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Helly Hansen has been 
honoured with the prestigious 
German Design Award in the 
category of Excellent Product 
Design for the brand new Odin 
3D Air Shell Jacket launching 
for Summer 2020.

The German Design Award is 
one of the most renowned design 
competitions worldwide and 
celebrates innovative brands and 
products that have successfully 
competed to prove they are 
among the best in the world.

Developed in partnership 
with the Norwegian volunteer 
search and rescue team, Norsk 
Folkehjelp (Norwegian People’s 
Aid), Helly Hansen designed 

OIA 
ANNOUNCES 

KEYNOTE 
SPEAKER
The OIA has announced 

their keynote speaker for 
this year’s annual conference 

and AGM.
With a focus on 

sustainability this year, 
Dr Antje von Dewitz (CEO, 

VAUDE) is the first keynote 
speaker to headline the 2020 

conference. Antje sits on 
the board of the European 

Outdoor Group and is 
highly respected within the 
industry for heading up one 

of the best-known European 
outdoor brands and for 

pioneering sustainability 
within her own business. 
After leaving the business 
for three years to study 
for her doctorate, Antje 

returned to VAUDE in 2005 
as a Marketing Manager 

before taking over the 
management of the company 

from her father, Albrecht 
von Dewitz, in 2009 as CEO 

and continued to build upon 
the company’s practises for 
strong environmental and 

social responsibility policies. 
Antje has a strong 
background in 

environmental protection 
and sustainability which she 
has used to help implement 

a strategy at VAUDE to 
have some of the strongest 
environmental ethics and 
working practices in the 

industry.  Themed around 
sustainability, the 2020 

conference is the perfect 
platform for Antje to share 
her inspirational thoughts 
and views with delegates.

Delegate booking for the 
OIA conference is now open.

Early bird rates are 
available until January 20 
for the annual Conference 

and AGM which is returning 
to Shrigley Hall, Cheshire, on 

March 16-17, 2020.
Online booking is now 

live and can be accessed 
via the event section on the 
OIA website where further 

information and conference 
updates will be available.

the new Odin 3D Air Shell Jacket 
to meet the demands of the harsh 
and unreliable conditions that 
come naturally in the mountains of 
Norway. The result is a waterproof, 
windproof and breathable 2.75L 
shell jacket for high-output 
activities during light-and-fast 
peak mountain adventures.

By incorporating a new 3D 
printed backing, the 2.75L jacket is 
as light as a 2.5L jacket, but more 
durable and protective than a 3L 
jacket of equal weight. The 3D 
backing offers a comfortable, dry 
touch when wearing next to skin.

The jacket has been 
ergonomically designed with focus 
on male and female cool and hot 

spots. By using gender-specifically 
placed, two-way side ventilation 
zippers and open mesh 
panels on the back to provide 
maximum airflow around the 
body, users will experience 
optimum temperature control.

Sarah Randall, Product 
Manager for Mountain at 
Helly Hansen, said: “We are 
thrilled to be rewarded with 
the German Design Award. It 
is an honour to be recognised 
for the passion and dedication 
Helly Hansen has to driving 
innovation with unique 
designs that can withstand the 
world’s harshest climates and 
conditions.”

Outdoor performance apparel 
and equipment brand Mountain 
Hardwear is continuing to 
ensure a safe winter season 
for the Lake District Fell Top 
Assessors, by equipping the 
experienced team of three 
with its latest range of clothing 
and equipment for the third 
consecutive year.

The role of the Fell Top Assessor 
is a vital one, keeping outdoor 
enthusiasts up-to-date on weather 
conditions on a daily basis via the 
Weatherline website, social media 
and one-to-one conversations 
with passing walkers and climbers. 
The team also offers winter skills 
training courses to provide better 
knowledge on how to enjoy the 
hills safely and responsibly all year 
round.

The team of three, who are 
mountaineers Zac Poulton, Jon 
Bennett and new-recruit Wes 
Hunter, rely on the unparalleled 
extreme weather performance 
of Mountain Hardwear’s no 
compromise range, so they’re fully 
prepared and equipped to reach the 
summit safely, on a daily basis.

Winter weather conditions can 
change rapidly on the Lake District 
fells and mountains, such as Scafell 
Pike and Helvellyn, and the Fell 
Top Assessors must be prepared 
for any eventuality. Among the 
Mountain Hardwear products the 
team will be relying on this winter 

DISTRICT FELL TOP ASSESSORS 
IN MHW EXPOSURE 2 GORE-TEX 
PRO JACKET AND ALPINE LIGHT 
BACKPACK

Mountain Hardwear puts Fell Top 
Assessors in gear for winter season

season, is the Exposure/2 GORE-
TEX Pro Jacket and Pant which 
guarantee maximum waterproof 
and breathable performance, even 
during the heaviest downpours. 
The team will also be carrying 
their supplies in the Alpine Light 
backpack, which has been designed 
to meet the exacting needs of 
climbers and mountaineers.

Long-time Lake District 
National Park Fell Top Assessor, 
Jon Bennett, said: “The winter 
months, especially during the 
school holidays, can attract almost 
as many visitors as during the 
summer and our job is to give them 
up-to-date, accurate information 
to keep every one of them safe in 
the mountains and on the fells. We 
have to climb Helvellyn every single 

day and couldn’t do this without 
Mountain Hardwear’s durable, 
high performance clothing and 
equipment, which keeps us safe, 
warm and protected during the 
often-arduous winter climbs.”

Rhys Henderson, from Mountain 
Hardwear UK, added: “The 
environment in which the Fell Top 
Assessors work is exactly what our 
winter range has been designed 
for. Our partnership is now in its 
third year and, as our range of 
apparel and equipment continues 
to develop, we can provide the team 
with new products using the latest 
performance fabrics and design 
technology. On behalf of everyone 
at Mountain Hardwear, we’d like to 
wish Zac, Jon and Wes a safe and 
successful winter season.”

Two times overall Freeride 
World Tour Champion, Arianna 
Tricomi, is the newest member 
of the The North Face Global 
Athlete Team.

Over the past decade Arianna has 
grown from one of the world’s most 
promising young athletes into a big 
mountain skier with a reputation 
to match.

Well known for her bold and 
courageous style seeking to 
combine steep, technical skiing 
with freestyle elements, Arianna 
has dominated the Freeride World 
Tour for last two seasons, taking 
first place overall in both 2018 
and 2019. It is this commitment 
to defying expectations and love 
of exploring that Arianna hopes to 
continue into 2020 and beyond.

She said: “I’m extremely stoked 
to join The North Face team and 
be surrounded by such a strong 
group of athletes across all sports. 
I’m looking forward to working on 
some exciting projects together and 
helping inspire others to get out 
and explore.”

Arianna joins a strong snowsport 
contingent on The North Face 
athlete team, with fellow big 
mountain skiers Markus Eder 
and Evelina Nilsson and Freeride 
World Tour Champions Victor De 
La Rue and Marion Haerty also 
representing the brand.

Arianna 
Tricomi joins 
The North 
Face Athlete 
Team

Helly Hansen innovation honoured with German Design Award

DR ANTJE VON DEWITZ, CEO 
VAUDE, HAS BEEN ANNOUNCED 
AS KEYNOTE HEADLINE SPEAKER



The most important winter sports trends
ISPO.com reveals the five most 
important winter sports trends that 
will conquer the market this winter

THE JETFORCE 
PRO FROM BLACK 
DIAMOND COMMANDS 
A BLUETOOTH ELEMENT 
THAT PROMISES FREQUENT UPDATES. 
PICTURE CREDIT: BLACK DIAMOND
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More and more consumers 
want to know if their winter 
sports equipment is produced 
in a sustainable and ecological 
way. Likewise, digital gadgets 
with intelligent technologies for 
even more safety in the snow 
are in vogue. Furthermore, 
custom-made skis are gaining in 
importance. 

From intelligent accessories 
to revolutionary ecological 
material techniques finally down 
to functional outfits in urban 
lifestyle design: we have identified 
the top five winter sports trends 
for the season:
•   Sustainability: environmental 

protection and repair services 
are in demand like never before

•   Customizing: even more 
individuality for skis and boots 
is offered - also for kids

•   Wearables and accessories: 
intelligence is leading to more 
efficiency

•  Urban lifestyle continues to be 
the number one fashion trend

•   Helmets, protectors and Co.: 
new safety gadgets

Find out about the winter sports 
trends for the season 2020/21 at 
ISPO Munich from January 26 
to 29.

1. Sustainability: 
Environmental Protection Is 
in Demand Like Never Before
According to McKinsey’s annual 
industry report “State of Fashion”, 
young people in particular 
are becoming increasingly 
enthusiastic about social 
commitment and environmental 
protection.

Sustainable products are 
becoming increasingly important 
for consumers. The US textile 
specialists PrimaLoft are 
revolutionizing the market with 
a genuine new development from 
2020: they present PrimaLoft Bio, 
the first synthetic insulation made 
entirely of recycled, biodegradable 
fibres.

Ski wax manufacturer 
Holmenkol launches the first 
bio-certified and 100 per cent 
biodegradable ski wax on the 
market. LaSportiva offers exciting 
new developments such as the 
touring boat Skorpius CR, whose 
shell consists of plant-based and 
resource-saving Pebax Rnew. 
LaSportiva is also breaking new 
ecological ground in its clothing: 
RePET, a polyester material made 
from recycled PET bottles, is being 
used for the first time.

In addition to more sustainable 
products, some companies now 
offer repair services. Patagonia is 
one of the leading brands here.

2. Wearables & Accessories: 
With Intelligence Towards 
Even More Efficiency
More and more winter sports 
enthusiasts are relying on digital 
companions with sophisticated 
technologies for even greater safety 
and training efficiency. The young 
entrepreneurs of the Hamburg 
company Bluebird Mountain have 
produced  their drone “PowderBee”. 
The “PowderBee” drone, which 
weighs only 600 g, can support the 
search for buried victims from the 
air in an emergency by transmitting 
optical and acoustic signals to 

the search team. The young 
Swedish brand diPulse focuses on 
intelligent clothing and integrates 
carbon-based elements for muscle 
stimulation into functional 
clothing. What is new is that this 
is done wirelessly and without 
electrodes.

3. Urban Lifestyle  
Continues to Be the number  
one Fashion Trend
“Combining urban, fashionable 
elements in terms of colour, 
material, silhouette and fit with 
function is of fundamental 
importance in the winter sports 
segments,” says Ingo Jost, Director 
Europe at Luhta Sportswear 
Company. According to Jost, 
the “Millennials” in particular 
are increasingly concerned with 
“crafted goods”, i.e. functional 
clothing that is both authentic 
and stylish. In this area, Jost 
sees “a growing importance that 
gives fresh impulses to the sports 
department and can also open up 
new target groups.”

The Norwegian label Bergans 
offers a really colourful range, 
while their compatriots from 
Helly Hansen mainly focus on the 
classics red, white and blue. The 
brand Icepeak, which belongs to 

the Finnish Luhta Sportswear 
Company, is celebrating a 
revival of the 1990s in the “Star 
Collection”.

In terms of material 
technologies, the Swiss brand 
KJUS will be relying on their 
electronic Hydro-Bot membrane 
from 2020 onwards.

4. Customizing: Boots and  
Skis Even More Individual
Bootfitting is not new, but it is 
being refined more and more. 
Adaptation pioneer Fischer Sports 
comes up with the “mobile boot 

fitting” variant “scan fit App” for 
the season.

With their help, three different 
“foot photos” can be uploaded 
using a smartphone camera, after 
which the system calculates the 
right ski or cross-country ski boot 
from the current Fischer range.

Boot Fitting Now Also Available 
for Kids: From this season on, 
Nordica offers boot fitting for 
kids for the first time. The junior 
model “Speedmachine J 3 Plus” 
can be adapted to young feet in 
the same procedure as it has long 
been established for adults.

Mass Custom-Made Alpine 
Skis: Original+ developed a 
convincing concept of how 
skis can be custom-made in 
large quantities. An online ski 
configurator assembles the skier 
a ski made to his needs. Among 
other things, biometric data 
is requested. Optionally, the 
specifications of the preferred 
ski boot can be entered. After 
the configuration process, the 
computer determines the data 
for an individually manufactured 
ski. After the optical adjustment 
of the ski design, orders can be 
placed online.

5. Helmets, Protectors and Co: 
New Safety Gadgets
Security equipment is also 
becoming increasingly digital 
thanks to intelligent technologies. 
The Swedish label POC will 
launch a back protector for kids 
next season that can be tracked 
via GPS. In addition, it triggers an 
alarm in the event of an accident.

In the Avalanche Airbags 
segment, the Jetforce Pro from 
Black Diamond, with its compact 
avalanche airbag system with a 
Bluetooth element, allows regular 
updates to be implemented. The 
Swedish brand Flaxta helmet 
integrates an NFC ID chip that 
makes relevant information 
available in the event of a collision 
and receivable via smartphone.

KJUS PLACES EMPHASIS ON 
THEIR ELECTRONIC HYDRO-BOT 
MEMBRANE. PICTURE CREDIT: KJUSPRIMALOFT BIO IS THE FIRST SYNTHETIC ISOLATION THAT COMPLETELY CONSISTS 

OF RECYCLED, BIO DEGRADABLE FIBRES. PICTURE CREDIT: PRIMALOFT
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A great choice  
for rain

The Westport II is a waterproof and 
breathable women's parka with a fishtail, 
smart ventilation and an adjustable waist 

and hem. A great choice for those rainy 
days. Helly Hansen's stylish fishtail parka 
is waterproof and breathable with smart 

ventilation and styling opportunities. And 
pockets are large enough to store your 

essentials.

www.hellyhansen.com

Perfect for small 
families

The Portree 500 is an easy pitch, three-
poled tunnel tent that features a side entry 
door and full stand up height living space. 
Clear windows allow light to pour into the 

spacious porch area, with Vango's lights out 
bedroom area ensuring a darkened space for 
better sleep in the great outdoors. This tent 

is perfect for small families, couples, friends, 
weekend camps and festivals.

www.vango.co.uk

New CamelBak Pivot
Featuring recycled materials, the Roll Top 
Pivot is made from 50 per cent repurposed 

materials! A stylish design and versatile 
features, it makes a great commuter 

backpack. It weighs just 340g yet offers 
space for everything you need including a 
secure zippered essentials pocket and an 

expandable bottle pocket.

0116 234 4611
customer.services@burton-mccall.com

www.camelbak.co.uk

A match for winter
The British Isles winter weather is no 
match for the Women’s Extrem 5000 

Vented Waterproof Jacket. Sleet, blizzards 
and driving rain, it’s a tough barrier for all, 

thanks to totally waterproof, three-layer 
GORE-TEX, with reinforced areas to protect 
the jacket from rock and rucksack abrasion. 

The adjustable hood is designed to fit 
comfortably over your head with or without 

a climbing helmet.

www.berghaus.com

Anker PowerPort 
Solar Lite

When you’re out enjoying the great outdoors, 
enjoy yet another perk: free limitless 

power. Simply spread out the solar panels 
or attach to your pack to start repowering 

your gadgets. Exclusive to Anker, PowerIQ 
discovers and replicates your device’s 

original charging protocol to provide its 
fastest possible charging speed up to 2.1 

amps overall (with enough direct sunlight). 

www.anker.com

Walks the walk
Applying street-smart aesthetics to the 

outdoor activity boot, the ecco Exostrike 
has what it takes to conquer the countryside 
but won’t look out of place strolling through 
urban environments. Stronger-than-steel, 
Dyneema Bonded leather uppers combine 

with an exaggerated tongue, partly concealed 
laces and a luxurious leather lining, resulting 

in a boot that both talks the talk and walks 
the walk.

www.eccoshoesuk.com

AMK  
Mountain Series
Find supplies quickly with the Easy 

Care Organization System in the newly 
revamped Mountain Series first aid kits 

from Adventure Medical Kits. The durable, 
water resistant bags include trauma supplies 
which are of hospital quality and are labelled 

by injury for easy access. 

0116 234 4611
sales@burton-mccall.com

www.adventuremedicalkits.com

La Sportiva  
Futura Woman

The Futura model belongs to the innovative 
“No-Edge” generation. The No-edge concept 

eliminates the traditional “edges” of the 
sole. This allows the foot to come into 

closer contact with the rock surface, thus 
enhancing foot sensitivity and allowing a 

greater, homogenous push on the hold. 

www.lasportiva.com
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New features for 
LED Lenser P7

The new LED Lenser P7 is 60 per cent 
brighter. A new and larger switch gives 

better grip for easier operation when 
wearing gloves. The recalculated lens, the 
updated cooling system, the latest in LED 
technology and improved ergonomics are 
all features that will impress demanding 

users. 

www.ledlenser-store.co.uk

Comfort, durability 
and breathability

The Frontier Women's Pant is an all-round, 
high performance Soft Shell pant for active 

use on technical terrain. Combining 175g 
and 275g EXOLITE fabric these pants 

offer comfort, durability and breathability 
when moving fast in alpine terrain. An 

entirelyre-engineered fit block is combined 
with essential mountain features such as 

integrated venting pockets and reinforced 
kick strips.

www.mountain-equipment.co.uk

Forged in the wild
Forged in the wild, the Archeon 25 Women's 

embodies the principles of essentialism 
and environmentalism for hiking. With 

a women's specific backsystem, recycled 
fabrics, metal componentry and a 

comfortable backsystem combine to produce 
a pack built for life in the outdoors

www.ospreyeurope.com

Lightweight and 
comfortable

The Gemini is a lightweight, and comfortable 
two-layer, HydroDRY jacket. It boasts mesh 

and taffeta combination lining for active 
comfort; grown on, fully adjustable hood 

with a wired peak and roll away feature and a 
double storm flap over centre front zip. Other 
features include two hand pockets, hook and 

loop tabbed inner pocket, adjustable cuffs 
and drawcord adjustable hem.

www.sprayway.com

Room for everything 
you need

The Nijmegen is a six litre belt pack 
featuring integrated twin bottles for easy-

access hydration. Designed with lightweight 
hiking in mind, the Nijmegen 6 is named 

after the world’s largest walking event, the 
‘Nijmegen March’ in Holland. The 6 litre 

capacity means there’s room for everything 
you need during a day’s walking, including 

integrated twin bottles.

www.lowealpine.com

Ultimate trekking 
rucksack

The Pinnacle 70:80 is the ultimate trekking 
rucksack for those heading out on longer 

expeditions; made to be tough and practical 
across any excursion. The Pinnacle features 
Vango's innovative A1 back system meaning 

it is completely adjustable with one hand 
while on your back; perfect for variable loads 

and terrain.

www.vango.co.uk

Packable Waterproof 
Wherever

Origin 2, from Mac in a Sac, is the perfect 
packaway for outdoor adventures. With 

upgraded material specifications, this 
packable waterproof is waterproof to 

10,000mm and breathable to 8,000gsm. Built 
for where life takes you. Become a stockist 

today!

028 90 790 588
sales@targetdry.com
www.macinasac.com

ODLO Fast & Light
Small and quick to pack, super light and 
extremely functional – Odlo’s outdoor 

performance line FLI (Fast & Light) 
prepares outdoor enthusiasts for anything 

the weather throws at them while hitting the 
trail. Incredibly lightweight, the FLI 2.5L 

Jacket is the perfect packable companion for 
outdoor adventures.

07581741799
James.Clark@odlo.com

Odlo.com
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Year 5 and 6 year pupils from 
Harris Primary School, in 
Preston, embraced wilderness 
adventure during a week-long 
residential programme at 
Outward Bound Ullswater  
in the Lake District National 
Park.

This was the first residential 
activity of the new two-year 
educational partnership between 
Equip Outdoor Technologies UK, 
owners of the Rab and Lowe Alpine 
brands and the outdoor educational 
charity, The Outward Bound Trust.

A total of 59 pupils, along with 
six Harris Primary teachers and 
two Equip Employee Ambassadors, 
Philippa Hill and Amber Brown, 
were guided through challenging 

Fjallraven has entered into 
an exciting new partnership 
with the Royal Zoological 
Society of Scotland’s 
Highland Wildlife Park. 
Located near Aviemore, in the 
Cairngorms National Park, in 
Scotland, the Highland Wildlife 
Park is home to over 200 animals 
that are both native to Scotland 
and from the world’s mountain 
and tundra regions, including 
Fjallraven’s namesake, the Arctic 
Fox. Both sides have committed 
to a long-term collaboration, with 
Fjallraven coming onboard with 
an initial, five-year agreement 
that sees the Swedish outdoor 
brand supporting the park 
with both significant financial 
backing and by helping to share 
the park’s work through its own 
communication channels.

Since it was founded in 1960, 
sustainability and a commitment Premium technical and highly sustainable outdoor children’s wear 

brand, Isbjörn of Sweden, has launched a rental business for its 
range of clothing for 0 to 16 year olds.

The rental business, which will run via the company website www.
isbjornofsweden.com, was officially launched on November 29, 2019 
(Black Friday), with the aim of reducing textile waste by reusing garments, 
while also making new ranges accessible to more customers, for example 
families who may only go skiing once a year.

This latest announcement is another step in Isbjörn’s Green Promise to 
make the most sustainable outdoor clothing and accessories for the young 
adventurers of tomorrow. Encouraging active families to consume less, 
renting individual items will extend the lifecycle of the garment to multiple 
owners and in turn reduce environmental impact on the planet.

Isbjörn was the first outdoor children’s wear brand to become a bluesign 
system partner and its products are renowned for their sustainability 
and longevity. Designed to last, using durable yet sustainable materials, 
garments are regularly passed down to younger siblings and friends, with 
features that include grow cuffs to add an extra 3cm to arms and legs for 
prolonged use.

Customers can now sign up for a seasonal subscription to rent Isbjörn 
shell garments for a monthly fee, before returning for reconditioning for 
use in the next season. The second time a garment is on rental it will be at 
a reduced price and the customer will get the opportunity to purchase at a 
discounted price. If returned, products will be sold on to the second-hand 
market.

Maria Frykman Forsberg, one of the founders and CEO of Isbjörn, said: 
“Everything we do in our business has both our consumers and the planet 
as a top priority. Waste is having a devastating effect on our beautiful 
planet and we are doing our best to limit environmental impact.

“Events such as Black Friday only exacerbate mass consumption and the 
waste problem. This is the main reason we launched our rental business in 
that week in particular – we want parents to consume less not more. Our 
excellent customer service team are looking forward to welcoming new 
and existing customers to our online rental shop and they’ll be with them 
every step of the way during their rental experience – after all sharing is 
caring!”

Isbjörn’s rental business will be initially launched as a pilot in Sweden, 
before being rolled out globally.

The Overland, formerly known 
as Morvélo Overland, has 
launched its latest collection on 
a new, dedicated online store: 
Overland-Store.com.

This latest set of designs 
completes a perennial range of 
versatile clothing ready to take you 
on any adventure. Given their ten-
year history of subverting cycling 
culture as Morvélo Bicycle Apparel, 
the team’s output as The Overland 
will always show some cycling 
DNA: the technical stretch fabrics 
are well suited to long days on the 
road, trail, and gravel paths.

The modular layering system 
and plentiful well-designed storage 
solutions also make this clothing 
ideal for touring and commuting.

Why ditch the Morvélo moniker? 
“Well, it was a tough decision,” said 
Morvélo and The Overland co-
founder Oli Pepper. “The Overland 
was originally created for gravel/
adventure riding and bikepacking, 
where we felt traditional road and 
mountain bike clothing didn’t 
quite fit. But, as I see it, this side 
of cycling is a broader church that 
embraces the wider outdoors and 
adventure sport world, more than 
that of traditional cycle sport. 

experiential learning activities by 
Outward Bound instructors.

The pupils were intentionally 
mixed up into groups of 11 or 12 to 
promote teamwork, independence 
and listening skills. One 
particularly challenging day saw 
the pupils putting their teamwork 
skills into action as they rowed and 
canoed together across Ullswater in 
the choppy water at force 4 winds.

During the residential week 
Amber and Philippa took part 
in all the wilderness challenges 
whilst encouraging and mentoring 
their groups. For Amber her magic 
moment was “when we went gorge 
scrambling and seeing the kids 
work together to progress up the 
gorge.”

EQUIP SPONSOR THEIR FIRST OUTWARD BOUND TRUST RESIDENTIAL
Philippa was greatly impressed 

with her group when after a very 
long tough uphill hike through 
the mountains they reached the 
top of Gowbarrow Fell. She said: 
“It was a perfect sunny day but 
there were some tears but also 
plenty of smiles from my group. 
But all shared a massive sense of 
achievement at reaching the top.”

All activities embedded the 
course vision: to recognise the 
value of working well together in 
a team. 

Debbie Read, Equip Corporate 
Social Responsibility Manager, 
explains: “A partnership like 
this is a great chance to remind 
our employees why we work in 
the outdoor industry. Inspiring 

Isbjörn launches first 
rental business

Fjallraven partners with the Highland Wildlife Park
to act responsibly towards 
nature, animals and people 
have been part of Fjallraven’s 
three core principles. This ethos 
ties in perfectly with the aims 
and objectives of the Highland 
Wildlife Park, making the two 
organisations an obvious fit for 
a link-up. The park is also home 
to a family of endangered Arctic 
Foxes and as part of this new 
agreement, Fjallraven will have 
branding around this area. It will 
also support the park by kitting 
out full-time keepers in warm and 
durable Fjallraven clothing.

Ralph White, managing 
director of Fjallraven in the 
UK and Ireland, said: “We’re 
really delighted to announce 
this new partnership with the 
Highland Wildlife Park. As well 
as helping to support its ongoing 
conservation and sustainability 
efforts, we hope to inspire more 

people to want to find out 
more about and protect these 
amazing endangered creatures, 
including our very own Arctic 
Fox. As our partnership 
progresses over the next five 
years, we hope to find new 
ways to involve our Fjallraven 
customers in this exciting 
link up so that we can all work 
together to promote a more 
sustainable future.”

Celia Brady, head of 
development, at The Royal 
Zoological Society of Scotland, 
added: “There is an obvious link 
between Fjallraven’s ethos and 
the vital conservation work we 
do at Highland Wildlife Park. 
We’re thrilled to welcome them 
onboard as a new supporter 
of our charity and are really 
looking forward to watching 
this partnership unfold over the 
next five years.”

THE OVERLAND HAS LAUNCHED ITS LATEST COLLECTION
Many people who use a bicycle as a 
means for exploring – as opposed to 
being an out-and-out cyclist – are 
also likely to be involved in other 
outdoor pursuits. Trail running, 
climbing, surfing, snowboarding - 
you name it!”

Oli explains that multi-modal 
design is at the heart of The 
Overland’s ethos, ensuring that 
each garment is capable of leading 
multiple lives.

Operating a small, independent 
and boot-strapped business model 
can be limiting in some respects, 

a future generation to enjoy the 
outdoors and bringing that energy 
back into the workplace through 

our employee ambassadors is an 
experience we can all benefit from 
at Equip.”

but it allows The Overland team to 
personally oversee every aspect. As 
such, the ethical approach to design 
and manufacture also extends to 
other Overland initiatives, such as 
becoming a member of 1% for the 
Planet, planting a tree for every 
order and uniquely giving ten per 
cent of your first order value to 
environmental charities if you sign 
up to their weekly newsletter.

The Overland is actively seeking 
retailers who share this vision and 
passion for an alternative approach 
to outdoors clothing.
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You’ve got this TV Gladiator 
with what seemed to be 
different celebrity girlfriend 
every week. He’s an ex-
Commando turned mercenary 
who survived a gun battle 
with pirates, and he crashed a 
vanload of dead badgers into a 
bus-stop. Then he successfully 
ran what has been called the 
toughest race in the world 
carrying a backpack full of sweets 
and jars of peanut butter. 

You couldn’t make it up, 
and you don’t have to. David 
McIntosh has done it all and a 
darned sight more besides.  

You only need to be in 
McIntosh’s warm and 
entertaining company for a few 
seconds to know you’re facing 
someone who hasn’t the slightest 
intention of failing at anything 
he does. And if it’s reckoned 
impossible, so much the better.

“I can’t quit, “he says. “I don’t 
know what the word means. I’ve 
been looking for new challenges 
ever since I was a kid. I just want 
to keep pushing myself to the limit 
and if I can motivate people who 
feel their ambitions are beyond 
them, that’s a wonderful bonus.”

McIntosh comes from 
Wigan, joined the Royal Marine 
Commandos at 16 and served 
in numerous trouble-spots 
including Northern Ireland, 
Somalia and Afghanistan.

Leaving after seven years, 
McIntosh encountered a situation 
which to a large extent has 
influenced his life and ambitions 
ever since. “I had reached a 
pinnacle of physical and mental 
fitness in the Marines and when 
I left I felt I had a great deal 
of potential but no outlet.

“This is a common situation 
when you leave the military: what 
to do with the skills and qualities 
you have achieved. So many 
servicemen have this feeling of 
anticlimax and I was determined 
not to get into that state. 

“Now I hope that what I do - 
going out and pushing myself to 
the limit - will encourage more ex-
servicemen to do the same. They 
have thrived on action and when 
this ends there’s not really anyone 
to give them any proper help.”

In the search for something to 
replace the challenges of military 
life, McIntosh became, almost 
by accident, a show-business 
celebrity by landing a role in the 
TV hit show Gladiators. As the 
hard-hitting, unbeatable Tornado, 

he caused a stir on and off the set 
with rugged good looks, complex 
love-life and bad-boy image.

“Gladiators was a piece of cake,” 
McIntosh says now. “Most of 
the other guys were sportsmen 
and although extremely strong 
and fit, didn’t quite know how 
to cope with someone from 
a military background who 
gave them a hard time.”

Soon afterwards, he found 
himself in the Big Brother 
house, albeit the first to be 
evicted, the celebrity dating 
show Famously Single and the 
Ancient-Rome reality TV series 
Bromans, monitoring contestants 
during physical challenges, 
but couldn’t entirely let go of 
the action and danger he was 
accustomed to in the Marines.

Between TV and modelling 
assignments he was to be found 
working as a security operative 
in the world’s trouble-spots and 
was among ex-Commandos who 
escaped after a gun battle with 
pirates, followed by a spell in 
security transportation, hence 
the mishap with the badgers.

But none of it was apparently 
producing the required 
adrenaline rush which came 
when McIntosh was pushing 
himself to the limit. He needed 
something more and he finally 
found it in an ultra marathon.

“I had done long-distance 
running in the marines when I was 
in my early twenties but since then 
had concentrated on bodybuilding 
and weight-lifting and hadn’t done 
any serious running for years. I 
had heard about ultra marathons 
and when I Googled ‘the hardest 
race in the world’ the Desert 
Ultra 250km kept coming up so I 
reckoned that was the one to go for.”

His friends thought he was mad. 
McIntosh had no long-distance 
running credentials and the Desert 
Ultra, a gruelling test for the most 
experienced of ultra marathon 
runners, takes no prisoners.

Run in the Namibian desert, 
it’s a five-day race split into five 
stages of sand-dunes, dry river 
beds and baking scrubland in the 
shadow of the Martian mountains.

Temperatures reach 55 degrees 
in the day, plunging to below 

“After the first 20 km, I had sweated out all my body fluid, had cramp and there was still 30km to go”

TAKING ON THE 'HARDEST 
RACE IN THE WORLD'

 Tony James speaks to ex-Commando and TV celebrity David McIntosh  
about the challenges he faced in the Desert Ultra 

freezing at night, when runners 
have to navigate the darkness by 
the light of head torches. They 
are responsible for carrying 
everything they are likely to need, 
including food, water and safety 
equipment and can only call for 
help in the most dire of situations.

This, decided McIntosh, would 
be his introduction to the world 
of ultra marathons. “My plan was 
to spend five months preparing 
for the race, but due to other 
commitments it turned out that 
in the end I only had five weeks!

“I knew that my body would 
physically be nowhere near ready to 
do the race but my mind was in the 
right place and I knew that I would 
never quit however bad it got. “

McIntosh went to Australia 
to acclimatise to the extreme 
temperatures and train for the 
race, devising his own regime 
of hill sprints in the most 
hostile conditions he could 
find. “I’m training for a 250km 
ultra marathon and the most 
I was doing was 10km runs.

“Everyone told me the training 
just didn’t make sense but I 

reckoned that as I only had five 
weeks I didn’t want to trash my 
body with unaccustomed pressure 
but I knew that if I could clear 
my mind, keep positive and keep 
focused I would probably be OK.”

On the first day, McIntosh’s 
45lb back pack was the heaviest 
in the race. “I was an amateur. 
I just packed it full of food, 
including sweets and jars of 
peanut butter, because I was 
determined not to go hungry.

“I really hadn’t a clue about 
how to run an ultra marathon. 
After the first 20 km, I had 
sweated out all my body fluid, 
had cramp and there was still 
30km to go. I did wonder if it was 
actually physically possible to 
carry on, but I knew I couldn’t 
quit. Not for myself but for 
the reason I was doing it: to 
motivate all those people who 
were feeling low and depressed.

“The first day was the 
toughest. The sun was beating 
down, the sand held me back 
and I was carrying 45lbs, 
but I managed to do it.”

His efforts didn’t go unnoticed. 
A race commentator remarked: 
“Unquestionably the most 
energetic man in the race is 
David McIntosh. The course 
has been hard on him but 
nothing was getting between 
him and the finishing line. 

“He is a great character and 
his positivity in the face of this 
massive challenge has been lifting 
people throughout the race.”   

His feat of coming 18th out 
of 30 finishers was generally 
regarded as phenomenal for a 
first-time ultra runner. McIntosh 
said: “To be honest, I was happy 
to finish anywhere. Once over 
the line I couldn’t move my legs, 
fell down and was taken off in a 
wheelchair vowing that I would 
never race anywhere ever again.”

But not for long. Currently 
involved in an online training and 
fitness project featuring leading 
international coaches, McIntosh 
is already planning more ultra 
marathons for next year. “I fancy a 
race through the jungle,” he says.

“I don’t expect people to 
attempt the things I have done 
but I just hope I can inspire 
them to try something new and 
challenging. A lot of people 
have forgotten who they 
actually are and what latent 
abilities they might have. 

“I always tell them: ‘How do 
you know if you don’t try?’”
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