try lightweight Power 
Air it just checks every single box 
you can think of with the fully 
recyclable element mixed with the 
high performance and aesthetics.”

Scientists still don’t know 
the full consequences of this on 
human health but it’s a growing 
concern, so much so that in 2018 
microbeads were banned from 
health products.

Polartec is addressing this 
problem on an ongoing basis. 
One of its projects has involved 
working with Swedish outdoor 
brand Houdini, to bring the first 
product made with lightweight 
Power Air to market in the Houdini 
Mono Air Houdi. Comprising 73 
per cent recycled plastic content, 
the fabric works by encapsulating 
air-trapping fibres – think bubble 
wrap – that results in an end 
product that is warm, comfortable 
and breathable yet sheds at least 
five times fewer microfibres when 
compared to other premium, mid-
layer fabrics.

In addition to its PCR content, 
the 100 per cent Polyester fabric 
is also fully recyclable. Houdini’s 
Mono Air Houdi is lightweight, 
warm and can be worn year-round. 
Named “Mono” because of the 
fabric’s one-yarn construction, 
its low-friction surface makes it 
perfect for layering in the winter 
whilst its breathability makes it 
a great go-to piece during a chilly 
summer evening. Houdini’s Mono 
Air Houdi has been inspired by 
the fit of the iconic Houdini Power 
Houdi and features a stretchy 
slim fit, snug high collar hood and 
extended sleeves with thumb loops.

miles, across three repeating 
loops on wilderness trails. The 
route winds through the Forest 
of Dean, allowing runners to take 
in acres of woodland, majestic 
valleys, and scenic hills.

Simon Sweeney, UK 
Marketing Manager at Merrell, 
said: “We are really delighted 
to be working with Ragnar 
Trail Forest of Dean this year 

and to have another avenue 
to showcase our trail running 
offering to the UK’s trail running 
community. Building on the 
success of Merrell’s partnership 
with the Ragnar event series in 
the US, so it’s great to be able 
to replicate this relationship 
here in the UK and in such a 
beautiful location of the Forest 
of Dean too.”

The debut Ragnar Relay 
Series will be delivered by 
Grounded Events Company 
(GEC), the organisers of the 
Brighton Marathon Weekend.

Tom Naylor, Managing 
Director of GEC, added: “We are 
very excited to welcome Merrell 
as the Official Footwear Partner 
who will be bringing their trail 
expertise to the Forest of Dean. 
Our runners will undoubtedly 
enjoy the unique discounts, 
exclusive Merrell training 
advice and Merrell try-ons in 
the Ragnar Village. ”
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A great choice  
for rain

The Westport II is a waterproof and 
breathable women's parka with a fishtail, 
smart ventilation and an adjustable waist 

and hem. A great choice for those rainy 
days. Helly Hansen's stylish fishtail parka 
is waterproof and breathable with smart 

ventilation and styling opportunities. And 
pockets are large enough to store your 

essentials.

www.hellyhansen.com

Perfect for small 
families

The Portree 500 is an easy pitch, three-
poled tunnel tent that features a side entry 
door and full stand up height living space. 
Clear windows allow light to pour into the 

spacious porch area, with Vango's lights out 
bedroom area ensuring a darkened space for 
better sleep in the great outdoors. This tent 

is perfect for small families, couples, friends, 
weekend camps and festivals.

www.vango.co.uk

New CamelBak 
Zephyr

Designed for ultra-long-distance runners, 
Zephyr is engineered using the latest body 

mapping technology to optimize ventilation 
by detecting the areas which generate the 

most heat.  The back panel on the men’s 
and women’s version differs accordingly.  

Offering 12l capacity and lightness  
as well as ultimate ventilation.

0116 234 4611
customer.services@burton-mccall.com

www.camelbak.co.uk

Anker PowerPort 
Solar Lite

When you’re out enjoying the great outdoors, 
enjoy yet another perk: free limitless 

power. Simply spread out the solar panels 
or attach to your pack to start repowering 

your gadgets. Exclusive to Anker, PowerIQ 
discovers and replicates your device’s 

original charging protocol to provide its 
fastest possible charging speed up to 2.1 

amps overall (with enough direct sunlight). 

www.anker.com

Walks the walk
Applying street-smart aesthetics to the 

outdoor activity boot, the ecco Exostrike 
has what it takes to conquer the countryside 
but won’t look out of place strolling through 
urban environments. Stronger-than-steel, 
Dyneema Bonded leather uppers combine 

with an exaggerated tongue, partly concealed 
laces and a luxurious leather lining, resulting 

in a boot that both talks the talk and walks 
the walk.

www.eccoshoesuk.com

Ultimate trekking 
rucksack

The Pinnacle 70:80 is the ultimate trekking 
rucksack for those heading out on longer 

expeditions; made to be tough and practical 
across any excursion. The Pinnacle features 
Vango's innovative A1 back system meaning 

it is completely adjustable with one hand 
while on your back; perfect for variable loads 

and terrain.

www.vango.co.uk

Packable Poncho
This waterproof (7,000mm), breathable 
(7,000gsm), windproof packable Poncho 
comes with a front pocket, hidden cycle 

straps and reflective details, making it an 
extremely versatile outdoor product. Become 

a stockist today!

028 90 790 588
sales@targetdry.com
www.macinasac.com

Support steps 
forward

Launching now…the new Provision 4.  
A mild-to-moderate guidance shoe and it 
exemplifies technical support in running 
shoes through the dynamic arch feature, 

Innovarch. Unique to Altra, Innovarch uses 
proprioception to help slow down pronation 
and neutralise your step cycle – this feature 

only engages when you need it without 
interrupting your natural stride.  

Embrace the space.

0161 366 5020
sales@ronhill.com

www.altrafootwear.co.uk
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New features for 
LED Lenser P7

The new LED Lenser P7 is 60 per cent 
brighter. A new and larger switch gives 

better grip for easier operation when 
wearing gloves. The recalculated lens,  
the updated cooling system, the latest 

in LED technology and improved 
ergonomics are all features that will 

impress demanding users. 

www.ledlenser-store.co.uk

Comfort, durability 
and breathability

The Frontier Women's Pant is an all-round, 
high performance Soft Shell pant for active 

use on technical terrain. Combining 175g 
and 275g EXOLITE fabric these pants 

offer comfort, durability and breathability 
when moving fast in alpine terrain. An 

entirelyre-engineered fit block is combined 
with essential mountain features such as 

integrated venting pockets and reinforced 
kick strips.

www.mountain-equipment.co.uk

Forged in the wild
Forged in the wild, the Archeon 25 Women's 

embodies the principles of essentialism 
and environmentalism for hiking. With 

a women's specific backsystem, recycled 
fabrics, metal componentry and a 

comfortable backsystem combine to produce 
a pack built for life in the outdoors

www.ospreyeurope.com

Lightweight and 
comfortable

The Gemini is a lightweight, and comfortable 
two-layer, HydroDRY jacket. It boasts mesh 

and taffeta combination lining for active 
comfort; grown on, fully adjustable hood 

with a wired peak and roll away feature and a 
double storm flap over centre front zip. Other 
features include two hand pockets, hook and 

loop tabbed inner pocket, adjustable cuffs 
and drawcord adjustable hem.

www.sprayway.com

 outdoor insight recommends
Woolwic ski socks

Woolwic ski socks are cushioned in all the right places. 
Seamless toe construction for all-day comfort on the slopes. 

COOLMAX fibres keep feet feeling fresh. Soft rib cuffs.  
Hint of elastane for a secure fit in your boots.

0161 866 0588
www.dare2b.com

Room for everything 
you need

The Nijmegen is a six litre belt pack 
featuring integrated twin bottles for easy-

access hydration. Designed with lightweight 
hiking in mind, the Nijmegen 6 is named 

after the world’s largest walking event, the 
‘Nijmegen March’ in Holland. The 6 litre 

capacity means there’s room for everything 
you need during a day’s walking, including 

integrated twin bottles.

www.lowealpine.com

ODLO Fast & Light
Small and quick to pack, super light and 
extremely functional – Odlo’s outdoor 

performance line FLI (Fast & Light) 
prepares outdoor enthusiasts for anything 

the weather throws at them while hitting the 
trail. Incredibly lightweight, the FLI 2.5L 

Jacket is the perfect packable companion for 
outdoor adventures.

07581741799
James.Clark@odlo.com

Odlo.com

New CamelBak Pivot
Featuring recycled materials, the Roll Top 
Pivot is made from 50 per cent repurposed 

materials! A stylish design and versatile 
features, it makes a great commuter 

backpack. It weighs just 340g yet offers 
space for everything you need including a 
secure zippered essentials pocket and an 

expandable bottle pocket.

0116 234 4611
customer.services@burton-mccall.com

www.camelbak.co.uk

La Sportiva  
Futura Woman

The Futura model belongs to the innovative 
“No-Edge” generation. The No-edge concept 

eliminates the traditional “edges” of the 
sole. This allows the foot to come into 

closer contact with the rock surface, thus 
enhancing foot sensitivity and allowing a 

greater, homogenous push on the hold. 

www.lasportiva.com
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DAVID CACHÓN BECOMES NEW 
LEATT AMBASSADOR IN SPAIN

 “I think that right now we are experiencing a great transition from Enduro practitioners to the Ebikes. 
Undoubtedly, the electric bicycle will be part of the present and future of our sport ”

David Cachón, the versatile Spanish mountain biker, two times MTB Trials World 
Champion, and Spain’s most renowned MTB adventurer joins the #LeattFamily, 

becoming a new ambassador for the South African brand

A fter retiring from 
competitive riding, 
David now lives a multi-

track life within the MTB world. 
He is a publisher, editor and 
storyteller. He runs a local bike 
shop just outside Barcelona. He 
is an adventurer, embarking on 
several trips a year with bike, 
discovering new trails across 
Europe and beyond. With his 
trials background, David Cachón 
spends his time on gravel, enduro 
and most recently e-bikes. It all 
depends where the adventure  
takes him.

David said: “I travel all over the 
world, trying to bring attention 
to the beauty of nature and make 
nice cinematic videos to inspire 
people to travel and explore. I try to 
partner with companies who share 
my passion and support my work. 
Leatt is an interesting brand with 
high quality products for what I 
do. Leatt is also from Cape Town, 
I haven’t been there yet, so maybe 
that’s where my new adventure 
will take me.”

In his new adventures, David 
will be equipped with the latest 
Leatt 2020 protection and apparel.

What’s the best trick 
you can do? Are you 
better than Danny 
MacAskill?
If you give me a 100€ bill I 
can make it disappear almost 
immediately, do you think it’s a 
good trick? I think I don’t stand out 
for doing great tricks, but thanks to 
the imagination and the mixture of 
some styles I get to do original and 
entertaining things. Personally, 
I have a lot of fun doing flips and 
tailwhips with my Street bike. Of 
course I’m not better than Danny, 
I think he has changed the game, 
has been very original and has 
managed to give the right  
touch to a sport that was hidden, 
as was the trial, has modernized 
and made it fashionable. Together 
with riders like Fabio Wibmer they 
represent the “new school” and 
are a great inspiration to me, I like 
what they do.

You travel a lot but  
how popular is 
mountain biking in 
Spain? What type of 
riding is most popular?
Cycling is a popular sport in Spain 
and specifically MTB has grown 

very understanding wife. Frankly, 
the part of my job that fills me the 
most, and I like, is travelling and 
cycling. I think that the sensations 
that we can travel around the world 
with our bicycle is one of the best 
experiences that a cycling lover can 
have.

Leatt is from Cape Town 
and you like travelling. 
Did you sign with Leatt 
because you want to go 
to South Africa?
I think you caught me. I had a pin on 
my world map for a long time and 
maybe now is a good opportunity 

a lot in recent years. I think that 
right now we are experiencing 
a great transition from Enduro 
practitioners to the Ebikes. 
Undoubtedly, the electric bicycle 
will be part of the present and 
future of our sport.

How do you balance 
being a publisher, shop 
owner and traveller? 
Which area takes up 
most of your time and 
which do you like most?
I confess that it is not easy, the most 
important thing is to have a good 
team of people to help you and a 

to visit there. This way I can take a 
look on the new products that the 
Leatt boys have prepared.

Gravel biking is  
becoming very popular 
and E-bikes are  
unstoppable. Which 
type of riding do you 
like best?
I really enjoy any kind of ride on a 
bicycle, each style has something 
that attracts me and motivates me. 
From BMX or Trial, through Gravel, 
Enduro, Freeride, Downhill, Ebikes. 
Lately I am very hooked to Ebikes, I 
think they multiply the possibilities 
we have in the mountains and allow 
us to explore and access some of 
the hardest places. Also, I have a lot 
of fun going up and of course going 
down.

Is there any product / 
collection / technology 
of the brand that you 
want to highlight?
The 360º Turbine system, which all 
of the Leatt helmets have to reduce 

the impact and rotation in the 
head, has certainly attracted my 
attention, it is certainly something 
vital for riders who spend a lot 
of time on the bike. Another of 
my favourite products is the 
DBX 5.0 All Mountain jacket, it 
is simply brutal. Repels water 
and perspires, offering excellent 
comfort and protection. Also the 
Airflex Pro knee pads are on my 
list of favourite products, they are 
undoubtedly the best knee pads 
I’ve ever had, light, comfortable 
and with the necessary protection 
to get to fruition.

What adventures have 
you planned for the 
2020 season?
This year seems to be very busy, 
I have several trips planned to 
Cairo, New York, Turkey... surely 
Cape Town. I think that there 
will be fun and good times. It’s 
the great thing about travelling: 
experiences and discovering 
new places and different terrains 
where you can ride a bike.
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Exxel Outdoors has appointed 
leading outdoor specialist 
PR, Marketing and Event 
Management agency, MCS to 
launch and promote its Sierra 
Designs and Kelty brands 
and product ranges to the UK 
outdoor trade and consumer 
markets.

Starting with immediate 
effect, MCS will be handling all of 
Exxel Outdoors public relations 
activities in the UK, providing 
key support in the core outdoor 
and camping markets, as well 
as the wider online and print 
publications. MCS will also be 
providing Exxel Outdoors with 
exhibition support at key trade 
shows including OutDoor by 
ISPO and OTS. 

MCS has been tasked with 
building awareness of the Sierra 
Designs and Kelty brands, its 
full product ranges of innovative 
tents, backpacks, sleeping bags 
and accessories and ultimately 
stimulating retail partners, sell 
through and business growth.

In 2015, Exxel Outdoors 
and American Recreation 
Products merged to become 
the leading provider of high 
quality, innovative outdoor 
recreation products as well as 

The growth in the outdoor 
adventure sector coupled with a 
desire to spend more time with 
our pets is stimulating a boom 
in dog sports across Europe.

As the exclusive European 
distributor of dog brand Ruffwear, 
Accapi Group started to dig deeper 
into the trend. 

Sam Collier, Accapi Group’s 
director of marketing, said: 
“Ruffwear customers love to get 
outdoors with their dogs, and 
the variety of gear we provide 
allows them to run, bike, ski and 
even enjoy water activities, like 
paddleboarding, with their dogs. 
Our knowledge of the market 
tells us this is a growing trend 
but unfortunately there has been 

SURVEY REVEALS 
BOOM IN DOG SPORTS 
ACROSS EUROPE

Exxel Outdoors appoints MCS to 
promote Sierra Designs and Kelty

being the largest sleeping bag 
company manufactured in the 
United States. Based in Boulder, 
Colorado, the company maintains 
a broad and growing range of 
authentic outdoor brands in 
equipment and apparel for the 
camping enthusiast to the alpine 
expedition mountaineer.

Damon Street, European 
General Manager of Exxel 
Outdoors, said: “Since 
establishing Exxel Outdoors in 
Europe late last year, we have had 
excellent uptake from outdoor 
and camping retailers in the 
UK and Europe. Now we want 
to establish the brands, grow 
the retail offering and support 
our retail partners with the sell 
through, and believe MCS, with 
their knowledge of the brands 
and product ranges, the market 
and media, are our ideal partners 
to spread the word about Sierra 
Designs and Kelty in the outdoors 
market.”

Marta Williams, MCS Director, 
said: “We are delighted to handle 
the PR for Exxel Outdoors; our 
long-standing experience in and 
knowledge of the outdoor and 
sports markets means we are 
ideally placed to help establish 
the profile of the brand in the UK.”

little research in this area, so we 
decided to conduct our own.”

Accapi surveyed over 200 
active dog owners and found that 
over 70 per cent participated in a 
dog sport with their companions 
at least once a day. The most 
popular activity was hiking, with 
78 per cent of owners hiking 
with their four-legged friends, 
followed by the dog pulling sport 
Canicross at 43 per cent, while 
participating in popular Parkrun 
events with a canine companion 
came in third at 38 per cent. The 
growing trend in SUP, or Stand 
Up Paddleboarding, was also 
reflected with 26 per cent of those 
surveyed taking their dog along 
for the adventure. 

The survey also revealed the 
size of the opportunity for those 
retailing in the pet and outdoors 
sectors, with 75 per cent purchasing 
specialist sporting equipment to 
allow them to participate in these 
activities, such as special harnesses 
and waist worn leashes.

Accapi’s survey showed a wide 
range of breeds participating in 
these outdoor adventures. The 
most popular breed in the country 
was the Border Collie, followed by 
Spaniels in second, Terriers in third 
and not forgetting Labradors in 
fourth place. 

Accapi hope that this research 
inspires even more dog owners to 
get outdoors with their four-legged 
friends.



OUTDOOR INSIGHT

www.sports-insight.co.ukwww.outdoor-insight.co.uk

25

SALEWA  
SUPPORTS 

INTERNATIONAL 
SCOTTISH  

WINTER  
CLIMBING MEET

Salewa is the main 
commercial sponsor of the 

2020 International Scottish 
Winter Climbing Meet, which 

sees 30 climbers from 22 
different countries gathering 

in Aviemore in February. 
Revived by Mountaineering 
Scotland after a four-year 
absence, the Meet will see 

international guests teaming 
up with UK climbers to get a 

taste of the unique delights of 
winter climbing in Scotland. 
All abilities are represented, 

with climbers from Israel 
and South Africa through to 

regular winter climbers from 
Europe, Scandinavia and 

North America.
The Meet, from February 

22-29, is being run by 
Mountaineering Scotland in 

close partnership with the 
Alpine Club, the Scottish 

Mountaineering Club and 
the British Mountaineering 
Council, and is sponsored by 

Salewa.
Stuart Younie, Chief 

Executive Officer of 
Mountaineering Scotland, 

said: “The delivery of the 2020 
Winter meet has been very 

much a partnership approach 
and its fantastic to welcome 
Salewa on board. With their 

brand reputation and heritage, 
it’s a great fit for the event and 

we are very grateful for the 
support they are providing.”  

Salewa’s UK Sales and 
Business Development 

Manager, Mark McCarthy 
said: “Salewa is delighted 
to be supporting the 2020 

International Winter 
Mountaineering Meet as a 
grassroots event targeting 

the core mountaineer, and to 
allow some of the participants 

to experience, first hand, our 
technical mountaineering 

products. As an alpine brand, 
with a long and rich history 

rooted in the Dolomites, 
we are proud to have this 

opportunity to see our 
products tested to the limits 
in an environment they were 

designed for.”

Slide Award 
winners announced

Osprey Europe launches Selective Distribution Programme
Leading pack specialist 
Osprey Europe is launching 
a Selective Distribution 
Programme, which will 
ensure that every European 
retailer selling Osprey 
products lives up to the brand 
values and principles as well 
as safeguarding consumers. 

The Selective Distribution 
Programme means that only 
authorised retailers can sell 
Osprey products through 
their authorised brick and 
mortar stores, websites and/or 

platforms. This will enable Osprey 
to ensure that every customer 
receives the optimum experience 
that sets Osprey products apart.  

Through years of careful 
cultivation, Osprey has created and 
maintains a strong and secure retail 
network around Europe and as a 
result, the Selective Distribution 
Programme will see most existing 
channels remain in place.

Jonathan Petty, Managing 
Director, said: “Our aim is 
to preserve and protect the 
investments made by these 

retailers in the consumer 
experience by ensuring that 
only retailers who make similar 
investments and are committed to 
customer service form part of our 
retail network.

“Osprey is a brand that prides 
itself on designing high quality and 
premium products. We are always 
looking for ways of improving our 
products, as well as our processes 
and distribution systems, all for 
the benefit of our customers.”

The Selective Distribution 
Programme will be rolled out from 

January 2020 in the European 
Economic Area, Switzerland and 
the United Kingdom.

The Slide tradeshow, which is 
organised by the Snowsport 
Industries of Great Britain 
(SIGB), which took place 
on January 21-23, at the 
International Centre in 
Telford, showcased next 
season’s snowsport products.

Exhibiting brands entered their 
top products into the Slide Awards 
that celebrate the very best new 
products for the following season. 
There are five award categories: 
Hardware, Software, Accessories, 
Fresh Brand and new for 2020, the 
Eco Award.

At the SIGB AGM, the winners 
of the Slide Awards 2020 were 
announced, with the Head 
Energy Management Circuit 
(EMC) taking top honours in the 
Hardware section, Patagonia’ 
Upstride Jacket and Pants winning 
the Software category and the 
Bollé Ryft helmet, winning the 
Accessories category. The winner 
of the Fresh Brand category is the 
WeeDo Snowsuit for children and 
the top Eco product is the Picture 
Welcome Jacket.

SLIDE AWARD WINNERS - 
2020 HARDWARE CATEGORY
Brand: Head
Model: EMC
The world’s only Electronic Ski 
Dampening System. Former World 
Champion Aksel Lund Svindal 
said: “You can trust EMC to deliver 
smooth skiing and exceptional 
edge grip, whatever the snow 
conditions. When the ski bends 
and vibrates it takes the kinetic 
energy in the ski and transfers 
it into electrical energy through 
a Graphene Carbon Conductor. 
That energy is then used to absorb 
negative vibrations for a smoother, 
more stable ride.”

SOFTWARE CATEGORY
Brand: Patagonia
Model: Upstride Jacket  
and Pants
Made for missions deep in 
midwinter storms, when multiple 
peaks and lots of vertical are on 
the agenda. Patagonia’s most 
active waterproof hard shell 
excels in unpredictable weather 
with a waterproof, lightweight 

It was a double win for La 
Sportiva in this year’s Montane 
Spine Race.

Both the men’s winner John 
Kelly, and women’s winner Sabrina 
Verjee wore La Sportiva running 
shoes throughout the 268-mile 
event. 

The Spine Race has established 
itself as one of the world’s toughest 
endurance races - a non-stop 
ultramarathon along the Pennine 
Way, through hostile winter 
weather.

Kelly finished in a new men’s 
record time of 87hrs 53mins, four 
hours short of Jasmin Paris’s all-

time record from last year. The US 
athlete, now based in Bristol, is 
also a Barkley Marathons winner 
and expectations were high for his 
Spine Race debut.

During the latter stages Kelly 
faced strong competition from 
Britain’s Jayson Cavill and Spain’s 
Eugeni Rosello Sole, but both 
were forced to retire due to injury, 
leaving Kelly with a commanding 
lead.

Verjee finished in an impressive 
fifth position on 108hrs 7mins. 
Outright winner of the 2019 
Montane Spine Fusion - the 
summer version of the race - the 
British ultra athlete was a strong 
favourite for this year’s event and 
had a particularly competitive race, 
holding her position as first woman 
from the start and creating an 
unassailable lead.

Renowned for its mountain 
footwear, La Sportiva is equally 
successful as a running shoe brand 
and is growing rapidly in the UK 
market.

Both Kelly and Verjee started 
the race in La Sportiva Uragano 
GTX shoes, a winter running model 
featuring a protective gaiter and 
GORE Flex Construction.

As the race went on Kelly 
switched to Blizzard GTX shoes 
with their integrated AT Grip Fixed 
Spikes for maximum traction, while 
Verjee moved into the Crossover 
2.0 GTX shoe for their combination 
of grip, security and extra comfort 
over long distances.

La Sportiva Spine 
Race double

stretch three-layer (54 per cent 
recycled face) fabric and H2No 
performance protection.

ACCESSORIES CATEGORY
Brand: Bollé
Model: Ryft Helmet
The new Air Phenomenon 
with Active Panel Ventilation 
which allows air intake while 
panels obstruct anything 
from penetrating. Efficient air 
extraction from the rear shark 
vents effectively flushes out heat. 
The only certified snow helmet 
with this much ventilation and 
a hybrid shell, Nanogene, MIPS, 
AVID, Fidlock & Boa.

FRESH BRAND CATEGORY
Brand: WeeDo Funwear
Model: WeeDo Snowsuit
WeeDo Snowsuits are a practical, 
fun, eco-friendly, onesie that 
will protect mini monsters and 
unicorns from the wind, rain, and 
snow! With clever details like the 
grow system and the waist zip in 
case of emergency, the WeeDo 
snowsuits are great fun in the 
winter.

ECO CATEGORY
Brand: Picture  
Organic Clothing
Model: Welcome Jacket
Our first bio-sourced jacket made 
of bio-polyester from sugarcane 
by-products unsuitable for human 
consumption, including also a 
bio-based membrane from castor 
oil. Bio-sourcing is an integral part 
of our quest as a company to wipe 
out fossil fuels in every aspect of 
our business. Bio-sourcing means 
creating a fabric partially made 
with plant material.

PICTURE CREDIT: STEVE ASHWORTH 
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Outdoor performance 
specialist, Montane is 
strengthening its social 
responsibility efforts 
as it joins not-for-profit 
organisation, the Fair  
Wear Foundation in its  
fight for a more ethical 
garment industry.

Providing innovative, 
lightweight, breathable clothing 
and equipment for endurance 
sports and activities in some 
of the world’s toughest, most 
extreme environments, Montane 
strives to produce the highest 
performing, longest-lasting 
outdoor clothing and equipment.

Launched as part of Montane’s 
new Further Forever initiative, 
its membership of the Fair Wear 
Foundation will see it join over 
130 brands operating across  
80 countries in campaigning  
for safe, dignified and properly 
paid employment for all  
workers in garment and  
product manufacturing.

It is the latest step in 
Montane’s efforts to deliver 
ethical, sustainable performance 
clothing and equipment. As well 
as prioritising durability with its 
lifetime guarantee against faults 
in workmanship and materials, 
Montane is also a significant 
supporter of initiatives to protect 
and cherish the outdoors.

PrimaLoft has announced 
Patagonia as its first brand 
partner to adopt PrimaLoft 
P.U.R.E. manufacturing 
technology.

PrimaLoft P.U.R.E., which 
stands for “Produced Using 
Reduced Emissions,” reduces 
carbon emissions during the 
insulation manufacturing 
process by as much as 48 
per cent. Patagonia will 
incorporate PrimaLoft Gold 
Insulation manufactured 
with PrimaLoft P.U.R.E. for 
its Autumn 2020 Nano Puff 
program. 

Mike Joyce,  PrimaLoft 
president and CEO, said: “It’s 
very appropriate for Patagonia 
to be our first partner using 
P.U.R.E. For over ten years, 
we’ve collaborated with 
Patagonia to make each 
iteration of the Nano Puff even 
more sustainable than the last. 
Four years ago, this meant 
turning a critical eye toward 
our manufacturing process. 
Through four years of research 
and development, the concept 
for P.U.R.E. was born.”

After identifying large, 
energy-intensive ovens as 
the main culprit of carbon 
emissions in insulation 

2020 will be an 
exciting year for 
Fjallraven as the 
brand hosts the first 
ever Classic UK 
in Scotland’s wild 
and awe-inspiring, 
Cairngorms  
National Park.

Taking place this summer 
from July 9-11, the new route is 
part of an initiative by the brand 
to extend its legendary Classic 
trekking events across the globe 
and enable outdoor enthusiasts 
all over the world to discover the 
joys of being out in nature.

Fjallraven’s passion for 
trekking is real. What essentially 
started with Fjallraven 
founder Åke Nordin inviting 
groups of people to experience 
the outdoors with his new 
functional, durable clothes and 
equipment in the 1970s,  
stayed with the brand, developed 
and grew to become the first 
Fjallraven Classic event in  
Sweden 2005. Since then, the 
event has expanded and now  
eight Classic events across the 
world will see thousands of  
nature-lovers strapping on their 
backpack and experiencing the 
joy of a self-supported, multi-day 
trekking adventure.

Held in one of the UK’s 
most remote and dramatic 
landscapes, the Classic UK aims 
to demonstrate that you don’t 

need to travel far and wide to 
spend time outdoors. The event’s 
60km route is one of contrasts. 
Stretching from the manicured 
parklands of Blair Castle, 
through dense woodlands and 
into steep valleys surrounded 
by some of Scotland’s most 
iconic mountains. Finishing 
at Glenmore, the journey isn’t 
always easy, but the results will 
be well worth it. With everything 
you need on your back, it’s a 
chance to live simply, walk at 
your own pace and reconnect 
with nature. As with all Classic 
events, Fjallraven will support 
participants to make the most of 
their trip. There will be experts 
at various checkpoints along 
the route where walkers can get 
advice, restock with food and 
gas and even enjoy the odd treat. 
With the logistics taken care of, 
participants are able to enjoy and 
make the most of this incredibly 
memorable trek of a lifetime.

Learn more about Fjallraven 
Classic UK at https://classic.
fjallraven.com/uk/ or find our 
more about buying tickets here.

MONTANE PUSHES SOCIAL RESPONSIBILITY AGENDA FURTHER FOREVER

PrimaLoft P.U.R.E. Adopted 
by Patagonia for Autumn 
2020 Nano Puff Program

manufacturing, PrimaLoft 
reinvented the traditional 
manufacturing process by 
removing the need for heat 
from these ovens.

Typically, insulation 
manufacturing requires 
heat to melt bonding 
fibres, which provide 
structural integrity for 
the insulation. P.U.R.E. 
technology achieves 
this integrity without 
the need for melting, 
removing heat from the process. 
By implementing PrimaLoft’s 
P.U.R.E. manufacturing 
technology, the insulation used 
in the new Nano Puff will not 
only have a drastically smaller 
carbon footprint, but will also be 
made with 100 per cent recycled 
PrimaLoft fibres. 

Kristo Torgersen, Global 
Marketing Director, Technical 
Outdoor at Patagonia, said: 
“PrimaLoft went straight to 
the core in tackling this issue. 
They addressed the biggest 
culprit of carbon emissions in 
their manufacturing process 
and did so in a way that did not 
compromise the performance  
of the insulation in the field.  
The P.U.R.E. Nano Puff is 
our most environmentally 

responsible version of the style 
to date and still maintains its 
pinnacle performance.”  

An extension of PrimaLoft’s 
Relentlessly Responsible 
mission, P.U.R.E. manufacturing 
arrives on the heels of PrimaLoft 
Bio, the first biodegradable* 
synthetic insulation, debuted by 
PrimaLoft last year.

*93.8% biodegradation 
in 586 days under ASTM 
D5511 conditions (landfill 
environment); 65.5% 
biodegradation in 639 days 
under ASTM D6691 conditions 
(marine/ocean environment). 
The stated rate and extent of 
degradation do not mean that 
the product will continue  
to degrade.

Matt Hickman, Global 
Marketing Manager at Montane, 
said: “Our products are made for 
wild and extreme environments, 
so we’re bound to the survival 

of these places. As well as 
protecting the landscapes we 
cherish through our support of the 
European Outdoor Conservation 
Association and our partnership 

with the British Mountaineering 
Council, we are passionate about 
delivering the highest standards of 
performance, both in our products, 
and in our business.

“From reducing the 
environmental impact of the 
materials, we use, to demanding 
the highest ethical standards in 
our supply chain, our journey 
towards sustainability is  
ongoing. That’s why we’re 
excited to joining the Fair Wear 
Foundation as part of the launch 
of our new Further Forever 
initiative, which will be at the 
forefront of our sustainability 
efforts going forward.”

As a member of the Fair 
Wear Foundation, Montane 
has committed to a code of 
practice based on internationally 
recognised standards, rigorous 
third-party checks across its 
business and a commitment to 
make year on year improvements.

Alexander Kohnstamm, 
Executive Director of the Fair 
Wear Foundation, said: “We’re 
delighted that Montane has 
joined Fair Wear Foundation in 
our fight for fairer, more ethical 
fashion and clothing production. 
Montane’s ongoing commitment 
to reducing the environmental 
impact of its products aligns 
perfectly with our belief that 
we must continue to strive to 
make a real and lasting impact 
and that only through collective 
action can we transform working 
conditions and create a fairer 
garment supply chain.”

FJALLRAVEN CLASSIC 
ARRIVES IN THE UK




