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WELCOME Anytime Fitness 
celebrates its 4,000th club

Anytime Fitness celebrates 
the opening of its 4,000th club 
in Shanghai, China, in March.

Additionally, after formalising 
an agreement to open clubs in 
Morocco, Anytime Fitness will 
pursue plans to open at least one 
new gym in Antarctica – which 
would make Anytime Fitness 
the first franchise in history with 
locations on all seven continents.

“Our mission is to ‘Improve 
the self-esteem of the world,”said 
Chuck Runyon, the CEO and co-
founder of Anytime Fitness. “It 
may sound like an audacious goal, 
but we’re very serious about it. 
We’ll soon have 4,000 clubs open 
in more than 30 countries on all 
seven continents. Each of those 
clubs supports a small community 
of like-minded individuals 
who are determined to enjoy 
healthier, happier and more active 
lifestyles. That’s what we mean by 
‘Improving the self-esteem of the 
world.’”

The 4,000th gym celebration 
will take place at an Anytime 
Fitness club currently under 
construction in Shanghai. 
Anytime Fitness is the first and 
only US-based club to have been 
granted a franchising license in 
China. Currently there are 11 
Anytime Fitness clubs open and 
operating in China.

Inc.com recently referred to 
Anytime Fitness as "fastest-
growing fitness franchise of 
all time". Founded in 2002, it’s 
taken Anytime Fitness just 16 
years to reach 4,000 clubs, with 
only Subway reaching 4,000 
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Has Spring finally sprung now the 
Beast from the East has sloped off over 
the horizon.

It certainly didn't feel like it when I 
was digging my car out of the snow!

But the weather did have an impact 
on business with people unable to 
get to stores, delayed deliveries and 
even the cancellation of the Scottish 
Cycling, Running & Outdoor Pursuits 
Show.

However, hopefully warmer 
weather is on the way and it will 
encourage everyone to get out, get 
active and buy some new kit!

And the weather obviously made 
it difficult for sales reps to go and see 
clients.

But should you go for reps or sales 
agents? Paul Sherratt looks at the 
advantages and disadvantages of both 
roles for an employer.

In the world of social media 
marketing, Jonathan Quint wants 
companies to step away from the 
crowd and customise their output.

Are you a boutique business, 
thinking of setting one up or don't 
know what they are? Then Fiona 
Bugler takes a look at this niche and 
focused business model.

And if you find yourself suddenly 
needing a career change - Tony James 
talks to former Nottingham rugby star 
David Jackson about career-ending 
injury and moving into calisthenics.

proposition for entrepreneurs 
in the UK and we’re confident of 
meeting our objective of being the 
largest fitness club provider in the 
UK.”

Within the next few weeks, 
Anytime Fitness expects to 
formalize an agreement with 
master franchisees to open at least 
75 clubs in Morocco over the next 
ten years. That entry into Africa 
means that the franchise will 
almost certainly have clubs open in 
32 countries on six continents by 
the end of this year. Runyon’s next 
goal is to become the first franchise 
in history with locations open and 
operating on all seven continents.

“We’ve already begun exploring 
options for Antarctica,” he said. 
“It’s going to happen – and sooner 
than you might think.”

IN PARTNERSHIP WITH

franchised units faster (this was in 
15 years). Additionally, according to 
FRANData, Anytime Fitness is just 
one of 15 franchisors located in 30 
or more countries.

The first Anytime Fitness club in 
the UK opened in Bristol in 2010. 
Since then, over 140 clubs have 
opened throughout the country, 
with the aim to reach 400 clubs by 
the end of 2020.

“Anytime Fitness has always 
focused on convenience, 
affordability and a friendly, 
supportive atmosphere,” said 
Stuart Broster, Anytime Fitness 
UK CEO. “That will never change 
and we continually work with 
our franchisees to expand our 
programming and benefits for 
members. Owning a fitness club is 
becoming an increasingly attractive 
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SMALL FIRMS 
STILL NOT 

PREPARED FOR 
NEW DATA 

REGULATION
Federation of Small 

Businesses (FSB) research 
shows that over a third (33%) 
of small businesses have not 
yet started preparing for the 
introduction of the General 
Data Protection Regulation 

(GDPR) while a further third 
(35%) are only in the early 

stages of preparations.
Only eight per cent 

of small businesses 
have completed their 

preparations. In light of the 
findings, FSB is launching 

a GDPR awareness 
raising campaign, dubbed 

‘BeDataReady’ in the run up 
to the May 25 deadline.

A sector breakdown shows 
that in retail and wholesale 

41 per cent have not yet 
started preparations; 50 per 

cent have started but not 
completed and just three 
per cent have completed 

preparations. Small 
businesses in the financial 

services sector are the most 
prepared with 82 per cent of 
respondents having started 

or completed their GDPR 
preparations.

Mike Cherry, FSB 
National Chairman, said: 

“FSB is in a unique position 
to reach small businesses 

and so we’re going to step up 
efforts to help and support 
them get data ready, while 

continuing to make sure the 
Government implements the 
regulation in the fairest way 

for small firms.
“The GDPR is the biggest 

shake-up in data protection 
to date and many small 

businesses will be concerned 
that the changes will be too 

much to handle. It’s clear 
that a large part of the small 
business community is still 

unaware of the steps that 
they need to take to comply 

and may be left playing 
catch-up.”

The FSB campaign is 
being welcomed by UK 

Information Commissioner 
Elizabeth Denham, who 

said: “Research suggests the 
SME sector is less prepared 
than others for the changes. 

We know that many small 
businesses are keen to get 
it right, but with so much 
misinformation out there 

it’s difficult for them to know 
what’s right and what’s not. 
It is therefore very welcome 

that FSB is running this 
campaign.”

New plans by adidas have been 
unveiled for a brand-new stadium 
inspired store in the £600 million 
Westfield London expansion, 
opening on March 20.

The store will be the UK’s first 
stadium-concept store taking 
inspiration from the homes of 
professional sports team around the 
UK.

Designed by architect Julius 
Steinert from DarntonB3 
Architecture the new store is 1,106 

sqm and mimics a stadium with 
tiered mezzanine levels.

The Stadium store concept 
was first launched in New York in 
Autumn 2016 and has since then 
been used for adidas stores across the 
world. The concept allows customers 
to experience a new standard of in-
store immersion. Customers will 
arrive in store via a player’s tunnel 
entrance, with additional concept 
features including locker style rooms 
for trying on kit and outward-facing 

adidas to launch new 
stadium store in London

ASICS 
partners
with ITU
ASICS has concluded a multi-
year agreement to become a 
Global Development Partner 
of The International Triathlon 
Union (ITU).

This contract was made 
possible by ITU’s confidence in 
ASICS’ strong commitment to 
promote and develop triathlon 
globally.

The ITU has created a global 
development programme setting 
out the goals that will impact 
all areas of the sport around the 
world over the coming years. The 
2018-2021 strategic plan takes a 
step forward with the new global 
partnership with ASICS, which 
provides essential support to the 
ITU development programme 
both financially and in terms of 
sporting equipment.

Among the programme’s 
key areas of focus are greater 
empowerment of national 
federations, helping them to 
achieve their goals with greater 
self-sufficiency, and assisting 
new and emerging federations to 
establish themselves on the world 
stage.

In regions where triathlon 
has yet to establish itself, ITU 
is making concerted efforts 
to strengthen the national 
federations, provide strategic 
leadership and promote the 
sport at all levels. In the areas 
where triathlon is already strong, 
ITU will consolidate existing 
programmes and ensure that 
everything necessary is in place to 
allow the national federations to 
continue unearthing new talent 
and providing the conditions and 
performance equipment for them 
to thrive.

Building on that solid 
foundation, competition bidding 
and hosting, the development of 
new talent as well as coaching, 
performance, technical and 
administrative personnel and 
systems can all flourish under the 
global leadership of ITU.

Marisol Casado, ITU President 
and IOC Member, said: “ITU is 
delighted to welcome ASICS as 
the new naming global partner 
in triathlon development as 
we continue to grow our sport 
around the world across the Tokyo 
2020 Olympic cycle and beyond. 
The comprehensive 2018-2021 
strategic development plan is 
designed to maintain the current 
upward trajectory of the sport 
of triathlon and this partnership 
allows us to reach further than 
ever in that quest.”

Motoi Oyama, Chairman, 
President & CEO of ASICS 
Corporation, said: “We are thrilled 
to be able to support the ITU as 
a Global Development Partner. 
We at ASICS are committed to 
improving lives through sport by 
helping athletes around the world 
get moving and feel the benefits 
of being stronger, happier and 
sharper everyday.”

www.sports-insight.co.uk

stadium seating allowing views all 
over the new Westfield London 
Shopping Centre.

Barry Moore, Brand Marketing 
Director at adidas, said: “We’re very 
excited to be launching our new 
stadium-style store in Westfield 
London, the first in the UK. adidas is 
the creator sports brand and this store 
will set a new standard for in-store 
experience, creativity and sport in a 
retail concept.”

The store opened on March 20 
and is situated on the corner of 
the new Westfield London wing, 
opposite the Food Court. Home to 
adidas Performance ranges including 
running, football, training and young 
athletes as well as Originals and 
adidas by Stella McCartney, the 
store will also house state of the art 
interactive zones for customers to 
showcase product benefits.

Myf Ryan, CMO of Marketing, 
Westfield UK & Europe, said: 
“We’re thrilled that the first UK 
adidas stadium-inspired store will 
open within the Westfield London 
expansion. The arrival of this exciting 
store will be hugely popular with 
our customers. We are proud to host 
another UK first in retail at what will 
become Europe’s largest shopping 
centre.”

UFC GYM has entered an 
exclusive ten-year partnership 
with TD Lifestyle plc to open 
more than 100 locations 
throughout the United Kingdom 
and the Republic of Ireland.

This landmark collaboration 
to bring UFC GYM locations to 
Europe will make history as the 
largest development partnership in 
UFC GYM history. 

Adam Sedlack,  UFC GYM 
President, said: “This partnership 
serves as a milestone and an 
opportunity for both UFC and 
UFC GYM brands, as the UK and 
Ireland markets host a significant 
population of MMA fans and fitness 
enthusiasts. It’s an honour for UFC 
GYM to bring its revolutionary 
style of fitness to new regions 
and continually grow our Train 

"The Beast from The East" 
took it's toll on the whole of the 
UK which forced PSP Media, 
organisers of the Scottish 
Cycling, Running and Outdoor 
Pursuits show, to postpone the 
annual event.

The organisers were really 
disappointed, as ticket sales were 
well ahead and it was shaping up to 
be the best Scottish Cycling, Running 
and Outdoor Pursuits show yet 
at the SECC Glasgow. They have 
considered alternative dates later in 

the season but don't believe the dates 
available would be productive for 
exhibitors or consumers, therefore it 
has been agreed that the event will be 
rescheduled for March 2-3, 2019.

Ross Williamson, Senior Sales 
Executive for the show, said: “I would 
like to go on record and thank every 
exhibitor for their continued support 
for the show. We were very focused 
on keeping a clear communication 
with exhibitors whilst everything 
was happening.

“As you can imagine it's been a 

THE ADIDAS STADIUM 
CONCEPT STORE IN NEW YORK

Different philosophy.”
Since debuting in 2009, UFC 

GYM has opened more than 150 
locations throughout the United 
States, Australia, Bahrain, Canada, 
Chile, Mexico, Oman, Philippines, 
Taiwan, Vietnam, the United Arab 
Emirates. 

With three club formats – 
designated as Signature, Core and 
Class – club members will benefit 
from a full-range of functional fitness 
classes, group and private MMA 
training, group fitness, personal 
and group dynamic performance-
based training, plus MMA youth 
programming, UFC GYM creates 
training programs to fit all ages and 
fitness levels. 

Joe Long,  TD Lifestyle Director, 
said: “We’ve been working for a 
couple years to bring UFC GYM 

to England, Scotland, Wales and 
all of Ireland. We’ve negotiated 
an unprecedented partnership to 
launch all three club formats and 
our UFC GYM locations will be 
very different compared to anything 
currently being offered in the UK.”

Membership includes unlimited 
access to UFC’s world-famous 
Octagon and signature classes such 
as Daily Ultimate Training (DUT), 
TRX, Muay Thai, Brazilian jiu-jitsu, 
kickboxing, boxing, mixed martial 
arts conditioning, women’s self-
defense, as well as popular group 
fitness classes.

More information regarding 
the upcoming gym locations will 
be available on the UFC GYM UK 
website and across UFC GYM UK 
social channels. In addition to the 
corporate owned signature clubs, 
UFC GYM also offers the unique 
opportunity to own and operate a 
UFC GYM franchise. For franchise 
information, please visit www.
ufcgym.co.uk. 

UFC GYM set to open 
in 100 locations

challenging couple of weeks but the 
outcome has been incredibly positive 
thanks to all involved, we are really 
looking forward to what will be a very 
busy event next March.”

Exhibitors have already been 
contacted and the feedback has 
been unbelievably supportive, to the 
point that nearly 80 per cent of the 
floorspace has already been rebooked 
for the 2019 event. All consumers' 
tickets sold at this year's event are 
valid for next year meaning that the 
show is a very strong position for 
2019.

For enquiries please email ross.
williamson@psp.uk.net or call 0141 
353 2222 ext 403.

Beast from the East takes 
a bite out of SCROPS



With immediate treatment essential to help speed 
up recovery times the Koolpak range of sports injury 
products are perfect to help with the treatment of 
soft tissue injuries, sprains, bumps and bruises. 

The New Hot & Cold Therapy Supports are a very 
effective and efficient way to combine heating and 
cooling with compression to help improve recovery 
from injury. 

The supports can be used on body parts such as a 
Knee, Ankle, Shoulder or Back and conform to the 
body with the aid of the Velcro attachments.

New Hot & Cold Therapy Supports by Koolpak

The professionals’ choice

For more information and trade pricing please contact:
Tel: 0800 180 4285      Email: sales@koolpak.co.uk  

www.koolpak.co.uk 

Introducing the latest range of sports injury products 
to help put you back on the road to recovery.
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about inspiring people to enjoy more 
time in the water. Speedo shares the 
experience and improved wellbeing 
a whole body approach swimming 
can offer.

Speedo’s new range of body 
positioning swimwear has been 
created for every level of swimmer, 
designed to help swimmers maximise 
their efficiency in the pool. Speedo’s 
Speedo Fit range of Power Mesh, 
Power Form and HydroRaise suits 
each feature compression technology 
to help you improve your body 
position in the water.

New for 2018, Speedo has 
introduced Biofuse Flexiseal Goggles, 
which provide even more comfort 
with a flexible cushioned seal around 
the eye. The soft and flexible material 
used to the seal provides a more 
comfortable and secure fit, whilst the 
rigid structure of the frame helps to 
give exceptional stability when worn. 
Swimmers can track their swims 
and access even more information 
and advice at Speedo On, Speedo’s 
innovative swim training platform. 
For more information visit on 
speedo.com.

Speedo is calling on swimmers 
everywhere to take their swim 
up a gear with Mind Body Swim, 
your complete guide to elevating 
your fitness this year.

Developed with a team of Speedo 
experts, Mind Body Swim gives 
swimmers the knowledge and 
power to take their swim to the 
next level. Taking a holistic view 
of fitness, Speedo has developed a 
swim training plan complete with 
nutrition training plans and sleep 
guidance from Speedo’s experts to 
help improve your time in the pool 
by making simple changes to your 
lifestyle, available at on.speedo.com.

Featuring four single swim 
workouts focusing on how to 
Improve Endurance, Tone Up, 
Improve Front Crawl Technique 
and Improve Overall Fitness, each 
workout has been designed for 
swimmers at all levels including 
foundation, beginner, intermediate 
and advanced. Both specialists in 
their field, sports nutritionist Anita 
Bean and sleep guru Nick Littlehales 

have joined forces with Speedo 
to bring together their skills and 
experience to create an easy to follow 
plans aimed at making swimmers 
fitter both physically and mentally.

Every workout comes complete 
with a nutritional plan, including 
a breakfast, lunch and dinner plan 
alongside snack recommendations 
to effectively fuel you pre and post 
workout. With little guidance 
available on sleep, Speedo has 
created a series of bite-sized advice to 
educate swimmers on how to make 
small changes to their sleep routine 
can make them more efficient in the 
water.

Anita Bean, Speedo’s nutrition 
expert, said: “A successful swim is 
not just about how many laps you 
can do, but the steps you take in your 
everyday life to ensure each and every 
swim is your best. A huge part of that 
is how you are fuelling your swim 
at each stage of the day. Using my 
nutrition expertise and ten years of 
experience working with recreational 
and elite swimmers, I have teamed up 

with Speedo to create easy to make, 
nutritious and tasty recipes that will 
boost your energy and help you get 
the most out of your swimming.”

Nick Littlehales, Speedo’s sleep 
expert, said: “Understanding 
your body's natural rhythms and 
developing your own sleep routine 
will help you get the best out of 
your day. However, recovery is 
often overlooked as a performance 
factor. By offering advice to help 
you recognise your own sleep 
characteristics, and educating you 
on approachable, achievable changes 
to your swimming routine, you can 
make a positive difference to your 
performance, both in and out of the 
pool.”

As the world’s leading swimwear 
brand, like 2.5 million people 
worldwide Speedo are passionate 

Complete your Mind Body 
and Swim with Speedo

GYMPASS 
APPOINTS A NEW 

MANAGEMENT 
TEAM

Gympass has created a new 
European management team.

They have appointed Michel 
Davidovich as executive 

vice-president and CEO for 
Europe and Duarte Ramos as 
vice-president of people and 

performance for Europe.
Davidovich has a strong 
20-year track record 

managing high performance 
and complex operations in 

companies such as Coca-Cola 
and McKinsey. Graduating as 

an electrical engineer with 
a Stanford University MBA, 

his challenge for 2018 will be 
the consolidation of Gympass 
operations in eight countries: 

Portugal, Spain, France, 
Italy, Netherlands, Germany, 

Ireland and the United 
Kingdom and to multiply by 

ten the company's business in 
the continent.

Cesar Carvalho, Gympass 
global CEO and co-founder, 
said: “Michel has led many 

successful businesses to 
solid growth and expansion 

in different multicultural 
markets and I'm excited to 

count on his expertise in fast 
paced environments to take 
Gympass to the next level in 

Europe.”
Gympass is bringing on 

board more international 
reinforcements with the 

nomination of Duarte 
Ramos as vice-president of 

people and performance. 
Ramos arrived at Gympass 

in late 2017 after two 
years as Director of Talent 

Acquisition for Walmart 
(USA) International division, 

with the goal of taking the 
company’s team of over 
200 employees, spread 

across six offices, to the next 
level regarding People and 
Performance Management 

and to bring Gympass to the 
forefront of engagement, 

talent attraction and 
development.

Carvalho said: “Duarte 
has made his career in North 

America, Latin America 
and Europe, where he was 

mainly involved with talent 
acquisition, employer 

branding and performance 
management, and his global 

and diverse experience 
will take us in the right 

direction in terms of people 
management.”

Gympass has become 
a leader in the corporate 

wellness market after only 
two years of European 

operations with the ambitious 
mission of doubling the 

world's physically active 
population.

Vanarama National League Club, 
Maidenhead United Football 
Club, has signed a three-year 
apparel partnership deal with 
BLK.

The partnership will see BLK 
design and supply Maidenhead 
United with a full apparel range 
using the latest in fabric technology 
including playing jerseys and 
training wear.

Maidenhead will involve their 
fans in the final selection of kit 
that they will be playing in for the 
2018/2019 season. The three designs 
shortlisted for the home kit and away 
kit will be released this week.

Jon Adams, Chief Executive 
of Maidenhead United said: “We 
are delighted to welcome BLK as 
the Official Teamwear Supplier 
of Maidenhead United. BLK has a 
fantastic reputation for providing 
top quality bespoke sportwear and 
we are excited to become part of the 
BLK pro club family including teams 
such as Saracens Rugby, Scotland 

Rugby League and Las Vegas 
Lights.

“BLK has developed some 
fantastic design options for next 
year’s home and away kits. We 
want our fans to help us make a 
final decision on which kit designs 
to choose, so we will publish 
the options for both the home 
and away kits on social media 
tomorrow so that fans can tell us 
over the next seven days which 
designs they like the best.”

Richard Upshall, chairman 
of RU Active, the UK, USA, 
Caribbean, GCC and Middle 
East licensee for BLK said: “RU 
Active has taken leaps and bounds 
forward since securing the 
license for the UK. It’s a fantastic 
opportunity to partner with 
Maidenhead United at this time 
and deploying the latest tech in 
performance fabrics, I can’t wait 
to see the home and away kits that 
their fans pick for the 2018/2019 
season.”

Maidenhead United 
announces new exciting 
partnership with BLK

Elivar Sports Nutrition Expert 
Professor Greg Whyte OBE, said: “I 
am excited about the opportunity 
to help over 35 year old men and 
women make informed choices 
regarding their nutrition to improve 
their performance and I’m looking 
forward to working with the team at 
Elivar.” 

Well-known for his involvement 
in Comic Relief for well over a 
decade, training and coaching 
unlikely heroes such as David 

Elivar Sports Nutrition, the 
only company in the world 
that develops sports nutrition 
exclusively for 35-55-year-olds 
has announced that Professor 
Greg Whyte is to be Elivar’s 
Sports Nutrition Expert. 

A physical activity expert and 
world-renowned sports scientist, 
Professor Greg Whyte OBE is 
a former Olympian in modern 
pentathlon and a World and 
European Championship medalist.

Greg Whyte joins up with 
Elivar Sports Nutrition

PROFESSOR GREG WHYTE (LEFT) WITH 
ELIVAR CO-FOUNDER LEN DUNNE

Walliams and Davina McCall, and 
more recently Jo Brand and Radio1 
DJ Greg James, to achieve the near 
impossible. As a result of his work, 
Greg has helped to raise over £37 
million for charity. 

As part of the deal with Elivar, 
Professor Greg Whyte will feature in 
a series of videos to educate middle-
aged athletes about using nutrition 
to improve performance and support 
long-term health. In particular, the 
campaign will focus on addressing 
issues around the use of carbs during 
training and protein for recovery. 

Elivar has been developing its 
innovative range of award winning 
sports nutrition products since 2014. 
It was founded by Donal Hanrahan 
and Len Dunne, two former 
international rowers.
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YMCA Awards has taken 
steps to reinforce its position 
as a market-leader in health 
and fitness education by 
becoming the UK’s first 
awarding organisation to 
achieve accreditation from 
the Chartered Institute of the 
Management of Sport and 
Physical Activity (CIMSPA) 
across three new qualifications.

The new CIMPSA Professional 
Standards for Gym Instructor and 
Personal Trainer (Practitioner) is 
the first of its kind as it was created 
in consultation with many major 
employers including the likes of 
Hilton, Virgin Active, Nuffield 
Health and Parkwood Leisure.

The introduction of qualifications 
aligned to professional standards 
meets the demands of employers 
and the need for future PTs and 
instructors to demonstrate that they 
posses the right skills, qualifications 
and experience for prospective 
employers.

Lady Andrée Deane-Barron, 
Group Education & Skills 
Director of Central YMCA, said: 
“I am pleased to announce that 
we are again leading the sector by 
becoming the very first awarding 
organisation to launch CIMPSA 
endorsed gym and personal training 
qualifications aligned to the new 
professional standards.

“The fitness industry has been 
crying out for qualifications that 
reflect the knowledge and skills 
employers are looking for, and 
through extensive collaboration 
with industry experts, we have been 
able to create them."

The three new qualifications 
have been adapted from the original 

coursework outlines and aim 
to further enhance the learning 
experience for both students and 
training providers.

For the learners, these new 
qualifications will allow them to 
develop more practical experience 
such as people skills with a wider 
range of clients. The adapted 
qualification will also increase 
flexibility for learners especially at 
their end point assessment, giving 
them the opportunity to build their 
coursework around an area of their 
choosing, for instance physical 
activity for older adults. Ultimately, 
the outcome of these measures will 
help to increase their employability 
prospects within the health and 
fitness industry.

Tara Dillon, CEO of CIMSPA, 
said: “I would like to congratulate 
YMCA Awards on becoming 
the first awarding organisation 
to embrace the new CIMSPA 
professional standards for gym 
and personal training by offering 
qualifications that will address the 
knowledge and skills the fitness 
industry requires.

Employers in our sector are 
looking for an increasingly skilled 
workforce and so I commend YMCA 
Awards for their speed in bringing 
these qualifications to market.”

The new qualifications will be 
accredited by CIMSPA from August 
2018 and are:
•YMCA Level 2 Certificate in 
Gym Instructing

• YMCA Level 3 Diploma in 
Personal Training (Practitioner)

•YMCA Level 3 Diploma in Gym 
Instructing and Personal Training 
(Practitioner)

YMCA Awards achieve 
accreditation for the new 
CIMPSA Professional Standards

efforts in the UK, TRX’s largest 
market outside of the U.S., while 
leveraging relationships with 
customers and the TRX Team itself 
in order to build the brand and the 
business.

Rounding out the latest 
international hires, Jaimeson 
Adams has taken on the role of TRX 
Director of Sales in Europe, Middle 
East, Africa and Latin America 
focusing on the increase in sales 
and representation internationally. 
With his previous role as Head of 
North American Sales at Escape 
Fitness, Adams reunites with TRX 
having expanded his fitness industry 
knowledge, which will aid the team’s 
international growth efforts from a 
financial perspective.

As TRX takes on a bigger role 
across the globe, the company is 
expanding its workforce in order to 
provide the best products and best 
learning platforms for the fitness 
community. With a growing number 
of professional trainer symposiums 
across the world, TRX has expanded 
its empire by reaching trainers and 
fitness entrepreneurs successfully 
through efforts to bring the TRX 
name to an international scale. With 
the addition of Ciaravino, Whelan, 
and Adams, TRX is positioned to 
meet its international business 
demands.

TRX, leaders in functional 
training equipment, education 
and technology, have appointed  
Olivier Ciaravino as vice-
president, International.

As TRX’s VP, International, 
Ciaravino will take on a variety of 
responsibilities, including leading 
the company’s international 
strategy ventures and the 
international team.

Ciaravino has a diverse business 
background as well as considerable 
experience developing brands 

across the globe, spending 20 years 
in the sporting goods industry. The 
new VP previously worked with 
Giant, Amer Sports, FitFlop, and 
Bushnell Outdoor Products, serving 
as Global President for the eyewear 
and sport protection brands of the 
Bushnell Group. His affinity for 
fitness comes from his training in 
running and cycling, having ran 
two marathons, a half-Ironman 
and several Gran-Fondo cycling 
events. He also enjoys tennis, skiing, 
and golf. Ciaravino currently lives 

in London with his wife and two 
children.

Ciaravino said: “I am very 
excited to join the TRX family and 
look forward to expanding the 
brand’s name even more on the 
international front. As a valued 
member of the TRX family, I fully 
intend to create more opportunities 
to drive motivation and prosperity 
moving forward and am sincerely 
grateful and humbled by this chance 
to contribute to a global leader in the 
fitness industry.”

President, Paul Zadoff, said: “We 
are thrilled to have Olivier as an 
international team member and part 
of the executive leadership team. He 
has a proven track record within the 
industry, demonstrated an innate 
ability to lead a group of like-minded 
professionals looking to change the 
fitness landscape internationally, 
and will greatly contribute to the 
success of our business across the 
globe with his creativity and drive.”

Gavin Whelan, country manager, 
UK, will be joining Ciaravino to help 
lead the International TRX force 
with budgeting, planning, channel 
management and implementation. 
Coming from TriggerPoint’s 
director of international sales, 
Whelan gained a variety of 
experience in the fitness sector. 
Whelan will aim to expand growth 

Olivier Ciaravino is new 
TRX Vice President of 
International Business

UNDER ARMOUR 
ANNOUNCES 

RETIREMENT OF 
CHIEF REVENUE 

OFFICER
Under Armour have 

announced that Karl-
Heinz (Charlie) Maurath 

will retire as its Chief 
Revenue Officer effective 

March 31, 2018.
"We express our 

heartfelt thanks to Charlie 
who has played a pivotal 

role in establishing Under 
Armour as one of the 

world's largest athletic 
brands," said Kevin Plank, 
Under Armour Chairman 

and Chief Executive 
Officer. "Through proven 

and thoughtful leadership, 
Charlie's contributions to 
building our world-class 
sales organization have 

positioned our brand for 
sustainable, long-term 

growth. On behalf of 
the entire organization, 

we wish him the very 
best in his well-earned 

retirement."
Maurath joined Under 

Armour in September 2012 
as President, International 

with responsibility for 
growing the company's 
business overseas. He 

was named Chief Revenue 
Officer in November 

2015, leading all global 
regions inclusive of North 

America, EMEA, Asia-
Pacific and Latin America, 

as well as the global Direct-
to-Consumer business. 

During his tenure, Under 
Armour successfully 
transitioned into a $5 

billion global brand with 
revenue outside of North 

America growing at a 
50 per cent CAGR and 

reaching 22 per cent of 
total revenue.
"Under Charlie's 

direction, we have 
grown from an American 
company selling product 

in other countries to a 
successful international 

business of more than 
$1 billion in revenue," 

said Patrik Frisk, Under 
Armour President and 

Chief Operating Officer. 
"With an incredibly 

strong foundation, we look 
forward to building on his 

great work as this team 
continues to grow our 

global footprint, delivering 
the Under Armour 

experience to athletes 
around the world."

The four regional 
leaders and the head of 
global retail will report 
directly to Patrik Frisk 

upon Maurath's departure, 
while Paul Fipps, Chief 
Digital Officer will have 

oversight of the company's 
global ecommerce 

business.

Salming enters the 
volleyball market
The success and momentum of Salming indoor performance shoes 
in handball, squash, floorball and badminton has put the brand in 
a position to increase its product synergy strategy even further. 
Salming has entered one of the most widespread sports in the world - 
Volleyball through its digital platform salmingvolleyball.com

The reason for doing this is twofold – first and foremost Salming does 
already have many professional volleyball players already using their 
performance indoor shoes throughout the world and secondly - product 
category synergy as in performance indoor shoes and team wear. It enables 
Salming to offer a platform for a sport which has the most countries of all 
sports in its number of federations (188).
 Gunnar Oesterreich, marketing manager at Salming, said: “We believe this is 
a great opportunity for Salming, the feedback from the volleyball community 
has been crystal clear - our performance shoes are in demand and perfect 
for volleyball players as well. On a personal note, being a former player and 
coach in the Swedish Elite Series and coaching the Swiss National Team - 
this is a very special moment.”

VANESSA RODRIGUES – 
NATIONAL TEAM CAPTAIN 
OF PORTUGAL AND SALMING 
AMBASSADOR

GAVIN 
WHELAN

OLIVIER 
CIARAVINO
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It is of huge credit to The 
National Running Show to be 
through to the shortlist of these 
prestigious annual awards. The 
National Running Show launched 
in January 2018 at Birmingham’s 
NEC and the inaugural show was 
an overwhelming success, with 
thousands of runners gathered under 
one roof to be thrilled and inspired by 
a first-class line-up of sports brands, 
sports retailers, race organisers, 
nutrition experts, communities and 
expert speakers.

The event came about as a result 
of event organisers – and keen 
runners – Raccoon Events spotting 
a gap in the market and working 
to deliver the UK’s first non-race 

affiliated event solely for runners. 
Timed to take place pre-race season, 
and with interactive sponsor areas 
drawing in the crowds alongside a 
packed speaker programme, free 
advice and one-to-one coaching, The 
National Running Show proved to be 
a must-attend event for runners of all 
abilities.

Raccoon Events are already 
working hard on bringing an even 
bigger and better second show to the 
UK’s running community on January 
19-20, 2019.

Eight exhibitions have reached 
the shortlist of the Show Rising 
Star category and the winner will be 
announced at the awards ceremony 
and black tie gala dinner on the night 
of March 23.

Mike Seaman, Director of Raccoon 
Events, said: “We are thrilled to 
be shortlisted in the Show Rising 
Star category at the Exhibition 
News Awards. It is an honour to 
be shortlisted alongside a number 
of other excellent exhibitions and 
credit goes to all those who worked 
so hard to make the very first 
National Running Show the success 
it was. A huge thank you also goes 
to all the runners who attended 
and to everyone who supported the 
inaugural show.

“We wanted to bring the running 
community together under one roof 
for a fantastic celebration of running 
and that is exactly what we did. It 
was a truly inspiring weekend and we 
are absolutely delighted that this has 
been recognised at the EN Awards.”

The National Running Show has 
been shortlisted in the ‘Show 
Rising Star’ category of the 
Exhibition News Awards.

The 12th edition of the ENAs will 
take place at Battersea Evolution in 
the grounds of Battersea Park, on 
March 23, and a total of 22 awards 
will be presented to the very best 
people, companies and shows in the 
industry.

The Show Rising Star category 
reflects Exhibition News’ efforts 
to encourage more organisers to 
develop shows in the UK, rewarding 
one organiser that has either 
launched a show, or held the second 
edition of their consumer or trade 
exhibition, within the last year.

The National Running Show 
shortlisted for Exhibition 
News Awards

Following a competitive pitch, Zwift, the virtual reality training 
programme has appointed Brandnation to handle its UK PR and 
comms.

Zwift has briefed the agency to launch its new running platform in the 
UK following its global launch this month.

Brandnation has a raft of activity lined up to support the launch period 
which will involve the activation of the brand’s ambassador portfolio. The 
account will be headed up by the sport division’s account director, Joe 
Murgatroyd.

Mary Killingworth, managing director at Brandnation said: “Zwift Run 
is a very exciting proposition for both Brandnation as an agency and the 
consumer. It’s set to revolutionise training routines for runners everywhere 
and we’re very much excited to be a part this movement.

“Zwift is a brilliant addition to our portfolio of sports clients and further 
strengthens the agencies running credentials.”

Chris Snook, global PR manager at Zwift said: “I was impressed by the 
agency’s creative approach, clear understanding of the run category and 
wealth of running contacts across the media landscape. I’m looking forward 
to working with the team to deliver a successful launch of Zwift Run.”

Zwift appoints 
Brandnation
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Pure Gym has reached one 
million members, giving more 
people than ever access to 
affordable, flexible and high-
quality gym facilities.

This historic milestone 
demonstrates the popularity of Pure 
Gym’s flexible, no-contract strategy 
and continued success in widening 
access to fitness, with over a third of 
Pure Gym members never holding a 
gym membership before. Pure Gym 
continues to appeal to people across 
the country with 22 per cent growth 

Further underlining its 
commitment to encouraging 
healthier lifestyles through access to 
fitness and gym facilities, Pure Gym 
continues its successful partnership 
with AXA PPP healthcare, one of 
the UK’s leading private healthcare 
companies. The partnership enables 
AXA PPP healthcare’s members 
to become more active by further 
opening up access to Pure Gym 
sites nationwide. Under terms 
of the agreement, members are 
offered at least half price 12-month 
membership to Pure Gym’s clubs 
across the country.

in members since the start of 2017.
2017 also saw another year of 

significant site expansion for Pure 
Gym, with the company opening 20 
new gyms last year. In 2018, Pure 
Gym has already opened seven new 
clubs and will open its 200th gym 
in the UK in Brighton in March. 
The latest site will provide flexible, 
no-contract access, state-of-the-
art equipment and more than 50 
weekly group classes from £14.99 
per month.

Today’s announcement comes 
as participation in exercise across 
the UK continues to grow and 
the benefits of exercising for 
physical health and wellbeing are 
increasingly recognised. Since 
2012, UK gym membership has 
grown from 7.6 million to over 9.7 
million, with low-cost gyms leading 
the way, and Pure Gym accounting 
for 36 per cent of total growth.

Humphrey Cobbold, Chief 
Executive of Pure Gym, said: “This 
is a remarkable milestone for a 
company that is only eight years 
old. Pure Gym is not only the largest 
gym company in the UK but is also 
operating at a scale never achieved 
in the history of UK gym provision. 
We remain committed to making 
gym membership a possibility 
for everyone across the country 
whatever their ability or aspiration 

and are excited by the opportunity 
we have.”

Sir Chris Hoy, six times 
Olympic Champion and Pure Gym 
Ambassador, said: “Over the last 
few years, Pure Gym has been 
pivotal in widening gym access 
in the UK, giving people who 
have previously never had the 
opportunity to join a local gym, 
access to affordable and high-
quality facilities round the clock. 
Our facilities are high quality and 
fantastic value for money, offering 
people of all abilities all they could 
possibly want in a gym facility.”

Pure Gym reaches one million 
members and announces 
opening of 200th gym in the UK

To launch Sweden’s market-
leading functional food 
and drink brands NOCCO 
(No Carbs Company) and 
Barebells, Vitamin Well AB 
has established its first UK 
office.

In Sweden, Vitamin Well AB 
develops, produces and markets 
vitamin and mineral enriched 
drinks as an alternative to sodas, 
juices, and other still drinks. In the 
UK, NOCCO will be distributed 
alongside Barebells, the award - 
winning Swedish functional food 
and snack brand.

NOCCO is a tasty functional 
sugar-free beverage, enriched with 
vitamins and BCAA (branched-
chain-amino-acids, designed 
to reduce the rate of muscle 
breakdown after exercise and 
trigger protein synthesis). NOCCO 
is the number one functional 
drinks brand in Sweden and is 
available in 31 countries

Barebells is an award-winning 
range of protein enriched low 
sugar options for snacks, breakfast 
and dessert. The range includes 
milkshakes and bars along with a 
newly developed, no added sugar, 
low lactose, protein pudding 
concept.

Vitamin Well 
establishes UK Office

The UK team is headed up by 
Matt Hollier, Managing Director 
UK & Ireland Vitamin Well 
Limited.

Matt was formerly the 
Commercial Director of 9Brand 
Foods and has a wealth of 
experience working with brands 
such as Red Bull, Monster, and 
Pepsi. He said: “Traditionally 
BCAA enhanced drinks have only 
been found in the specialist sport/
fitness channel. NOCCO will be 
meeting the demand for ‘on the 
go’ sports nutrition function that 
actually tastes great. We will be 
developing availability throughout 
the UK: in gyms, supermarkets, 
forecourts and independents 
appealing not only to consumers 
who know about sports nutrition 
and want BCAA’s but also to 
a mainstream health aware 
audience. NOCCO and Barebells 
offer incremental value growth 
by bringing new health conscious 
consumers into traditional 
categories like energy drinks and 
protein bars.”

NOCCO is available in four 
flavours: Tropical, Red Berries 
and Pear (Caffeinated Version) 
and Citrus & Elderflower (non 
caffeinated).

solution to this longstanding problem 
suffered by athletes. 

Described as the “cats’ eyes of the 
sport world” by a renowned business 
leader, the Freq Reflex won the Best 
Innovation Award at the Sports 
Performance Expo in London last 
year.

Mckeown said: “It’s taken years 
of development and testing, the 
results have been incredible. There’s 
been a real impact on training and 
injury prevention, the Freq Reflex is 
showing it’s really exciting potential.”

Currently crowdfunding $24k 
on Indiegogo the Freq Reflex 
has already been purchased by 
several athletics clubs and coaches, 
including Team Bath athletics, the 

English Institute of Sport and a 
number of physiotherapy clinics.

GB Bobsleigh development 
athlete Adam Hames said: “It’s as if 
there’s a rope attached to me, pulling 
me faster. My glute activation is a 
problem and I could feel it firing, it 
felt more efficient.”

And track and field coach 
Christopher Attucks added: “The 
athletes that are using the Freq 
Reflex have noticed significant drops 
in their times and are so far injury 
free.”

The Freq Reflex develops strength, 
power and technique simultaneously 
by optimising foot position, helping 
you to run faster, jump higher and 
prevent injury. The kit, which 
comprises an overshoe, knee 
straps and a set of interchangeable 
resistance bands, it’s unlike anything 
else available. 

What used to take months and 
years, now only takes minutes. It 
accelerates the learning of effective 
foot position when running and 
jumping, engraining perfect 
movement patterns. 

The versatile design also means 
that is can be used anywhere at any 
time. It’s a plug and play functional 
training tool that fits straight into any 
training regime. It’s also perfect for 
injury prevention and rehabilitation 
exercises.

Mckeown said: “This is going to 
revolutionise the way that athletes 
train and recover from injury 
forever and greatly assist coaches to 
maximise their athletes’ potential.”

An award-winning, unique 
and innovative sports training 
tool is coming to mass market 
after trials showed enhanced 
performance and results.

The Freq Reflex has been proven 
to optimise technical proficiency and 
power through creating “effective 
foot position”, the lack of which 
hampers development and can cause 
widespread injury.

Research has shown that using the 
Freq Reflex 10-20 minutes before 
competing can improve short-term 
performance by as much as 60 per 
cent.

Former athlete and coach, Dan 
Mckeown is the brains behind the 
Freq Reflex. He discovered the 

Award winning sports training 
tool improves performance by 
60 per cent

HUMPHREY 
COBBOLD
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STEFAN JENTZSCH 
RESIGNS AS 

MEMBER OF ADIDAS 
AG SUPERVISORY 

BOARD
Dr Stefan Jentzsch has 

resigned as a member the 
Supervisory Board of 

adidas AG.
At meeting of the 

Supervisory Board, Dr 
Jentzsch, announced his 

resignation from office as of the 
conclusion of the company’s 
Annual General Meeting on 

May 9, 2018.
As a shareholder 

representative, Dr Jentzsch 
has served on the company’s 

Supervisory Board since 
November 7, 2007. The 
Supervisory Board and 

Executive Board thanked 
Dr Jentzsch for his valuable 

contribution in the execution 
of his duties as a member of 

the Supervisory Board and the 
many years of service for the 

benefit of the company.
As his successor, the 

Supervisory Board will 
propose Dr Frank Appel, 

CEO of Deutsche Post DHL 
Group, for election to the 

Supervisory Board at the 2018 
Annual General Meeting. Dr 
Appel shall be elected for the 

remaining term of the current 
shareholder representatives, 

which will end with the 
conclusion of the Annual 

General Meeting on 
May 9, 2019.

Nutrifix, the nutritional app 
that takes your vital stats 
and health goals to locate 
healthy meals nearby, is set for 
nationwide launch.

Born out of founder and CEO 
Joel Burgess’s own experience 
with the trials and tribulations of 
losing weight, the app is designed 
to cut out all the fuss around eating 
healthily. The only thing the user 
needs to do is to set their weight and 
goals, letting the pocket nutritionist 
do the rest.

Not only does the app provide 
detailed nutritional information 
of thousands of meals from the 
nation's favourite high street chains 
and the best independents, but it 
also helps them find places close 
by that offer meals suited to their 
dietary needs.

Users can choose to follow the in-

app map, or swipe right to have food 
delivered by Deliveroo.

Back in November 2016, Nutrifix 
was one of the first start-ups to join 
the Just Eat Food Tech Accelerator 
programme, which saw Just Eat 
commit a £20,000 investment into 
the business as well as a 10-week 
intensive mentoring scheme.

Following their initial funding 
success, the team behind Nutrifix 
launched a crowdfunding round on 
Crowdcube in March 2017, which 
went on to raise £200,000 allowing 
for product development and its 
very first marketing campaign.

Fast-forward to February 2018, 
and Nutrifix now has over 5,000 
users and has acquired data for 
almost 5,000 meals from over 9,000 
locations and 90 vendors.

Having already caught the 
attention of secured vendors such 

Nutrifix set for nationwide launch

take place in some truly magnificent, 
iconic and unique settings – there is 
definitely a real ‘wow’ factor.

“We are impressed with Total 
Motion Events’ commitment to 
providing world-class stair climbing 
events that participants want to come 
back to. We are very much looking 
forward to taking this sport forward 
in the UK, while developing further 
high-profile events showcasing the 
sport, the elites in this field and the 
community.”

Matt Hudson, managing director of 
Total Motion Events, added: “We are 
thrilled to confirm that Total Motion 
Events will be working with Breathe 

Total Motion Events, the UK’s 
leading stair climbing specialist 
events company, and Breathe 
Unity, a leading Sports PR 
company that specialises in 
PR and partnerships for mass 
participation running events, 
have joined forces to collaborate 
on the emerging sports market of 
Stair Climbing in the UK for 2018 
and beyond.

Together, Total Motion Events 
and Breathe Unity will focus on 
collaboratively growing the emerging 
market of stair climbing and tower 
running, which promises to be a 
hot new trend in the UK. The sport 
utilises the same kit as for standard 
running events and is expected to 
attract runners looking for an extra 
challenge and something a little 
different. 

Total Motion Events is already 
an industry leader in stair climbing 
events in the UK, boasting a 
successful portfolio of events that 
includes races at London’s Broadgate 
Tower (almost 1,000 steps) and 
the Leadenhall Building, otherwise 
known as ‘the Cheesegrater’ (over 
1,200 steps). 

In addition to the fast-growing 
sport of stair climbing, Total Motion 
Events organises glorious aquathlons 

at Tooting Bec Lido and bespoke 
sporting events for charities, schools, 
businesses, health clubs and more. 
The onus is firmly on delivering 
high quality events that exceed the 
expectations of participants and 
event partners, with friendly staff 
and enthusiastic volunteers ensuring 
every event is professional, friendly 
and fun.

The Manchester-based PR 
team will be using their extensive 
knowledge and industry connections 
to raise awareness of the sport in 
the UK and to further increase the 
offering of events in this discipline.

The partnership will see Total 
Motion Events and Breathe Unity 
working together on several exciting 
new projects, the details for which 
will be announced soon.

Rebecca Richardson, Managing 
Director of Breathe Unity, said: 
“We are delighted to announce our 
collaboration with Total Motion 
Events and promote the emerging 
market of stair climbing and tower 
running in the UK. What Matt and 
the team offer is very different yet 
complimentary to the other mass 
participation running races with 
whom we work closely, and it is an 
incredibly exciting time for this sport. 
These events are gripping, fast and 

Total Motion Events and 
Breathe Unity PR collaborate

Former Liverpool 
FC chief executive 
invests in marketing 
company
Ian Ayre, former chief 
executive of Liverpool Football 
Club has invested in and 
become the new executive 
chairman of one of Wales’ 
leading marketing and creative 
agencies, the Ubiquity Group. 

The move sees Ayre revisit his 
true passion, developing brands 
and creating memorable marketing 
and commercial solutions. Prior to 
Liverpool Football Club, Ayre was 
the CEO of several brands, a rights 
holder, ran a major digital media 
organisation and worked with 
many broadcasters globally.

He said: “In sports I have worked 
closely with many sponsors 
and commercial partners and 
understood the value of good 
partnerships and how to extract a 
return on investment for all parties. 
I’ve also been close to the meteoric 
rise of digital and social media and 
understand both its power and 
the importance of it being well 
managed.

“Having worked on both sides of 
the market, I intend to use my role 
at Ubiquity to help organisations 
fulfil their full potential by 
providing a platform for brands, 
businesses and individuals to 
ensure they get value from their 
marketing investments at all levels. 
In my experience, many brands 
need additional support to turn 
what is a good marketing campaign 
into a great campaign that delivers 
true success and that is what we 
intend to do.”

The investment in the Ubiquity 
Group represents Ayre’s single 
biggest personal investment and 
reinforces how much commitment 
he’s bringing to the role.

The appointment will see 
Ubiquity implement an exciting 
and bold strategy for growth in 
the near future including staff 
recruitment, new office openings 
around the UK and a more 
international client base. It will 
also build on an already impressive 
client base which includes leading 
sports brands Under Armour and 
Skins.

Such is Ubiquity’s desire to move 
forward, it is already recruiting 
and looking for people to join its 
expanding team. Commenting on 
this, new Ubiquity Chief Executive, 
Chad James said: “We’re very 
excited to have someone of Ian’s 
business stature on board who has 
a globally renowned reputation. He 
left a fantastic legacy at Liverpool 
Football Club where he instilled 
passion in his team to understand 
the value of developing strong 
relationships. We can’t wait 
to tap into this and are already 
looking to recruit following Ian’s 
appointment. These are exciting 
times to be part of Ubiquity.”

OS1st Base Layer Bracing and 
FootBalance have entered 
into an exclusive partnership 
for distribution within the 
“Nordics” region of Denmark, 
Finland and Sweden.

FootBalance, a global brand of 
custom insoles and orthotics from 
Finland, has powerful marketing 
and distribution, but especially 
within the Nordic countries.

OS1st Base Layer Bracing, 
owned by ING Source, is a 
younger, yet strong USA brand, 
from North Carolina, but growing 

in its strength and intensity 
worldwide.

ING Source is a small family-
owned business widely regarded 
for its ultra-thin bracing technology 
known as Compression Zone 
Technology. The ING Source 
products are sold internationally 
in over 20 countries through 
distribution partnerships and 
recognized as the number one 
bracing brand in running retail 
USA.

Josh Higgins, President of 
ING Source, said: “ING and Foot 

Balance have been industry friends 
for several years. We are very 
pleased to enter into this exclusive 
agreement for the Nordic region.”

Tassos Karamouzis, Global 
Sales Director for FootBalance, 
said: “Adding the OS1st bracing 
brand to our sales structure within 
our home region is a perfect blend 
of offerings for FootBalance. The 
OS1st strong reputation for new 
technology and premium quality 
will strengthen our base revenue 
and increase our partnership value 
to customers within the Nordics.”

Unity to promote our offering of stair 
climbing events at a national and 
international level. We have secured 
our partnership for the next three 
years as a minimum, and it is fantastic 
to be working on some new projects 
that will really bring Total Motion 
Events and Breathe Unity to the 
forefront of the global stair climbing 
industry.

“Our aim is to provide a complete 
all-round experience for our partners 
and participants. Breathe Unity’s 
experience in the running industry 
shines through and the team very 
much understand our needs and 
goals going forwards. We are all very 
proud to be working and collaborating 
together for 2018 and beyond, so 
watch this space.”

Go to www.totalmotionevents.
co.uk to find out more about Total 
Motion Events and to enter 2018 
events.

OS1st and FootBalance announce 
distribution partnership for Nordics region

as EAT, Nando’s, Sainsbury’s, Crussh 
and Detox Kitchen, the Nutrifix 
offering is growing everyday.

Joel, Nutrifix Founder and 
CEO said: “In our opinion, 
current nutrition apps are either 
retrospective or require a large 
amount of planning and organisation. 
Nutrifix is designed to be quick and 
easy to use – it makes personalised 
meal suggestions to make or buy, and 
now with the in-built delivery feature 
eating healthy, nutritious food is 
easier than ever before.

“One day we believe Nutrifix will 
be attractive proposition to a range 
of acquirers from trade and sports 
brands to gyms and medical groups – 
but for now, we just can’t wait to offer 
our unique service to like-minded, 
health-conscious individuals 
throughout the UK”

Nutrifix.co also hosts a wealth of 
regular blog posts with health hints 
and tips for busy people.
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Dyaco UK launches with 
leading senior appointments
Global fitness company Dyaco International has launched the UK 
arm of its business, appointing a host of senior industry players into 
key roles for the new organisation.

Dyaco UK Limited will distribute world-class fitness equipment for 
commercial, medical and home markets, led by industry veteran David Hughes 
as Managing Director. David has amassed over 30 years’ experience in the 
fitness industry, previously holding senior positions at both Technogym and 
Bupa.

Andy Loughray joins as UK Sales Director after six years at Matrix Fitness 
and previously spent over 14 years with Polaris Fitness. Sarah Hitchcock has 
been appointed as Commercial Director, previously holding the same role at 
Matrix Fitness UK after initially joining the company in 2009. Janette Rose 
has been appointed as Marketing Manager and also brings extensive fitness 
experience to the role, with previous posts at Precor, Matrix Fitness and 
Technogym.

Dyaco’s commercial brands include Spirit Fitness along with two new 
additions to its portfolio in 2018 - UFC (Ultimate Fighting Championship) and 
Johnny G.

David Hughes, Managing Director of Dyaco UK, said: “We’re delighted 
to launch Dyaco in the UK with such an experienced range of industry 
professionals in the team. Our aim is to quickly establish ourselves as a major 
player in the UK fitness industry with our diverse commercial, home and 
medical product offerings.”

Daniel Clayton, President - Dyaco Commercial and Medical Division added: 
“I am delighted to bring in this UK team following the recent high profile 
global appointments including Robert Lake as Vice President Global Key 
Accounts and Graham Stoney as Director of Group Training, is a testament 
to the huge impact we’re hoping to make as an organisation. While there are 
competitors of greater size, we see our competitive advantage as our ability 
to quickly manoeuvre and capitalise on the ever-changing marketplace. We 
aim to show that with the perfect balance of great products and experienced 
and motivated staff, Dyaco is going to become a major player in the health and 
fitness industry.”

Global customers will have the opportunity to meet the new team and test 
the products for themselves at trade shows in spring 2018 including IHRSA, 
FIBO and Elevate.

Francisco will be the Synergie XV-6, 
the only dedicated Sevens match 
ball produced in World Rugby; and 
used throughout the HSBC World 
Rugby 7s Series for the past two 
series. Developed exclusively for 
Sevens rugby, the patented Synergie 
XV-6 grip offers an enhanced grip 
ideally suited to the fast-paced 
nature and handling of Sevens 
rugby.

The RWC 7s 2018 tournament 
look and feel has inspired the design 
of the official match ball and its 
replica. Reflecting the official RWC 

Alongside World Rugby, Gilbert 
have launched the official ball 
for the 2018 men’s and women’s 
Rugby World Cups Sevens in 
San Francisco.

The industry-leading rugby 
ball manufacturer, Gilbert are a 
prominent supporter of global 
rugby development and innovation. 
The launch of this latest major 
tournament ball range further 
underlines Gilbert’s technical 
expertise to the elite game, and 
rugby fans globally.

The match ball used in San 

Gilbert launch official ball for 
Rugby World Cup Sevens

7s brand, these balls showcase 
the star visual along with the 
official blue, white and orange 
colours. At the centre of the design 
is the official tournament mark, 
showcasing the globally recognised 
Golden Gate Bridge. The star visual 
signifies the many world-class 
male and female players coming 
together in California’s Bay Area.

On July 20, San Francisco will 
become a brand new venue for the 
excitement and exhilaration that 
rugby 7s brings. Being hosted at 
the iconic AT & T Park in the San 
Francisco Bay Area, excitement 
for the Rugby World Cup Sevens  
2018 - this year’s showpiece event 
- continues to build as the HSBC 
World Rugby Sevens Series heads 
to Las Vegas Sevens on March 2.

Richard Gray, Sales and 
Marketing Director, Gilbert Rugby, 
said: “For many years Gilbert have 
supported the growth of the game 
in the US and, as Rugby Football 
grows in popularity from East 
to West coast, we are delighted 
to continue the journey with our 
American friends. The hosting 
of the RWC Sevens  2018 in San 
Francisco is a major step forward 
for the game in the US and we are 
proud to have been selected as the 
Official Ball supplier.”

Gilbert, who are also official 
suppliers to a number of national 
member unions, have been 
suppliers for five of the six Rugby 
World Cup Sevens tournaments.



First major retail partner confirmed for
The National Running Show 2019!

Come and join other brands already signed up...

nationalrunningshownationalrunshownationalrunningshow

Join us at The National Running 
Show, NEC Birmingham 19th - 20th 
January 2019 to showcase your brand 
and products to an actively engaged 
running community.

For moFor more information about the show 
and how to be a part of it, contact 
mike@nationalrunningshow.com 

Visit us online at
nationalrunningshow.com

After the phenomenal success of our 2018 event, the National 
Running Show will return in 2019 even bigger and better!

We are already 75% sold out on an exhibition hall twice the size, attracting some of the 
biggest brands in running, as well as expecting double the attendance of last year with 
new speakers, workshops, a second theatre, and Paula Radcliffe as keynote speaker.



the capital, and the country, will be 
at a high.

Nominations and votes are free, to 
ensure that true runners’ favourites 
are awarded, making these the 
industry standards for which to be 
recognised.  Voting has been the 
highest ever - so far this year over 
120,000 votes have been cast, aided 
in part by the ever growing 85,000 
newsletter subscribers.  

Networking Event of the 
Year
The Running Awards is a fantastic 
chance for events, businesses and 
charities to showcase and network 
with some of the leading names in 
the industry, make new contacts 
and build partnerships.  In addition 
to celebrity guests and media, 100 
of the most influential fitness and 
running bloggers will also be in 
attendance, with a combined social 

Simon Taylor, owner of Primo 
Events, said: “We believe in the 
power of sport and charity to 
positively impact society. We 
develop innovative solutions to help 
event organisers achieve this. The 
Running Awards celebrate all that 
is good about running and so we are 
delighted to partner with them.”

VIP dining seats are now on sale 
through Primo Events. Following 
a networking Drinks Reception, 
VIP Diners will again be treated to 
a dazzling menu from Bubble Food 
who have carved out a formidable 
reputation for event catering above 
and beyond established expectations.

The three course dinner with wine 
is followed by further networking in 
the VIP bar after the ceremony, and 
an after-party on the main floor.  Plus, 
of course, watching and participating 
in the ceremony itself!.

Sam Corrick, Editor of The 
Running Awards, said: “As we enter 
our fifth year it’s fantastic to see 
competition at the highest it has 
ever been, by a long way. This is an 
even bigger platform for brands 
to showcase themselves and to 
take advantage of the networking 
opportunities this event offers, 
not just at the ceremony but in the 
build-up and post-event coverage.”

Other Partners are top crewing 
company, Alpha Crew, new event 
The National Running Show and, of 
course, Sports Insight.

Parkrun, now full Partners of 
The Running Awards and as such a 
huge and integral part of the whole 
Running Community, have bowed 
out of the Series Category having 
won three years in a row, so that they 
can pass the baton to new winners in 
2018, putting an interesting twist on 
this popular category. 

So, come and join 500 of the top 
people in the industry, find out the 
winners and enjoy an evening of 
the best networking opportunities, 
buy your VIP dining seats at https://
register.primoevents.com/ps/event/
TheRunningAwardsVIPDining 

For more information or 
to get involved, email sam@
therunningawards.com

www.sports-insight.co.uk
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Primo Events is an online events 
registration company that drives 
and innovates technology for events 
worldwide. They specialise in 
customised, affordable, individual 
and user-friendly event registration 
software. They process over 440,000 
registrations per year and work with 
many different events ranging from 5 
to 50,000 participants. 

Primo provide custom online 
event registration for a wide variety 
of sporting event clients, and have 
invested quality time and research 
into strengthening the relationship 
between participating and 
fundraising for charities and 
good causes.

media reach of over one million 
followers.  Further coverage will 
be provided by Bad Boy Running’s 
David Hellard, who will be putting 
out some of his backstage interviews 
with winners live on Facebook and 
the podcast.

The Bloggers’ Forum, taking 
place just before the Ceremony and 
supported by Altra, has now been 
expanded to include some great 
speakers including some of The 
Running Awards winning authors, 
Dion Leonard and of course his dog 
Gobi (Finding Gobi), Paul Hobrough 
(Running Free of Injuries) and 
William Pullen (Run for your Life), 
before they cover the ceremony.  

Primo Events
The organisers are excited to 
confirm Primo Events as their 
registration partner for The  
Running Awards. 

T he Running Awards are 
proud to announce that 
sports presenter Mike 

Bushell will be returning to host 
the 2018 ceremony, following his 
coverage of the Commonwealth 
Games.

Bushell has profiled nearly 400 
different sports and has always been 
a keen sportsman with an ongoing 
passion for running. In fact, at a very 
motivated fifteen years old, he ran 
six marathons in six days to raise 
money for the International Year of 
Disabled Persons.

The Running Awards take place 
at indigo at The O2 in London on 
Thursday, April 19, celebrating 
the best of running and its culture. 
This will be the fifth edition of the 
awards and it promises to be bigger 
and bolder than ever. Held just 
before the Virgin Money London 
Marathon weekend, running fever in 

The 2018 Running Awards – 
bigger and bolder than ever

Over 120,000 votes have already been cast 
– the highest number ever
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solutions to suit large facilities or 
small personal training and group 
exercise studios.

Total Gym will be showcasing 
their range of adaptable gym 
equipment for the first time in the 
UK, while SportsArt will introduce 
two new models to its ECO-POWER 
and ECO-NATURAL lines including 

Software Systems, Clubright, 
Glofox, Harlands, OurPeople, The 
Shopworks, OpenPlay, MyFitApp, 
Gympass, NetPulse, Omnico, 
PayAsUGym, Perfect Gym, 
Power2SMS, ReferAll, Sports 
Solution, Virtuagym and Xn Leisure.

A popular addition to last year’s 
show, the Elevate Innovation Awards 
return again in 2018 to recognise the 
best products and services in defined 
categories, linking to the show’s 
themes of inclusivity, performance, 
health and wellbeing and business. 
Judged by a panel of industry 
experts, the five categories are: Best 
Health and Wellness Innovation, 
Best Workout Innovation, Best 
Facility Innovation, Best Innovation 
for Human Performance and Best 
Start-up.

Max Quittenton, founder and 
director of Elevate, said: “We’re 
understandably thrilled to welcome 
such a huge number of high quality 
exhibitors again this year. Elevate 
provides the perfect opportunity 
for companies to showcase their 
products, gain valuable exposure and 
also engage in essential discussions 
about how their products, services 
and innovations can help tackle such 
a complex societal issue as physical 
inactivity.”

Supported by Public Health 
England, ukactive, CIMSPA, The 
Institute of Sport, Exercise & Health 
(ISEH) and London Sport, Elevate 
2018 promises to be an unmissable 
event. To register for your free pass 
visit: www.elevatearena.com

At Elevate 2018, the UK’s largest 
gathering of fitness, performance 
and healthcare professionals, 
attendees will be able to discuss 
the very latest trends and 
debate the future of fitness with 
insights into how technology is 
transforming the sector; whilst 
also being able to trial the latest 
innovations.

The international exhibition, 
which takes place at ExCeL London 
on May 9-10, features two full 
days of seminar sessions, as well 
as a thought-leaders conference 
sponsored by MINDBODY with 
speakers including Dr Michael 
Mosley, Robert Cook from Virgin 
Active, Paul Bowman from Wexer, 
Brian Firth from FitQuest, Philipp 
Roesch-Schlanderer from eGym and 
Ben Beevers from Everyone Active.

With over 150 suppliers 
represented within the exhibition 
hall, there are a large number of 
new products for gyms, schools, 
leisure centres, spas and health 
professionals, offering flexible 

VERDE, the only energy-producing 
treadmill in the industry, and 
the new N685 non-motorized, 
completely self-powered treadmill 
which allows walking, jogging, 
running, sprinting or sled-pushing.

Matrix will help gyms to take 
HIIT to the next level with their 
S-Force Performance Trainer, which 

combines a specifically designed 
motion and magnetic resistance 
system to automatically increase the 
intensity, the harder the user trains.

Rugged Interactive, as seen on 
BBC’s Dragon’s Den, will launch 
DodgeAttack, its new interactive 
target game for dodgeball courts, 
following its recent product 
launch in trampoline parks and 
VersaClimber have chosen Elevate 
2018 as the place to unveil a new 
range of cross crawl machines. 
Explaining the reason for switching 
to cross crawl, or contra-lateral, 
pattern, VersaClimber’s managing 
director, Neil Kelford, said: “Cross 
crawl provides a unique alternative 
to the standard climbing motion 
where the arms and legs move in 
unison on both sides of the body. 
It has been demonstrated that this 
natural cross crawl pattern will more 
effectively strengthen para-spinal 
musculature. We are really excited 
to be offering this as an option as 
we think new users will find it even 
more intuitive and current users 
will find they progress their fitness 
further which they then find very 
rewarding.”

Other exhibitors will demonstrate 
high-tech solutions for in-depth 
analysis, monitoring, rehabilitation 
and performance including 
MediChecks, Bodystat, Eliko, 
Open Data Institute, Amplitrain, 
Miha Bodytec, Bodygee, FitQuest, 
MyZone, InBody and Seca.

Facility and fitness management 
tools also include Mindbody, Legend 

How will technology 
transform the future 
of physical activity?
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a vital question.
Which brings us back to the 

millennials and their potentially 
very significant place in the market.  
As the first generation in the UK 
to grow-up with the influence 
of magazines like Men's Health 
and mainstream sports nutrition 
products, Millennials as a group, 
may be a very dynamic market niche 
over the next few decades.

Naturally, given the immature 
age of the sports and lifestyle 
nutrition industry, it has not yet 
witnessed a generation of users 
migrate through the full cycle of a 
consumer. For example, there are 
millennials who started using sports 
supplements aged 18, who are now 
in their mid to late 30's – and they're 
still using them!

Many millennials do not intend to 
stop training with weights and have 
a life-long (healthy) addiction to 
fitness and nutrition. It's therefore 
very possible that the sales of 
nutritional products to those in the 

F or some time the lifestyle 
and sports nutrition 
industry has targeted 

a significant amount of their 
marketing budget at the millennial 
market – embracing concepts such 
as 'Millennial Lifestylists' and their 
potential to turn sports nutrition 
increasingly vegan.

For example, Scitec, one of 
Europe's leading sports nutrition 
brands, has developed a vegan 
protein powder, due to consumer 
demand. However, others in 
the industry, and indeed the 
consumer economy as a whole, have 
questioned whether 'Millennial is 
a behaviour' – rather than a tag that 
merely applies to a specific group 
of people – notably 'Generation 
Y', who are now aged 21 to 37, by 
most experts' definition. In essence, 
it's generally very important for 
marketers to breakdown consumers 
into more than mere age brackets, 
so the millennial drive for health 
and wellness is no doubt filtering 
down into Generation X and up into 
older age ranges. Indeed, technology, 

science and access to information 
have all led to a holistic growth in 
wellness and nutrition – and there 
are now millions of people in the UK 
who have a healthy obsession with 
the gym and well being, whether 
aged  18 or 80.

There's also research suggesting 
that millennials are alike to other 
consumers when it comes to brand 
loyalty, which may indicate more 
of a homogenization of consumers 
habits as we head through 2018 and 
beyond. Nevertheless, millennials, 
virtue of their age, remain a very 
interesting market for the sports and 
lifestyle nutrition brands to target.

Why the Millennial SN 
Market Could Be 
Lucrative for Life
In 2015, research by the TABS 
Group studied consumer trends 
in vitamin and sports nutrition 
products, analysing a market 
which at the time, they estimated 
to be worth around $2.6 Billion, 
with almost 40 per cent of adults 
over age 18 buying products in 

the category. The study suggested 
that there was a strong inverse 
relationship between age and the 
usage of SN products (Protein 
powders, Performance pills and 
Ready-to-drink): “There is a strong 
correlation between age and usage 
of sports nutrition products. 
Light users gradually drop from 
a consistent 22 per cent in the 
years leading up to age 40, then a 
gradual drop off to less than ten 
per cent around age 60. By age 70, 
consumption is non-existent. Heavy 
users peak between ages 25 and 29 
at 40 per cent, followed by a gradual 
decline until age 40 and a very sharp 
drop after age 40. Heavy users also 
become non-users by age 70.”

However, is the assertion that 
the 'Sports Nutrition Market 
Dominated by Younger Buyers' 
useful for marketers targeting the 
SN market during the next decade 
and beyond? With the global sports 
nutrition market predicted to be 
worth over $45 Billion by 2022, it's 

'millennial age bracket' will not 
decline – they could even increase. 
That said, what marketers do need 
to consider, is whether the products 
they buy will change – for example, 
will they turn sports nutrition 
more vegan due to more interest 
in wellness. Similarly, there is a 
huge market for anti-ageing in this 
market, with supplements such as 
testosterone boosters and protein 
designed to stimulate protein 
synthesis in older trainers.

Of course, the concept that 
millennial is a behaviour and 
not a specific demographic, still 
has a lot of truth to it, in a wider 
context. In the modern world, age 
is increasingly just a number, and 
a brand's market for a protein RTD 
could be based on who someone 
is – rather than their age. That said, 
as millennials mature – there is still 
likely to be a new market emerging 
that is related directly to the age in 
which they were born.

www.fuelrefuel.com

IS 'MILLENNIAL' A BEHAVIOUR
- AND WHAT DOES IT MEAN FOR THE INDUSTRY?

Gillian Waddell, Managing Director Fuel PR, examines the vitamin 
and sports nutrition market
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With Vibram FiveFingers 
founder Robert Fliri back leading 
the design team the 2018 range is 
staying true to the “barefoot feel” 
whilst accommodating the needs 
of modern athletes and training 
environments.

Charles Birch are also dedicated 
to promoting the brand to the 
general public. Their sponsorship 
deal with Leeds United has led to 
extensive advertising at the Elland 
Road ground across all their new 
LED screens and digital platforms. 
This has also led to exposure at other 
grounds such as West Ham’s City 
of London Stadium. This has led to 
a great deal of interest in Vibram 
FiveFingers from football clubs, 
players and coaching staff alike. 

“We just want people to know 

including kayaking, paddle boarding, 
canyoning and is perfectly placed to 
serve the new series of SWIMRUN 
competitors.

KSO EVO the most basic of the 
Vibram FiveFingers styles remains 
their top seller. Popular with PT 
instructors, gym lovers, weight 
lifters, martial arts enthusiasts and 
runners alike, the KSO EVO gives 
the ultimate barefoot experience – at 
a very affordable price.

For the outdoor barefoot 
enthusiast Vibram have brought out 
the V-Alpha which is basically the 
same as the KSO EVO except with 
an outdoor heavier cleated Megagrip 
sole. V-Alpha is ideal for most 
outdoor training and the shoe that 
provides the most ground feedback 
and minimum feel to trail running.

RETAIL

the shoes, we want to try them on”.
Chris said: “Our biggest challenge 

is to build up a comprehensive 
network of 'bricks and mortar' 
stockists to match the excellent 
online support that Vibram 
FiveFingers enjoys from all the 
leading online sports retailers. Not 
only are we confident of a good sell 
through but the distinctive Vibram 
FiveFingers style always creates 
interest and a talking point as they 
are unlike the other sports shoes on 
offer.”

Vibram UK are not just content 
with the barefoot running market. 
With stands being taken at Body 
Power at the NEC and the Elite 
Sports Show at Excel in May, as well 
as the London Marathon Show in 
April, Vibram are targeting all areas 
of the sports and fitness 
market.

The new Vibram 
FiveFingers 2018 range, 
which launches at the 
beginning of March, 
highlights this approach 
to accommodate 
different sports. For 
example the new V-Aqua 
with its Megagrip, self 
draining sole is ideal 
for most water sports 

@SportsInsightUK

“B arefoot running and 
barefoot training is 
alive and well” was the 

verdict of Chris Wilson, managing 
director of Charles Birch Ltd, 
Vibram’s UK distributor.

A glance at the Vibram stand 
at any time during the two-day 
National Running Show at the NEC 
in Birmingham, in January, would 
confirm this. Visitors were queuing 
to have the opportunity to try on 
the Vibram FiveFingers shoes and 
go for a run on the treadmill on the 
stand, and sales far exceeded their 
expectations.

The biggest question that the 
Vibram team were asked was 
“where can we find our local Vibram 
FiveFingers stockist, we want to see 

about the brand and then try them 
on,” said Sales Manager Daniel 
Hume. “When people try them on 
they love the completely new feeling 
that the shoes provide and  then 
they invariably want to buy, when 
people see the advertising it arouses 
their curiosity and, once converted, 
people love to stay with Vibram 
Fivefingers – the only question is 
which style or colour are they going 
to buy next?”

Charles Birch and Vibram are 
also happy to support sporting 
events. They have just announced 
sponsorship of the Manchester 
series of four 5km runs in the centre 
of Manchester in June organised by 
Cannonball Events.

“We just need to be out there,” 
said Chris. “I shall be running all 
four races myself in my Vibram 
FiveFingers V-Runs and then 
supporting my colleagues in 
answering questions under the 
Vibram Gazebo – (it does always 
rain in Manchester doesn’t it?)”.

It is clear from Chris and Dan 
that the brand, Vibram FiveFingers, 
is in safe hands and that the new 
distributor Charles Birch Ltd is open 
for business. For more information 
call 01702 530656 or visit www.
charlesbirch.com or uk.vibram.com. 
To talk to sales manager Dan Hume 
direct on 07960 013475 or managing 
director Chris Wilson call 
07774 740931.

“ Our biggest challenge is to build up a 
comprehensive network of 'bricks and mortar' 
stockists to match the excellent online support 

that Vibram FiveFingers enjoys from all the 
leading online sports retailers ”

CHRIS WILSON, MANAGING DIRECTOR OF CHARLES BIRCH LTD, 
VIBRAM’S UK DISTRIBUTOR

Barefoot running is 
a vibrant market
Chris Wilson, managing director of Charles Birch Ltd, 

Vibram’s UK distributor, tells us about the business and 
what's in store for the future



Grow your 
business in Asia. 

All information and tickets: 
ispo.com/shanghai

July 5–7
2018 

Experience tomorrow’s 
trends and products in the 
segments Running, Health 
& Fitness, Water Sports 
and Outdoor.  
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Arena The One 
goggle

New for FW18 season, One fit for all. 
Adapts to every swimmer thanks to its 

exclusive gasket design, based on the study 
of the human face and the eye orbit. With 

hard lenses, self-adjusting nose bridge and 
split strap this goggle really is perfect for all.

Asics Sakura 
Collection

The Sakura collection includes the Gel-
Nimbus 20, Gel-Kenun and Roadhawk 
FF which combines cutting-edge style, 

cushioning and performance. Sakura is a 
symbol of new beginnings and a fresh

start in Japan. ASICS would like to spread 
this unique Japanese idea and get people to 
start taking on new challenges and moving.

01539 622322
info@solosport.co.uk
www.solosports.co.uk

01925 241041
salesorders-uk@asics.com

www.asics.co.uk

Breast Support for 
Active Women

Boobuddy is a wearable band for women 
who want additional support, comfort and 

confidence during sports and activities, 
particularly high-impact. The Boobuddy 

helps prevent excessive breast movement 
by adding more compression to the top of 
the chest therefore reducing vertical and 

lateral movement. Asset protection for 
active women.

0779 329 2758
support@theboobuddy.com

www.theboobuddy.com

Prescription 
Swimming Goggles
The Eagle goggle by award winning swim 

specialist Aqua Sphere is supplied with 
clear curved lenses and customers who 

wear glasses simply choose from the 
accompanying optics lenses (available in 

-1.5 to -6.0) to customise their Eagle.  Easy 
pop-in lens system and easy to customise. 

Great value.

01254 692200 
martin.newton@aqualung.uk
www.aquasphereswim.com/uk

Digitalize Your Sales
aWorkbook is a multi-platform digital 
catalogue and order taking app used by 

brands and distributors to digitalize their 
sales process and deliver winning product 

presentations to customers. Save time, 
eliminate errors and maximise sales with 
aWorkbook. Visit their website to see it in 

action and to request a demo.

01460 279744
marketing@aworkbook.com

aworkbook.com

ATAK Grip Socks
The simple concept which is 

revolutionising the sporting world, ATAK 
grip socks feature a grid of grippy material 
which is designed to keep the foot locked 

firmly in place to avoid slipping and sliding 
when making quick and sudden movements 

which also helps to reduce blistering.

(+353) 93 22400
Sales@atak.ie
www.Atak.ie

Personalising 
sportswear

Personalising sportswear and outdoor wear 
with Brother Embroidery Machines.

Providing customisation services allows you 
to generate additional income for your business 
from local sports clubs and outdoor hobbyists. 

The Brother PR1050X and the PR670E are 
ideal for adding logos and names to tops, shorts, 

jumpers, Jackets, bags and more.

0161 235 0344
www.brothersewing.co.uk

sports hub
The place to source all your products and services

Sports Insightwww.sports-insight.co.uk @SportsInsightUK @SportsInsightHub:
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The Ultimate Sports 
Accessory

Blue Frog Sport Towel Pro features two 
different super-soft microfibre fabrics, one to 

wipe skin and one to clean equipment. Two 
hidden zipped pockets keep valuables safe 

and secure, and the elasticated loop hangs on 
the equipment as well as securing the rolled 

up towel. Two-sided, zipped-pocket, 
sweat towel.

07970 766816
www.blue-frog.uk.com

mpsportsagencies@gmail.com



Shin Splint Sleeve
Therapeutic relief from moderate shin 

splint pain. Dual compression anatomical 
design features contoured support pads that 

are targeted to the shin, providing healing 
pressure and support (two pads - adjustable/

removable). 4 way stretch ergonomic and 
lightweight design with moisture-wicking 

breathable fabric. Fits left or right. McDavid 
Runners Therapy.

Pushing the limit 
Gola Active push the limit with Zenith 2, 

this style features a high density open cell 
in-sock which provides added rebound 

and shock absorption and is constructed 
with a flat knit upper providing stretch and 
support during your run, whilst a custom- 

designed rubber outsole offers traction 
and durability.

Performance 
Superlight

Comfyballs' lightest range, full mesh 
microfiber. Extreme moisture management 

capabilities, limited insulating effect, 
With the unique PackageFront design for 

ultimate comfort by reducing heat transfer 
and restricting movement. Suitable for 

Sports/Race.

CRAFT Baselayers
Partner with CRAFT and get ten per cent off 
your first order. You will also receive in store 

point of sale options, staff uniform options and 
full staff training is supplied. CRAFT: functional, 

fashionable, Swedish Sportswear.

Aqua Spray 
Water Bottle

Optimum’s bestselling Aqua Spray Water 
Bottle is here in a choice of three colours, 

Fluro Green/Black, Black/Fluro Yellow and 
Neon Pink/Black.  Supplied in a one litre 
capacity and featuring a no contact outlet 

nozzle, this bottle is designed to reduce cross 
contamination when sharing team bottles. 
Configuration aligned outlet hose to make 

hydration easier.

01582 670100 
sales@hy-pro.co.uk

www.mcdavid.eu

01706 212512
sales@jacobsongroup.co.uk

www.gola.co.uk

01539 622322
info@solosport.co.uk
www.solosports.co.uk

01685 812111
lloyd.hughes@united-brands.co.uk

www.united-brands.co.uk

01942497707
www.optimumsport.com

enquiries@optimumsport.com

www.sports-insight.co.uk
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Award winning 
running socks

Awarded Best In Test by Men's Running 
magazine, the new Hilly Lite-Comfort features 

space-dye knitting to the main body and 
mid-level cushioning in key impact zones. 
The design is completed with an under toe 

seamless construction and a vented upper and 
arch. Stock is available on 24-hour delivery.

0161 366 5020
sales@hillysocks.com
www.hillysocks.com

SAFEJAWZ
Extro Series

SAFEJAWZ, at just a few years old as 
a company, is a brand that has become 

synonymous with sports protection draped 
in personality. They allow athletes to 

showcase their personality in their sport, 
and bring out that #confidencewithin. 

01922 453337
trade@safejawz.com
www.safejawz.com

Compression Ankle 
Sleeve

This sleeve features 3D Geo Ribbing 
for optimal ankle support. The seamless 
sleeve is incredibly lightweight and has a 

flat bottom cuff so that it can be worn during 
activity without discomfort. Perfect to wear 
for recovery as well. Targeted support with 

comfort and mobility.

01789 294442
info@dmp.uk.com
www.dmp.uk.com

 sports insight selects
Nike Air Vapormax Flyknit 2

With the latest Max Air innovation underfoot, the Nike Air VaporMax Flyknit 2 Men's 
Running Shoe brings fresh design elements. More support around the heel pairs with the foot-
hugging feel of Flyknit. The futuristic sole completes the package, for a shoe that's as ready for 

your quick run as it is for an elevated look.
www.nike.com 



sports hub
The place to source all your products and services

Sports Insightwww.sports-insight.co.uk @SportsInsightUK @SportsInsightHub:

@SportsInsightUK

Odlo’s FLASH 
Womenswear

Odlo extended its training range fall/winter 
2017 by introducing FLASH, a vibrant 
capsule collection for trendy women. A 

fast-fashion program, FLASH is designed 
bi-monthly around a different theme 

reflecting the latest activewear trends.
Every FLASH collection offers a complete 

training outfit with sporty must-haves 
including a sports bra, tights and top.

Junior Gel Galaxy 
8 pack

The Asics Gel Galaxy 8 GS is the perfect 
running and leisure shoe. It features 
a synthetic outer material with man-

made inner, as well as a EVA sole. The 
shoe has a normal width and fits true to 

size. Outer material: Synthetic, Inner 
Material: Man-made.

Freedom ISO 2
The Freedom ISO 2, part of Saucony's 

White Noise – Life on the Run collection, 
is available in May. Improving its award 

winning formula of a full-length EVERUN 
midsole for continuous cushioning and 

enhanced the upper with the debut of their 
ISOKNIT construction.

07581741799
James.Clark@odlo.com

Odlo.com

0115 938 644
sales@reydonsports.com
www.reydonsports.com

0800 2061491
www.sauconyb2b.eu

sauconyuk@wwwinc.com
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Mac in a Sac Neon
Be seen in the highly waterproof and  

breathable (7,000mm / 7,000gsm) MIAS 
NEON. With YKK water repellent zips, 

fully taped seams and concealed hood the 
NEON offers performance and lightweight 
packability. Offered to retail with attractive 
mark-ups and POS display stand. Become a 

stockist today. Light. Bright. Packable. 

028 9079 0588
sales@macinasac.com
www.macinasac.com

SuperFit All Sport 
The best just got better! Exclusive new 

design takes mouthguard technology into 
the future. InVent design aids comfort and 

breathing. Easy, quick fit technology creates 
a super custom mould and combines with an 

integrated Gel fit liner and gel windows aiding 
protection and comfort. Bio-Fit design, Low 

temp fitting.

01582 670100
sales@hy-pro.co.uk

www.shockdoctor.co.uk

Reusch Prisma 
Pro R3

The Prisma Pro R3 features the newly 
developed R3 – Mega Solid palm specially 
developed for artificial and hard surfaces. 
In a striking new black/red colourway, the 

Pro version also includes an additional 
Duraguard patch. Other gloves in the range 

also offer the R3 palm giving the perfect 
combination of durability and grip.

0161 439 4383
reuschuk@btinternet.com

www.reusch.com

Advanced composite 
technology

The Evolution 0.6 Composite Stick features 
85 per cent Japanese Carbon with fibreglass 

and Kevlar skeleton and inserts. Pro bend 
to aid advanced skill execution with a 

mid-balance point and supersoft grip High 
friction lacquer finish on the face enhances 

ball grip and movement for close skills.

01483 757677
sales@mercianhockey.com

mercianhockey.com

Represent 
something different

Blaze Wear’s superb range of Heated 
Clothing and Sports Heat Therapy 

products deliver heat where and when it’s 
needed. The Sports Heat Therapy range 

offers targeted, deep penetrating, soothing 
heat that eases pain and provides relief for 
conditions ranging from sports injuries to 
muscle strain. All Stock is available in the 

UK. ‘Feel the Heat’

0845 475 7510
Sales@blazewear.com
www.blazewear.com



MVG Green 
Demolisher

Michael van Gerwen Green Demolisher 
70 per cent Tungsten 25 grams Steeltip 

dartset. Black 70 per cent Tungsten barrel 
black, crystal line supergrip shafts and 

black flight with green MvG logo.
Available to order NOW!

Sorbothane 
Double Strike

Sorbothane Double Strike insole is suitable 
for all types of lifestyles, activities and impact 
intensity. Designed for activities where both 
the forefoot and heel are subject to the most 

impact shock, an inbuilt comfort contour and 
heel cup in the heel forefoot area and added 
shock absorption in the forefoot area offers 
a comprehensive shock absorbing solution. 

Available for shoe sizes UK 3-12.5. 

Simon Whitlock 
Steel-tip

Ensure blockbusting checkouts and 
devastating accuracy with Simon’s latest 

striking and durable Urban Grip coated and 
naturally finished darts. These darts have 
a perfect grip and balance right from the 

moment you start throwing them. Available 
in 22g and 24g Soft-tip. Well-balanced for 

striking accuracy.

Sports Performance 
Insoles

Whatever your sport reduce your risk of 
injury with Enertor advanced technology 
insoles. Enertor insoles provide superior 

shock absorption for better pain relief and 
improved comfort. The unique design features 
protect your feet with every stride. Worn and 

endorsed by Usain Bolt. Powered by D3O 
shock absorption.

Zoo Sport 
Primal range

The new Zoo Sport Primal range, in navy and 
black, features a stylish range of polos, tees, 

hoodies, shorts and track pants. Featuring dry 
fit breathable-fabric with a unique gel

silicon logo.

01702530656
essex@charlesbirch.com

www.charlesbirch.com

01535 600342
www.cartasport.com

sales@cartasport.com

08448 730 035
www.sorbothane.co.uk

01656 767042
info@winmau.com
www.winmau.com

01202 812000
sales@apolloleisure.co.uk

www.enertor.com

0113 253 0491
www.zoo-sport.co.uk

sales@zoo-sport.co.uk

www.sports-insight.co.uk
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England RFU 
Babywear

Introducing the official England RFU 2018 
season babywear. Made from 100 per cent 

cotton this must have for any mini England 
fan is not just fashionable but designed for 

comfort too. The range includes Body suits, 
Sleep suits, Bibs, Shirts and a 

Shirt & Short Set.

01969 625300
sales@footballsouvenirs.net
www.footballsouvenirs.net

 sports insight selects
Cascadia 12 GTX

Running shoes for women. Rugged utility for protection over any trail, 
with the cushion runners crave when running off-road.

www.brooksrunning.com

Vibram 
FiveFingers 

V-Trail
The ultimate minimalist trail running 

shoe. Features a 3.7mm rubber sole made 
in MEGAGRIP compound with a special 
lug design to ensure excellent grip in the 
wet or dry on any surfaces. The Cocoon 
mesh technology protects the arch from 

sharp objects. Barefoot, Minimalist, Mud 
Runs, Off Roading, Grip.

Classic Knee
A contoured three-piece design provides 
a comfortable fit. Ideal for minor tendon 

and ligament injuries, sprains and twists. 
Light and comfortable so does not restrict 

movement.

03448 730 035
info@vulkansupports.com
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Pack some heat!
A new and exciting piece coming to the Mac in a Sac 
range. Reversible and packable with RDS approved 

down. Target Dry's new POLAR jacket is available in 
various colours and in men's and women’s styles. Offered 

to retail with attractive mark-ups. Become a stockist 
today. Reversible, Packable, Down Jacket.

028 9079 0588
sales@targetdry.com
www.targetdry.com

Expedition Quasar Tent
The definitive two-person mountain tent is much copied, 

but never bettered. The exceptionally strong geodesic 
design has withstood some of the harshest conditions for 
over two decades. It's made to order in their UK factory. 

Simple and quick to pitch with colour coded poles and 
continuous pole sleeves. Superb inner tension prevents 
sagging and creating the largest usable space possible. 

Two entrances and porches allow sheltered access and 
plenty of space to store gear. The Expedition Quasar 

features a 70 denier ripstop flysheet for greater durability 
on longer duration expeditions or mountaineering trips

01773 833300
www.terra-nova.co.uk

salesoffice@terra-nova.co.uk

Satmap Active 20
The Active 20 is a significant advance in handheld sports 
GPS devices. It is easy to use, sets new standards of dual 

touchscreen and button control, superb mapping and 
best in class GPS performance, all combined within 

a robust platform.  DualControl, superb mapping and 
durable.

0116 234 4611
sales@burton-mccall.com

www.satmap.com

Metolius Climbing 
Portaledge

The Metolius Climbing Bomb Shelter Portaledge and fly 
features an innovative spreader bar that keeps the frame 
rigid and the bed tight. It is made with 1-1/8" (28.5 mm) 
aircraft-quality 6061-T6 tubing for maximum strength 
and rigidity. The heavy-duty bed is doubled in the high-
stress, centre section and employs Durathane haul bag 
material for wall-side abrasion guards. The riser straps 

gather to a gusseted yoke to keep them free of tangles, and 
then attach to a free-floating, full-strength, master clip-in 

loop. Available as single or double.

www.metoliusclimbing.com

DoubleNest Hammock
Get close to each other while you get close to nature. The 
DoubleNest reigns supreme. It’s your all-access pass to 
relaxation. Big enough for two and palatial for one, the 

DoubleNest still manages to stuff easily into its attached 
compression sack. Take it anywhere, set it up in seconds 

flat, lay back and… Oh, did you want to join me? I’ve got 
room for one more.

0116 234 4611
sales@burton-mccall.com
www.burton-mccall.co.uk

Reusch Katmandu 
Expedition Mitten 

This extraordinary warm mountaineering glove with 
extra-long cuff and goatskin leather palm is made for the 
most extreme high-altitude expeditions. It features more 

than 600gr/m2 of insulation on backhand, more than 
300 gr/m2 of insulation on palm, Finger Lining, Pull & 

Penetrate Loop and  Comfort Stormleash.

0161 439 4383
reuschuk@btinternet.com

www.reusch.com



The UK operations for Helinox 
and WakaWaka have been 
strengthened by the addition 
of an experienced new sales 
professional. 

Peter Rostron, who has been 
working in the outdoor and snow 
sports industries for over 30 years, 
will represent both brands in the 
UK. Rostron will work closely 

with WakaWaka head office in 
the Netherlands and with Helinox 
European commercial director Mark 
Flanagan.  He will be responsible 
for increasing sales for the brands 
through specialist outdoor and 
tactical retail channels.

Peter Rostron is well-known in 
the UK outdoor sector and during 
his career has represented some of 
the leading brands on the market, 
including Salomon, Animal, Hi-Tec, 
Mountain Hardwear, Keen, Haglofs, 
Icebreaker, Black Diamond, Sherpa 
and Royal Robbins.  In 2017, Rostron 
founded The Outside Resource 
Company, to work with innovative 
and sustainable brands that need 
nurturing or launching in the UK.

Friedeichshafen to hold outdoor 
trade show despite EOG decision
In an internal voting process, a majority of members of the European 
Outdoor Group (EOG) have voted to hold the OutDoor trade show in 
Munich from 2019.

This means that Messe Friedrichshafen will hold the forthcoming 25th 
edition of the OutDoor trade fair (June 17-20, 2018) for the last time together in 
the existing EOG partnership. However, in full independence and with support 
from numerous major industry players, the show organisers will be holding a 
new version of the trade show in Friedrichshafen from 2019.

Klaus Wellmann, CEO Messe Friedrichshafen said: “We view the vote with 
great disappointment. After all, the OutDoor was born at Lake Constance 
and has been here for a quarter of a century. We have written a unique and 
successful chapter for the history of this industry.

“Our location, and in particular our concept for a new direction for the 
leading show, has good support from many EOG members, plus backing from 
numerous other outdoor industry players. Friedrichshafen will continue to 
offer a unique trade show atmosphere, where international outdoor experts set 
the course for the future of the business and celebrate their commitment to the 
outdoors. As such, we’re nevertheless confident and well prepared to enter a 
new outdoor trade show era at Lake Constance from 2019.”

The show organisers’ long-standing experience with the outdoor business 
is channelled into the development of the new concept. Support from the 
industry for a new, independent event is already in place.

Head of OutDoor/ Eurobike Stefan Reisinger said: “Before the vote, we had 
already received very positive feedback for our vision of a future outdoor show. 
This came from several of the 96 EOG members and also a large number of the 
869 other exhibitors who attended the 2017 show and were not part of the EOG 
decision. Our location and services have contributed decisively to the success 
of the OutDoor show. There is scepticism whether this success can simply be 
transplanted somewhere else. We are going to continue to offer the industry an 
authentic and unique home at Lake Constance.

The Retail First Initiative which kicks off this year for 2018 marks the start 
of the new direction, which is closely focused on the needs of the retail trade. 
And they are continuing to broaden how we define outdoor by strengthening 
the Outdoor Plus themes."

In addition to the pure trade show for trade visitors and media 
representatives, from 2018 onwards, the trade fair is offering a new interface to 
the general public. On June 16 and 17, the German Bouldering Championships 
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GO OUTDOORS 
OPENS IN READING

GO Outdoors has opened 
its first store in Reading, 

Berkshire.
The opening not only marks 

the first GO Outdoors store in 
Reading, but also the opening of 

the 62nd store nationally.
Commenting on the store 

launch, general manager Jim 
Langley, said “We are very 

excited to be opening GO 
Outdoors in Reading. Reading 
is one of the best towns in the 
UK to enjoy the outdoors and 

we’re so pleased to be the area’s 
largest supplier of outdoor 

gear those looking for fun and 
adventure need.”

The brand new outlet in 
Reading will offer customers an 
impressive 36,000 sq ft of retail 
space. Customers will be able to 
browse thousands of products 

including an extensive range of 
tents and equipment available 

in a dedicated camping 
department and tent field.

The expansive 5,000 sq ft 
outdoor field will display tents 

from top brands including 
Airgo, Vango and OEX. The 

store will also house key new 
ranges for SS18 from GO 

Outdoors’ own brands, Hi Gear, 
North Ridge and Freedom 
Trail, as well as thousands 

more products from over 250 
brands including RAB, Regatta 

and Berghaus.
In addition to this, GO 

Outdoors Reading will feature 
a specialist cycling department, 

stocking an incredible range 
of bikes, cycling clothes and 

accessories from brands 
such as the award-winning 
Calibre, Raleigh and Kona. 

With expertly-trained staff and 
mechanics on hand to provide 

the best advice, GO Cycling 
offers a bike repair service and 

a free six-week safety check 
with every bike purchase.
Each well-considered detail 

of the store design is part of 
a £1.25million investment in 

the new development. With all 
products at discount prices, GO 
Outdoors continues to inspire 

everyone in Britain to get 
outdoors for less.

As part of the new store 
and investment in Reading, 

GO Outdoors is pleased to 
announce that it has helped to 
increase employment rates in 

the area by creating 
40 new jobs in store.

@SportsInsightUK

LT COL ANDY BLACK AND CLAIRE 
WEBB, MANAGING DIRECTOR OF 
GO OUTDOORS SIGN THE ARMED 

FORCES COVENANT

Helinox creates premium quality 
lightweight chairs, tables, cots and 
accessories for the outdoor, travel, 
tactical and lifestyle markets.  The 
brand’s products are engineered 
using advanced alloys and materials, 
such as the DAC aluminium alloy 
technology that is applied to the 
most advanced tents on the market.  
Helinox furniture is extremely 
lightweight and tough, and has won 
multiple outdoor trade awards in 
recent years.

Peter Rostron said: “Helinox 
is a very progressive brand and 
its products are ideal for several 
channels, particularly outdoor and 
tactical.  I like the fact that the product 
is unbelievably durable but extremely 
lightweight, thanks to the use of DAC 
pole technology, which is already 
a benchmark in the lightweight 
tent market and gives immediate 
reassurance to the consumers that 
this product works.”

WakaWaka is a Dutch-based brand 
that combines the development and 

distribution of high quality solar 
and power products to the outdoor 
market, with a social enterprise.  
The company has supported over 
250 humanitarian projects in more 
than 60 countries and in 2017 alone, 
distributed almost 19,000 products 
to off grid areas.  Since its foundation 
in 2012, WakaWaka has provided 
safe and sustainable light and energy 
sources to over one million people, 
supporting refugees and others who 
are living in poverty.

Peter Rostron adds: “I’m equally 
excited about prospects in the UK 
for WakaWaka.  The demand for 
power on the go is growing and 
the product range meets all of the 
demands of the adventure traveller 
who plans to go ‘off grid’.  I can see 
opportunities in several distribution 
channels to offer great solutions 
for travellers from a really ethical 
brand that makes giving back a main 
priority, by providing power to those 
less fortunate and with no ready 
source of power.”

Helinox and WakaWaka 
add outdoor expertise to 
boost UK sales teams

will be held before a live audience at Friedrichshafen in exhibition hall B5. 
Moreover, there will be an outdoor festival on the shores of Lake Constance 
with demos and sporting activities to bring the international outdoor 
experience to the people of Friedrichshafen and the surrounding region. The 
show’s organisers are now conducting talks with the industry to consolidate 
the new direction from 2019. Dates and details are to be announced with this 
year’s OutDoor 2018.

In response to the Messe Friedrichshafen decision, the European Outdoor 
Group (EOG) issued a statement.

It read: “The EOG began the Vision 2020 project over two and half years ago 
and, as part of the process, commissioned the biggest piece of research on the 
subject ever done in the European outdoor sector. Through that, the association 
compiled information from hundreds of retailers, brands and suppliers, and 
from every country in Europe and many others around the world. In total, the 
Vision 2020 team completed over 90 hours of face-to-face interviews with 
stakeholders. Through this work, economically speaking, the EOG surveyed 
around 90 per cent of the market and simply put, that stands for something.

“The EOG membership itself is fully representative of the whole sector and 
includes brands, retailers and ingredient brands. The association’s own well 
established and highly respected State of  Trade market research programme 
puts the economic size of the wide EOG membership at around 70 per cent 
of the total European outdoor market. These two points together show that 
the decision that was taken about the future of OutDoor was not made by the 
minority, but is representative of the interests of the whole sector.

“The EOG’s key aims have been to keep the sector united, and to ensure that 
it has the right trade fair platform for the 21st century digital outdoor industry. 
All three shortlisted venues had an equal opportunity to propose solutions for 
the ambitious challenges that were set, and the result was that Messe München 
polled more than three times the vote of its nearest rival.

“This was a fully democratic process, as the EOG believes that it is the 
members of the community who should decide on their own future. They have 
done that with an overwhelming majority and the EOG is certainly not trying to 
divide the sector on this matter. 

“Ultimately, the result of the vote was definitive and clearly represents 
the will of the industry. We look forward to the entire outdoor sector uniting 
behind this decision, and to building an exciting and dynamic OutDoor together 
with Messe München.”
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Katadyn’s BeFree won the 
overall ‘Product of the Year’ 
at the UK Outdoor Industry 
Awards.

Following finalist products 
being on display to 90,000 
consumers at the Caravan, 
Camping & Motorhome Show and 
over 1,200 votes being placed, the 
winners of this year’s UK Outdoor 
Industry Awards were announced 

at the OIA Conference Dinner.
Prior to the public vote, all 102 

products entered were on display 
to 1,000 trade visitors in July 2017 
at the Outdoor Trade Show (OTS), 
the UK’s largest outdoor trade 
exhibition. The 31 finalist products 
were shortlisted by a panel of 
judges, including Lee Bagnall (JD 
Sports), Will Parkhouse (Cotswold 
Outdoor), Anthony Greasby 

UK Outdoor Industry Awards 
2018 winners announced

portfolio of reflector-equipped 
products. This product launch goes 
hand-in-hand with the ongoing 

rollout of the new RECCO SAR 
system, a helicopter-based 

detector that will be used to 
search for missing people 
in the outdoors year round.

“By collaborating with 
Grivel, we step into a new 

product segment and give 
outdoor enthusiasts one more 

possibility to be searchable in 
case of an avalanche or when lost 

outdoors. The reflectors inside the 
helmets add an important safety-
visibility-factor for climbers and 
alpinists. This product launch is 
very timely as eyes are on our new 
RECCO SAR system, that is used 
by helicopter to look for missing 
people in the outdoors,” said 
Manuel Duermoser, Global Brand & 
Marketing RECCO AB.

durability with an ABS outer shell 
and an EPS inner shell.

“We are very excited to be the first 
company offering RECCO reflectors 
in our mountaineering helmets in 
an effort to help increase the overall 
safety of our equipment. Safety is 
in fact a keyword in all our product 
development” – said Oliviero Gobbi, 
Managing Director of Grivel.

Additionally a pilot program was 
launched in February 2018 with 
the Courmayeur Mountain Guide 
Association, a partner of both Grivel 
and RECCO, where CMGA guides 
will be using the product.

“For the Courmayeur Mountain 
Guides safety is high priority. 

Grivel, a leader in mountain 
equipment currently celebrating 
their 200 year anniversary, and 
RECCO, a Swedish producer of 
rescue equipment that makes 
people searchable to rescuers, 
joined forces to present the 
first mountaineering helmets 
integrated with RECCO 
reflectors at ISPO 2018.

The Grivel Stealth and Stealth HS 
mountaineering helmets featuring 
an integrated RECCO reflector will 
be available starting fall 2018. The 
Stealth helmet is both hyper-light, 
weighing only 198 grams, and hyper-
ventilated. The Stealth HS is the hard 
shell version and offers increased 
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PREHISTORIC 
SKIWEAR LAUNCHED

Dinoski, a new luxury 
children’s skiwear brand, 

have launched their first new 
collection targeting boys and 

girls aged 2-7 years to coincide 
with the start of the ski season 

in October 2018.
The company behind 

Dinoski, owned by Roarsome 
Ltd, aims to make the most 

recognisable skiwear brand in 
the world for children with a 

key objective of putting the fun 
into functionality.

Matt Martin, Managing 
Director said: “When we found 

out that themed skiwear for 
children did not exist, we had 
to do something about it. We 
know how important it is to 

be able to easily spot your 
children on the slopes, and 

we also know how much they 
love dressing up. Therefore, 

with safety and comfort front 
of mind, we designed what we 
hope will be the ultimate ski-

suits for children this Winter!”
The collection features 

all-in-one, animal themed 
skiwear, which are waterproof 
and warm, sprinkled with just 

the right amount of wild.
The three ranges focus 

on key characters including 
Spike, a green dinosaur 

inspired suit with navy blue 
spiked detailing on the back 

and arms, as well as three 
white horns on top of the 

hood. Hop is a bunny-inspired 
suit in lilac which features 

rabbit ears and a bunny 
tail. Cub is the final suit in 

the collection. It is based on a 
roarsome yellow lion to make 
any child feel like the king or 

queen of the slopes.
Each suit can be worn 

by both boys and girls, and 
includes 150D fabric with 

microfiber insulation, anti-
stain coating with aqua seal 
YKK zips. The skiwear has 

breathable lining and outer 
fabric, 5K waterproofing, quick 

dry spandex thumb mitts, 
inner boot covers and outer 

over boot leg zips, as well as a 
removable faux fur trim which 

can be worn over a helmet, or 
without a helmet.

All suits are machine 
washable at 30 degrees and can 

be used at low heat in a 
tumble dryer.

(Countryside Ski & Climb) from 
retail, and Ben Weeks (Trail), Tom 
Hutton (OE Retailer), and Will 
Renwick (Outdoors Magic) from 
the media, as well as Claire Carter 
(Writer; Filmmaker; Artistic 
Director – Kendal Mountain 
Festival; Engagement Officer - 
OIA). 

From the ten winning products, 
the panel of expert judges, selected 
Katadyn’s ‘BeFree’as the overall 
‘Product of the Year’. 

The BeFree is a collapsible 
drink bottle with a filter in the 
head. Simple really, but the high 
flow rate means you can get clean 
water from streams and lakes 
wherever you are on the hill. Ideal 
for runners and walkers, just fill 
up the bottle and let the EZ-Clean 
Membrane do the work. Easy to 
clean; remove the filter and swish 
in any lake, river or stream. For 
storage, the collapsible bottle packs 
down small. Available in 600ml, 1L 
and 3L versions.

About the winning product, 
Outdoors Magic Editor, Will 
Renwick said: “It's a remarkably 
lightweight, compact and simple 
filter that is mightily effective. A 
product lightweight backpackers 
and long distance runners will 
really benefit from.” 

Header: Prehistoric skiwear launched

GRIVEL UNVEILS FIRST MOUNTAINEERING HELMETS EQUIPPED WITH RECCO 
REFLECTORS

 

Header: Keswick Mountain Festival secures more partners as it prepares for growth

Keswick Mountain Festival (KMF) has confirmed that new trade sponsors and exhibitors 
have signed up to be part of the 2018 festival.

adidas TERREX and Jack Wolfskin have both agreed to sponsor elements of the festival 
this year, adding to a growing list of brands that are supporting the event. Timothy Taylor and 
Blacks return as festival partners, as official beer sponsor and official retailer respectively. Other 
returning sponsors include Ordnance Survey as official mapping partner, and Salomon, Summit 
to Eat and Suunto, while a long list of established and new exhibitors will also be at the event.

Keswick Mountain Festival will run from 8-10 June 2018, based on the shore of 
Derwentwater in Keswick, Cumbria.

Since its launch in 2007, KMF has grown into one of the biggest and best loved outdoor events 
in the UK calendar and now attracts around 20,000 visitors each year to a unique mix of live 
music, sporting events, outdoor adventures, high profile speakers, taster activities, exhibitor 
stands and camping. The heart of the event is the Festival Village on Crow Park, which will be 
packed with exhibitors throughout the weekend. Visitors to the site will be able to watch the 
start and finish of the festival’s varied line-up of sporting events, and see live music headlined by 
big name acts Melanie C and Peter Hook and The Light.

Supporting the festival for the first time will be the climbing, trail running, mountain biking 
and multi-mountain sports brand adidas TERREX, new sponsor of the, 5K, 10K, 25K and 50K 
trail runs. The races start and finish in the Festival Village and have become well-established 
as some of the most popular attractions at KMF, for both participants and spectators.  Festival 
organisers are finalising the details of a new attraction that will be sponsored by Jack Wolfskin, 
and which will be unveiled soon.  

Timothy Taylor and Blacks both plan to build on their existing partnerships with Keswick 
Mountain Festival.  Last year, Timothy Taylor doubled bar capacity in the Festival Village and 
will return with dedicated bars in 2018 and a large selection of cask ales and other refreshments.  
Blacks will once again bring its outdoor retail expertise to Crow Park, with a festival shop 
stocking a wide selection of clothing, footwear, tents, equipment and camping accessories from 
some of the world’s biggest outdoor brands, plus activities, special offers, competitions and 
giveaways.  Ordnance Survey has been a long-term supporter of Keswick Mountain Festival 
and will continue as official mapping partner, showcasing elements of its huge #GetOutside 
campaign during the event. 

Many exhibitors from previous years will be returning to the Festival Village, ensuring that 
the site offers a wide selection of the latest products from the outdoor sector, as well as a host of 
taster activities and a wealth of food and drink options.  Crow Park is free to enter during the day 
on 8, 9 and 10 June, and a Keswick Mountain Festival weekend ticket also provides access to all 
of the taster activities and live music on two nights.

Nicola Meadley, Keswick Mountain Festival director, said: “We are delighted to welcome 
adidas TERREX and Jack Wolfskin to Keswick Mountain Festival.  They join a line-up of 
brands that are household names and really resonate with outdoor and sports enthusiasts.  Their 
commitment, alongside Timothy Taylor, Blacks Outdoor, Ordnance Survey and many others, 
is a clear sign of the growing reputation and reach of our festival.  We’re really looking forward 
to working closely with all partners, including many local businesses, to deliver another very 
special outdoor event in this stunning Cumbrian setting.”

Tickets for all KMF events can be purchased at www.keswickmountainfestival.co.uk.  To find 
out more, visit the website or Facebook, email info@keswickmountainfestival.co.uk, or follow 
@keswickfestival on Twitter and Instagram.

Header: The world’s first 100 per cent recycled jackets from Jack Wolfskin

Texapore Ecosphere is the world’s first 100% recyclable jacket and coat range by Jack 
Wolfskin and part of the Texapore range.

Each Texapore Ecosphere jacket is made using a 100 per cent recycled outer material, 100 per 
cent recycled liner and, most significantly, a 100 per cent recycled membrane.

The revolutionary new approach from Jack Wolfskin conserves raw materials and reduces 
C02 emissions during the production process. The outer fabric and lining of the jackets are 
produced in an upcycling process from post-consumer PET bottles helping to combat the 
environmental impact of single use plastics.

As an example, each Men’s Sierra Trail jacket is recycled using the equivalent of 19 one litre 
sized PET bottles (size L) and 20 bottles for the Women’s Monterey coat (size M).

While many manufacturers are able to boast recycled jacket outers, the Texapore Ecosphere 
range by Jack Wolfskin is unique in employing 100 per cent recycled* materials throughout 
the garments. For the first time, the brand has succeeded in manufacturing a membrane in 
an environmentally friendly way by using recycled post-production remnants and is also 
completely PFC – free. Outdoor enthusiasts will not have to compromise on their expectations 
of this product. The Texapore Ecosphere membrane is highly technical. Windproof and 
waterproof to 20,000mm, it also features a breathability rating of 15,000 g/m2/24h.

Alan Perrins, Country Manager UK / Ireland at Jack Wolfskin, said: ““We inspired suppliers 
and competitors with our Texapore Ecosphere technology. Performance has a very important 
role to play alongside sustainability. Fair production, eco-friendly processes, technical 
innovations and transparency are the hallmarks of our brand. We are doing pioneering work and 
want to serve as a role model for the industry. ”

Melanie Harries, Buying Director at Cotswold Outdoor added: “We are very excited to be 
ranging the new Texapore Ecosphere jackets by Jack Wolfskin at Cotswold Outdoor this coming 
Spring/Summer season. We all love to enjoy our natural environment and we should all try and 
do our bit to protect it. The impact of single use plastics has been well documented in recent 
months and it’s great that Jack Wolfskin has managed to devise a technology to help reduce this 
waste.”

*Applies to the outer fabric, membrane and lining.

Therefore, we use 
all available avalanche 
rescue technologies 
and recommend mountain 
enthusiasts to be 
electronically searchable 
by wearing transceivers and 
RECCO reflectors. With RECCO 
reflectors integrated in the Stealth 
helmets, Grivel is now giving us 
and all climbers the possibility to 
be found fast in case of emergency,” 
said Giulio Signó, Alpine Guide 
Courmayeur and National Technical 
Instructor CNSAS.

By launching the collaboration 
with Grivel, RECCO AB is adding 
another product category to its 

download at www.outdoortradeshow.
com.

With space filling up fast and the 
early bird discount on stand bookings 
ending on March 19, manufacturers 
and distributors should book as soon 
as possible to secure their preferred 
position.

Over 20 new brands have signed up 
to exhibit for the first time, including:

Craft, Berg Outdoor, Boreal, 
Skinners, Osprey, Waka Waka, HAIX, 
Lowe Alpine, Evolve Skateboards, 
Bach, Rubytec, Blaze Wear, 
Blundstone, National Navigation 
Awards Scheme, Five Ten, Healthy 
Back Bag Company, Ibex Marina 
Ropes, OMM and Beal.

OTS 2018 will also see many 
regular exhibitors moving to 

With four months to go, the 
UK’s largest outdoor industry 
exhibition is filling up fast, with 
80 companies already signed up 
to exhibit - over ten per cent up on 
bookings at this time last year.

OTS 2018 will take place Tuesday 
3rd to Thursday 5th July 2018 at its 
new venue, EventCity in Manchester. 
The latest exhibitor list, floor plans 
and booking form are now available to 

OTS 2018 ten per 
cent up on bookings

Manchester with the Show, including:
Coast, Cordee Books and Maps, 

Summit, New Heights, Tilley 
Endurables, Regatta Great Outdoors, 
Lowa & Tecnica, RUK Sport, Páramo, 
Allcord, Harvey Maps, Mammut, 
Nikwax Outdoor Innovation, GP 
Batteries, Mountain Boot Company, 
Helinox, ASI, Silva, Snugpak, HJ 
Hall, Vibram, Summit to Eat, Buffalo, 
Intelligent Retail, First Ascent, 
Dolomite / Scott Sports, Superfeet, 
Ortovox, Cicerone, Proagencies, 
2pure, Storm, Dexshell, Burton 
McCall, Rosker, Hi-Tec, Grangers 
International, Dalesman, Cadac, BCB 
Adventure, Buffera, PJS, Bradshaw 
Taylor, Thule, Lyon Equipment, 
Falcon Technical, Craghoppers, 
Keeblecare, Pyramid Travel Products, 
Sprayway / Oboz / Trekmates, 
Meindl & Source, Keela, AMG Group, 
Task Force Disribution, Falke ESS, 
Killtec, Troll and Mountain King.

OTS is the largest UK outdoor 
show with a great mixture of brands 

and now with its Manchester 
location, it is the ideal platform for 
retailers to visit a wide variety of 
customers and discover new brands 
and products in the market.

Marta Williams, OTS Organiser, 
said: “We have had a fantastic 
reaction to the 2018 show so far, 
with many of last year’s exhibitors 
having rebooked and some 
increasing the size of their stands. 
It’s great to be welcoming a variety 
of new exhibitors to this year’s show 
too, which is likely to be due to the 
new location and the continued 
support from major retailers to 
bring their buying teams to the 
show.”

Further information is available 
at www.outdoortradeshow.com, 
where the latest floor plans and 
Exhibitor Booking Form can be 
downloaded. If you’d like to speak 
to the show organisers, please call 
Marta at MCS on 0161 437 4634 or 
email marta@mcspr.co.uk

Grivel unveils first mountaineering 
helmets with recco reflectors

The UK Outdoor Industry 
Awards is an initiative launched by 
the Outdoor Industries Association 
(OIA). The 2019 Awards will be 
open for entries in April.

THE WINNERS ACROSS 
THE TEN CATEGORIES ARE 

AS FOLLOWS:

 Accessories:
Katadyn - BeFree

 Backpacks: 
Osprey - Levity 60

 Camping Equipment: 
JetBoil - Flash

 Climbing Equipment: 
Edelrid – 3D Lap Coiling

 Clothing: 
Jack Wolfskin - 

Sierra Trail Jacket

 Digital Product: 
Sat Map - Active 20

 Family: 
Lifeventure - OS Map Towel

 Footwear: 
Garmont - Sticky Stone GTX

 Sleeping: 
Rab - Mythic

 Tents: 
Backpacker - Flying Tent
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focusing on his own race above all 
others appears a winning formula. 
After all, his stadium victories 
aside, Farah also holds the title 
of being the first competitor to 
win the Great North Run for four 
consecutive years.

This individual focus is hinted 
at too in his unmistakeable form 
mid-race. Emphasised most in 
his tendency for tactical running 
and a sprint finish that blitzes 
any nearby competitors on the 
final stretch, this technique has 
ensured both Farah’s multitude of 

www.sports-insight.co.uk
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“ For me, it’s the thrill of the whole set-up. It’s not just crossing the line - 
I love the feeling of being hunted down by rivals, and I guess with that in 
mind it’s nice to be the one who’s being shot at, because that makes the 

feeling of success even greater  ”

accomplishments, and his status 
as a highly entertaining athlete to 
watch. 

“At 5,000m and 10,000m it’s the 
first part of a run that can be the 
most exciting. Everyone is jostling 
trying to work each other out. It’s 
easy to get clipped and only over 
the years have I managed to relax a 
bit more in the early laps, because 
it is a tense place to be in the pack 
and a lot of runners are on edge. I 
find the quicker I can settle into 
a rhythm and work out who’s 
around me and what their game-
plans are the better I run. And 
really that’s the same method to 
take into longer-distance running.

“Then there’s the final kick, 
when my body just takes over. At 
that moment, it feels like I have 
more energy than at any other 
time in the race. What do I put that 
down to? I guess the right training, 
and knowing that my body has 
something left in reserve – and a 
small amount of faith!”

When Mo Farah 
announced his 
retirement from 

Olympic competition last 
year, Team GB not only lost 
the most successful long-
distance runner in history, 
but also one of its most 
popular and charismatic 
competitors.

With a medal haul that 
includes four Olympic golds, 
six World Championships and 
five European Championships, 
there’s little doubt that Farah 
has enshrined himself as one of 
the greatest sportsmen to ever 
grace the track. 

And when it comes to 
discussing what motivates the 
2017 BBC Sports Personality 
of the Year winner, it becomes 
quickly apparent that Farah 
was always destined for 
success at the highest level. 
But it’s those Olympic golds 
and Championship victories 
that continue to mean the most 
to Farah, despite his career 
being littered with instances of 
toppling records – with his 2013 
European 1,500m time of 3:28:81 
overtaking athletic legends like 
Fermin Cacho and Steve Cram. 

“Times don’t matter too 
much to me – it’s about winning, 
whether that be the 10,000m 
or the marathon,” the 34-year-
old explains. “Times add a bit 
of gloss and show, but even 
the slower races can be hard 
because you’ve invested so much 
in keeping the opposition away.

“For me, it’s the thrill of 
the whole set-up. It’s not just 
crossing the line - I love the 
feeling of being hunted down 
by rivals, and I guess with that 
in mind it’s nice to be the one 
who’s being shot at, because that 
makes the feeling of success 
even greater.”

The shelf life of a professional 
athlete, however, is notoriously 
quick. For Farah, retirement 
rumours appeared perennial 
for the last year-and-a-half 
of his track career, in spite of 
his continued successes. It 
even appears that the constant 
speculation regarding his future 

pushed the Somali-born superstar 
to bigger and better things at short- 
and medium-distance.

“Fear is what kept me going; 
it’s what kept me competitive!” he 
admits. “People turned around to 
me and said, ‘you’re this age and 
that age - this must be coming to an 
end soon’, and I kept thinking ‘why 
should it?’ I guess I didn’t want the 
journey to end. I worked so hard 
to put myself in that place and the 
only way to stay there was to keep 
motivated. 

“Poor motivation comes from 
a lack of interest. That’s why I 
embraced long distance running 
because it was a completely 
different skillset; it was like I was 
starting out all over again. I think 
it’s inevitable to find the human 
mind moving itself on to other 

challenges in life,” he continues, 
“but they say you are a long time 
retired when something has been 
your entire life.”

These days, there must be a fair 
few competitors who are happy to 
note Farah’s conspicuous absence 
at the starting blocks – or the lack 
of his signature ‘Mobot’ celebration 
to greet them at the finish line. 

“I’ve been doing this a few years 
now and the names have come and 
gone,” he smiles. “But no two races 
are the same and, of course, every 
meeting brings a slightly different 
challenge. I don’t like to talk about 
rivals as really my only focus is 
ever on myself – that’s the way I 
like it.”

Having enjoyed so much success 
in two of athletics’ most gruelling 
events, Farah’s insistence on 

KEEP ON RUNNING
- MO MOTION

He’s toppled records, won multiple gold medals, and 
has the second most iconic celebration in modern 

athletics – and while Mo Farah may not be competing 
for Team GB any more, he’s certainly not done with 

racing as he explains to Ian Faulconbridge



the purpose or not. Did you see many 
thought provoking or even amusing 
posts?  For a relatively emotive, 
celebratory occasion, should that 
have been so difficult? Valentine’s 
Day, Pancake Day (apologies, Shrove 
Tuesday), all are now apparently 
driven through the nation’s 
consciousness by social media. It is 
rife with this stuff. 

But why are we accepting this 
bland uniformity?  Why can’t we, 
as businesses, take our lead from 

C ustomisation is without 
doubt one of the trends of 
the moment in consumer 

goods.
Wherever you look, consumers 

want to show that they are different 
and have a desire if not requirement 
to be treated differently. Successful 
brands and retailers are finding 
ways of enabling consumers to 
realise these desires in a variety of 
innovative ways.

One retailer will embroider your 
initials or name (or your dog’s name) 
onto your new football boots, one 
brand will allow you to choose the 
colour of the straps and the pattern 
on the footbed of your sandals, while 
printing your squad number on the 
back of your shirt has been around 
for decades.

@SportsInsightUK

From a more practical perspective, 
some run specialists are customising 
insoles with every pair of running 
shoes they sell, adding a level of 
fit and biomechanical variability 
beyond just the shoes themselves.

Elsewhere, online bespoke, or 
at least semi-bespoke, clothing 
companies are making trousers 
(Spoke), shirts (propercloth), and 
even the humble t-shirt (Son of a 
Tailor) to a degree of specialisation 
never seen before, without stepping 
into a tailors and handing over your 
monthly salary.

Beyond footbeds though, the 
sporting goods trade does not have 
so much open to it to follow this 
trend. To an extent, our entire 
industry is built on providing 
consumers with the right product 
for them, whether that is through 
biomechanical analysis, advice 
on the correct tennis racket with 
regards to weight or string tension, or 
even the optimum loft and length of 
the perfect driver to add to your golf 
bag. However, this has always been 
providing the service to maximise 
performance rather than to offer a 
level of individuality that a consumer 
wanted to publicise.

From a brand and retail marketing 
perspective we seem to have gone 
in the other direction. Everything is 

digital, everything is social media and 
one size fits all. Get an account, find 
an influencer or two to talk nicely 
about your brand or store and off 
you go.

Instagram is a prime place for this 
homogeneity. Or in plain speaking 
terms, Band Wagon jumping. Annual 
days are a great example. Take the 
recent International Women’s Day 
for starters. Just about every single 
brand out there posted something, 
whether they had any relevance to 

COLUMN30

consumers? Why can’t we strive 
to be different and customise our 
own marketing to fit our brand 
or purpose? We need to show 
what makes us stand out from the 
competition.

Organisations that know what 
they stand for, and are proud to shout 
about the values and causes which 
resonate with their own unique 
service or angle, will undoubtedly 
endure, even in these transient times 
of likes and shares.

DON'T JOIN THE CROWD
– GO YOUR OWN WAY
Jonathan Quint, Saucony Marketing Director EMEA, urges brands not to be 

bland and customise their marketing

“ Organisations that know what they stand for, and are proud to shout about the values and causes 
which resonate with their own unique service or angle, will undoubtedly endure, even in these transient 

times of likes and shares ”
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elite sports sector. 

8. FREE CPD Credits
All of the seminars, all of the 
masterclasses, all of the amazing 
content from across the show is 
completely free and fully CPD 
accredited. Over the two days of 
the event, you have access to over 
12 CPD hours. All of the seminars 
and masterclasses are run by the 
leading sporting minds from around 
the globe. This is an unmissable 
opportunity to learn about the very 
best from the world of elite sports. 

9. Free Access to 
COPA & Elevate
Three industry leading events will 
be running alongside each other 
for the first time in Elite Sports 
Expo history. COPA is the event for 
rehabilitation professionals to find 
the very latest from their industry 
and learn everything they need to 
know about getting the most from 
their practice. Elevate is the UK’s 

T he Elite Sports Performance 
& Rehabilitation Expo is 
Europe’s leading event for 

the teams behind elite level athletes, 
providing them with innovative new 
ways to help their teams to perform 
better and recover faster. This year, 
this esteemed, industry leading 
show is being held on May 9-10, at 
the ExCeL in London. 

Sports Insight is a proud partner 
of the show and has been allocated 
a limited number of FREE event 
tickets, which we would like to offer 
to all of our readers. Activate yours 
now at www.expoelitesports.co.uk

We’ve highlighted ten reasons 
why you should attend this year’s 
show: 

1. The Beast, Unleashed
Eddie Hall, the strongest man on 
Earth will be at the show: running a 
live demo and a Q&A session. This is 
your opportunity to ask Eddie all of 
your burning questions about what 
it takes to be really, really strong. 

2. 90 Expert-led 
Seminars
Over the two days of the Elite Sports 
Expo, you can attend up to 12 hours 
of expert-led, CPD accredited 
seminars from the likes of: Ian Gatt, 
GB Boxing; Stephen Manuel, GB 
Powerlifting; Anna-Maria Watson, 
Ultra Marathon Champion; Carl 
Todd, FA and Chelsea FC, and 
many more.

3. Test and Compare 
Products from 200 
World-class Suppliers 
We’re giving you the unmissable 

opportunity to try, test and discover 
the very latest from leading global 
suppliers and innovators from 
the elite sports sectors. From 
companies such as Beet It Sport, 
who are giving Olympic medal 
winning athletes an edge over 
their competitors through proper 
nutrition, to innovators like Iron 
Neck, who are providing athletes 
from high impact sports – like 
rugby- with training equipment 
that will reduce the risk of them 
incurring head injuries during play. 

4. Live Demos: 
Discover the Elite 
Sports Innovators
How are Muhdo Health helping 
athletes to tailor their training 
to fit their genetic strengths 
and weaknesses? How do the 
VALD performance strength and 
performance testing systems work? 
These are just two of the industry 
leading suppliers who will be 
running live demos of their industry 
leading products, at the show. 
Make sure you check them out and 
harness the technology that could 
unlock that one per cent difference 
between your team winning 
and losing. 

5. Free Masterclasses
We will be offering all of our 
registered visitors the opportunity 
to reserve a place on our coveted 
masterclasses. Over the two days of 
the show, you can learn about the 
new techniques and development 
from the likes of Rock Tape, 
Desmotec, and DJO Global (and 
more to be announced).

6. The Launch of the 
Women in Sport Panel
There has been a shift in the world 
of elite sports, there is now more 
coverage than ever on the issue 
of gender equality in sport. But 
what are the next steps? We will be 
hosting the first ever Elite Sports 
Expo Woman in Sports Panel at the 
year’s event. The panel will explore 
that next steps that need to be taken 
in order to achieve gender equality 
in elite sports. Want to get involved? 
Then email kelynn.renals@
prysmgroup.co.uk

7. Unrivalled Industry 
Networking
The Elite Sports Expo is the leading 
event in Europe for professionals 
that want to get more from their 
elite sports team. Do you want to 
meet the teams that are striving to 
win? Then come to the show and 
talk to the motivated, the innovative 
and the thought leaders from the 

largest event for physical activity 
and fitness. Your free Elite Sports 
Expo ticket will grant full access to 
all three events.

10. Elite Sports 
Innovation Awards
The Elite Sports Expo Innovation 
Awards highlight and celebrate the 
products, services and technology 
that will pave the way for the 
future of elite level sports. Are 
you changing the game within the 
industry? Or developing the ‘must 
have’ equipment of the future? Then 
contact James at james.berryman@
prysmgroup.co.uk

Everything you need to find that one 
per cent difference between winning 
and losing, under one roof, over two 
days. Make sure you don’t miss out 
on the opportunity to improve your 
team’s performance and improve 
their recovery and rehabilitation 
time, register for your free ticket 
now at www.expoelitesports.co.uk

Discover that winning extra 
one per cent at the ExCeL
Find out what you need to know at the  Elite 
Sports Performance & Rehabilitation Expo



was high with over 6,400 entries 
submitted from 54 countries; all in the 
hope of receiving the seal of quality.

Luca Viano, Director of Product 
at Kask said: “We are always looking 
for the next advantage in terms of 
innovation and performance here at 
Kask. The final design of the Valegro 
is the result of a lot of hard work in 
perfecting both the safety, lightness 
and ventilation of the helmet and 
we are delighted that this has been 
recognised. Over-heating can impair 
performance, so we designed the 
ventilation system of Valegre to help 
regulate body temperature when 
exercise intensity and temperature 
increase.”

Kask's Valegro road helmet has 
won a prestigious iF Design 
Award, a world-renowned design 
prize.

The Valegro won in the ‘Product’ 
discipline in the ‘Sports/Outdoor/
Bicycles’ category in which there 
were 71 competing products. Each 
year, the world’s oldest independent 
design organization, Hannover-based 
iF International Forum Design 
GmbH, organizes the iF Design 
Award.

Kask’s helmet won over the 
63-member jury, made up of 
independent experts from all over the 
world, with its cutting edge design 
and functionality. The competition 

The profile of Valegro's 
polycarbonate shell has been tested 
and refined by Kask’s engineers in 
conjunction with a wind-tunnel 
to get the best results in terms of 
thermo-cooling performance. The 
Valegro offers advanced ventilation 
and an impressive weight of just 
180g (size small). This new design 
offers maximum cooling through 37 
ventilation holes with new breathable 
and quick-dry padding.

The 5mm layer of fast-wicking 
thermoformed tri-dimensional 
padding is antistatic, bacteriostatic, 
heat regulating and moisture 
transferring using Resistex 
Carbon. Alongside this cutting edge 
technology, the chin pad with eco-
leather strap contributes to a helmet 
that’s comfortable to wear, all day.

Kask win design award for Valegro helmet

Endura and Drag2Zero have 
launched their Endura D2Z 
Aero Collection.

It contains the world’s most 
advanced aero clothing and 
helmet, developed by the Scottish 
cycle wear experts in cooperation 
with leading aerodynamicist 
Simon Smart of Drag2Zero at 
the Mercedes-AMG Petronas 
F1 wind tunnel in Brackley, 
Northamptonshire. Their earlier 
collaborations helped Alex Dowsett 
to break the World Hour Record in 
2015, and Movistar Team to claim 
countless victories in professional 
cycling’s elite UCI WorldTour. 

Their latest project is a 
collection that changes the game 
for aerodynamic kit, with suits, 
jerseys and bibshorts faster than 
their competitors’ across a range 
of speeds and an aero helmet that 
leaves the flagship aero helmets of 
six leading brands behind.

Smart said: “You have to 
specialise in the thing that you’re 
good at. Ours is aerodynamics, 
so it made sense to partner with 
Endura, who are so far down 
the road with textiles, having 
built up an amazing resource in 
Scotland with their prototyping 
and manufacturing facility, which 
seems second to none.”

Rapid prototyping, in a real 
sense, rather than 3D printing, 
has underpinned the speed of 
development. Smart added: “That 
seemed to be the big difference 
with Endura, compared to a lot of 
brands. They are so agile and able 

to turn around prototypes really 
quickly. We’ve just been able to chip 
away at the development process by 
making garments and testing them 
on a regular basis.”

Endura’s new Drag2Zero aero 
collection embraces surface 
textures, including silicone 
applications. Endura’s founder and 
managing director Jim McFarlane 
describes Endura’s embrace of 
silicone as “binary.”

Silicone printing is no easy task, 
but Endura has people to match 
its technical resource: experts 
capable of managing processes like 
3D scanning, 3D to 2D rendering, 
digital printing and ceramic cutting, 
but equipped with traditional skills 
like pattern cutting.

McFarlane esaid: “It’s that mix 
between old school craftsmanship 
- attention to detail, completely 
understanding what you’re doing - 
and then being completely open to 
using the latest tools to do it.”

Technical kit partnership 
between Team WIGGINS 
and Le Col
Le Col, the premium British cycling apparel brand, has announced 
its technical kit partnership with Team WIGGINS, the professional 
development team founded by Sir Bradley Wiggins.

The partnership will see Le Col design and develop a bespoke range of the 
very best performance cycling apparel to help the team to even greater levels 
of success in 2018.  

Following the announcement of ‘Le Col by Wiggins’ earlier this year, Le 
Col and Team WIGGINS saw a clear shared interest in working together, 
developing a team kit at the very forefront of technical performance in the 
pro peloton, to help the team focus on competing with the best cyclists in the 
World.

The new design of the Team WIGGINS kit is inspired by cycling’s heritage. 
It is history reimagined for a team that brings together fresh talent with the 
famous name at the pinnacle of cycling achievement.

Sir Bradley Wiggins said: “I’m delighted for Team WIGGINS to be working 
with Le Col. I’ve known Yanto for a long time and I know how much focus he 
has brought to creating the very best performance product on the market. As 
a former pro, I know he just gets it and that’s why we all feel that Le Col is the 
perfect brand for the team.

“The design of this season’s Team WIGGINS kit is my favourite so far, it’s 
distinctive and stylish, and I am looking forward to seeing the guys racing 
in it. Working with Le Col’s designers has been a case of perfectly matching 
their performance insight and design expertise with my passion for historical 
cycling kit.

Yanto Barker, founder of Le Col, said: “Team WIGGINS is a brilliant team 
that helps to develop some of the most talented young riders in the world, 
something Le Col have invested in and supported since we started in 2011. 
The team deserve the very best performance apparel, and that’s exactly what 
we will give them. It’s a really exciting partnership for us, and working with 
the team has been a long-term goal for myself.”

Team WIGGINS and Le Col unveiled the new kit at the team launch event 
in February, which included a mass group ride with Team WIGGINS’ riders, 
in the new kit, on virtual cycling platform Zwift.

Le Col’s Team WIGGINS collection will be available to customers to pre-
order in March and will include jersey, bibshorts and accessories.

For more information, visit www.lecol.cc

Endura D2Z Aero Collection… 
Always Faster
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MUC-OFF 
LAUNCHES 
NEW HIGH-

PERFORMANCE 
BRAKE OIL

Muc-Off has launched it's 
brand new High-Performance 

Brake Oil.
With a dry boiling point 

of 327°C, Muc-Off's High-
Performance Brake Oil has 
been specially formulated 

to provide the highest 
performance under the 
world's toughest racing 

conditions where braking 
systems must operate at very 

high temperatures.
Muc-Off Managing Director, 
Alex Trimnell said: “With 

racers seemingly pushing the 
limits harder every season, 

we were seeing first hand that 
OEM oils just weren’t up to 

the task. Reports of brake fade 
and lever pump were getting 
more common from our pros 

around the world, so this 
triggered some serious 

R&D work.
“Our team set about 

creating a high-performance 
brake oil, with an industry 
leading boiling point using 

some very advanced additives. 
Using feedback from our pros 

we formulated and tested 
various formulas on the 

toughest World cup tracks 
during the 2017 season.

“The resulting formula 
gives nothing short of 

phenomenal performance, 
there are significant benefits 

during heavy braking with 
all of our test riders also 
reporting a much more 

positive lever feel and the 
confidence that this won’t 

change during even the most 
brutal World cup races. This 

is simply one of the fastest 
performance upgrades you 
can add to your bike, a must 

for all racers!!”
Elite Downhill Racer, Ben 

Deakin, said: “Go as extreme 
as you want to go this fluid 

doesn't crack under pressure.
Serious OiOi stoppage. My 
Mrs would definitely boil 

up before these ever got to 
running temperature, Epic 

stoppage at the touch of a 
lever."

Muc-Off’s High-
Performance Brake Oil 

comes in a 250ml bottle. 
This announcement follows 

the launch of Muc-Off's 
innovative new Bucket 

Kit with 
FILTH Filter.

@SportsInsightUK
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“We share a common objective 
which is to facilitate the enjoyment 
of cycling. Raleigh’s leisure, kids and 
e-bikes are perfect for any touring 
holiday so we’re delighted to offer 
these perks to the Club’s members.”

A spokesperson at the Caravan 
and Motorhome Club said: “Raleigh 
is a truly iconic cycling brand. I’m 

Raleigh has partnered with the 
Caravan and Motorhome Club 
to provide the Club’s million 
members exclusive cycling 
perks.

Members will be able to enjoy 
ten per cent off all Raleigh bikes and 
e-bikes to encourage tourers across 
the UK to get in the saddle during 
their getaways.

The partnership also includes 
access to Raleigh’s click and collect 
service, a free lifetime warranty and 
free 12 month service with a local 
Raleigh dealer. Plus, for every bike 
purchased, members will receive a 
complimentary Mission Evo helmet.

Touring has always been 
synonymous with cycling as 

thousands of caravanners and 
motorhomers up and down the 
country enjoy bike rides on caravan 
or motorhome holidays.

Raleigh has an extensive collection 
of bikes ideal for a touring trip. The 
range spans from kids first bikes to 
leisure bikes and the modern e-bike, 
which is helping revolutionise 
cycling by enabling a broader 
audience to enjoy a life in the saddle.

Alicia Wheatley, communications 
manager at Raleigh, said: “Both 
Raleigh and The Caravan and 
Motorhome Club boast a rich 
heritage in their respective fields 
so we’re really excited and sure 
that this is going to be a successful 
partnership.

Raleigh partners with the 
Caravan and Motorhome Club

www.sports-insight.co.uk

Wahoo Fitness has entered a 
new partnership with the BORA-
hansgrohe professional cycling 
team.

Led by three-time World 
Champion Peter Sagan and 2016 
Polish National Champion Rafael 
Majka, Team Bora-hansgrohe will 
be training and racing with Wahoo’s 
aerodynamic Elemnt Bolt GPS 

cycling computer and the Tickr Heart 
Rate Monitor beginning in the 2018 
UCI race season. 

Two key elements of Wahoo’s 
product ecosystem will become 
an integral part of the team’s race-
winning strategies: the Elemnt 
Bolt – the simplest to use and most 
aerodynamic bike computer on the 
market, and the Tickr Heart Rate 

final design to ensure the result was 
not only visual but interactive. 

Philip Cuthberson, Kesslers 
account manager who oversaw 
the project, said: “We were thrilled 
to have the opportunity to work 
alongside Brompton again. The 
incredibly short turnaround 
demonstrates the impressive 
agility and flexibility of Kesslers’ 
creative team, who realised the 
brief, produced high-quality and 
inventive print material and even 
incorporated an HD LCD screen for 
improved customer engagement 
over a standard window display. As 
the timescales on this project were 
so tight, we were very focused in 
our decision-making and worked 
closely with the team at Brompton 
throughout to ensure everyone was 

graphical elements and manufacture 
the full display at Kesslers’ in-house 
manufacturing facility in Stratford, 
East London, ensuring it was in place 
by the deadline.

The stripped-back display, 
which launched in the Brompton 
Junction flagship store on February 
12, complements the minimal 
aesthetic of the CHPT3 X Brompton 
bike, which has been designed 
exclusively in collaboration with 
ex-professional cyclist David Millar. 
It is simple yet stylish in design, 
with window graphics framing the 
new bike to make it the main focus 
of the window. Kesslers was able to 
maximise the use of its state-of-the-
art, large-format digital printer for 
the project, as well as integrating a 
high-definition LCD screen into the 

Award-winning retail display 
expert Kesslers has partnered 
with specialist bike retailer 
Brompton Junction, in London’s 
Covent Garden, to create a 
high-impact, stylish display to 
showcase the exciting launch of 
its CHPT3 bicycle.

Looking for a visionary 
merchandising solution that could 
be delivered to an extremely tight 
timescale, Brompton approached 
Kesslers to provide an end-to-end 
service, from concept creation to 
installation – with a turnaround of 
just four working days.

After interpreting Brompton’s 
brief, the Kesslers creative team went 
through only one stage of designs 
before establishing a final proposal. 
They were then able to design all 

Simple yet stylish display creates 
maximum impact at Brompton 
Covent Garden

Monitor for measuring critical race-
winning efforts. 

With over 30 wins in 2017, 
including six national and world 
championship jersey victories, 
BORA-hansgrohe will be looking to 
add to its successes in 2018 with the 
addition of innovative performance 
tools by Wahoo Fitness and key 
riders like Peter Kennaugh and 
Daniel Oss.

The BORA-hansgrohe team will 
be joining 2017 Tour de France 
winners, Team Sky, who, since 2014, 
have leveraged Wahoo’s leading-
edge technologies in the pursuit of 
gains both major and marginal at 
the the highest levels of world tour 
performance. 

Ralph Denk, BORA-hansgrohe 
team manager, said: “We entered 
this partnership because the 
Wahoo BOLT persuaded us with its 
technical features. It works perfectly 
for us in both training rides and 
races because it syncs easily with 
our training platform Web4Trainer. 
Besides that, the outstanding 

The talks line-up 
for Bespoked has 
been announced
A diverse range of topics will 
be discussed at Bespoked.

Bespoked, to be held at Brunel's 
Old Station in Bristol on April 
20-22, promotes the international 
talents of independent makers and 
designers of the bicycle world.

The talks at Bespoked have 
become a firmly established 
favourite of visitors to the show 
and this year’s line up promises 
not to disappoint. 

The line-up cross a broad and 
diverse set of topics including how  
framebuilding can address gender 
inequality within society, a talk 
with the man who made Grayson 
Perry’s “Princess Freedom” 
bicycle and you can put questions 
to their panels of mountain bike 
experts, custom carbon makers 
and industry leaders in the 
handmade bicycle world.

Entry to all talks included in the 
ticket price.

FRIDAY, APRIL 20

15.00 - Women’s Framebuilder 
Initiative
Come and jointhe panel to discuss 
how we can use framebuilding to 
address gender inequality within 
society

16.00 - When Framebuilding 
Becomes Art
The Making of Grayson Perry’s 
Princess Freedom Bicycle by 
Petor Georgallou of Dear Susan.

SATURDAY, APRIL 21

10.30 - Designed for Adventure
From design to adventure, 
framebuilder Darron Coppin 
of Sven Cycles and rider Oscar 
Jenkinson’s talk about his recent 
trip around Thailand.

11.30 - Steel is Real
A panel of the top makers and 
designers discuss the current 
progression in hard core mountain 
bike frames.

12.30 - Ride the Divide Film 
and Q&A
Last year, Rickie Cotter and Lee 
Craigie rode the Tour Divide, 
a 2,745 mile self-supported 
mountain bike race from Canada 
to Mexico. They filmed the whole, 
eventful journey and this film will 
be shown followed by a Q&A with 
both athletes.

14.30 - Custom Carbon
A panel Q & A with the world’s 
best custom carbon makers.

15.30 - Peacock Groove
Deep Custom with Erik Noren of 
Peacock Groove Bicycles

Sunday, April 22
11.00 - It Begins With the Fit
Andy Sexton of Bike Science will 
demonstrate the importance of a 
good bike fit.

12.00 - Chris King (tbc)

13.00 - Framebuilder Q & A
Put your questions to a panel of 
industry leaders from the frame-
building world.

sure many of our members have fond 
memories of riding a Raleigh bike so 
we’re very happy to offer our members 
the opportunity to create many more.

“Like Raleigh, the Caravan and 
Motorhome Club want to enable 
members to experience the joy of 
cycling and make their touring trip 
with us that extra bit special.”

usability makes the handling really 
easy for our riders.”

Sagan, BORA-hansgrohe captain, 
said: “I think the Wahoo bike 
computers stand out not only for 
the technology, performance, and 
features they offer but also for their 
cool design and user-friendliness. 
They are easy to use and can be fully-
customised, and for me, this is very 
important.”

Chip Hawkins, Wahoo Fitness 
CEO, added: “It’s been a dream of 
mine to have a world tour-calibre 
team racing with Wahoo devices 
to measure and form their stage-
winning efforts.

“It was with this goal in mind that 
we worked with industry leaders in 
aerodynamics to design the BOLT 
– with the sole intent of reducing 
drag and saving watts to help the 
fastest teams in the world like BORA-
hansgrohe go even faster.” 

happy with the project’s direction.
“We have received feedback from 

both the store staff and marketing 
team at Brompton, expressing how 
pleased they are with the end result.” 

The CHPT3 display will be in situ 
in the Brompton Junction Covent 
Garden for the next month while the 
model is available in store.

Wahoo announces official partnership 
with BORA-hansgrohe pro cycling team
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cycling hub
The place to source all your products and services
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HUNT Race Aero Wide
The super-wide, seriously-light, aero-beating 31mm 

deep road wheelset. You will take the corners faster and 
tighter than ever before due to the 24mm rim width 

opening out your tyre profile and providing incredible 
grip. The super wide rim working with a 25 or 28 tyre 

will eat up rough roads. The upgraded straight pull hubs 
and spokes reduce weight, add strength and respond 

instantly to your accelerations.

www.huntbikewheels.com
thechase@huntbikewheels.com

01273 931 428

Starling Cycles Murmur 
Factory 29"

The new Starling Cycles Murmur Factory Edition 
is their latest 29” mountain bike frame, hand built in 

Reynolds 853 steel.
The Murmur Factory is built around 29” wheels with 

140mm rear travel and room for disc rotors up to 200mm 
and 2.5” tyre clearance. It is built for metric rear shocks 
and 148 x 12mm Boost rear hub spacings. Fast, simple, 

silent and steel. Designed in the UK, hand built in 
Taiwan. 

www.starlingcycles.com

Rivington Leather 
Backpack

Style and attitude. The Rivington is a large rucksack 
from Brooks England's Metropolitan range realized in 
supple leather for all-city allure. Thoughtfully placed 

pockets offer robust functionality and a concealed laptop 
pocket for every day commuting. A look inside reveals the 
practical, yellow quilted lining for easy interior viewing.

www.brooksengland.com

The Semi-Slick
Used on very fast and dry trails. Low rolling resistance 

and minimal weight. Primarily for the use on the 
rear wheel. Tread design: Fast, flat studs in the tread 

centre good cornering grip with sturdy lugs on the tire 
shoulders. Super Gravity version: ADDIX Soft (orange). 

Punctureproof (with Apex) with extreme lateral stability 
for a dynamic ride. Tubeless Easy version: ADDIX 

Speedgrip (blue). In 27.5+ also with Apex. ADDIX is also 
available in the Performance version.

www.schwalbe.com

Eclipse
Powerful wearable light clip for visibility and safety in 
traffic during urban outdoor activities such as running, 

cycling, walking or other. Clips on to any bag or garment. 
Switch between white light for front mount and red light 

for rear mount. It is super bright and water resistant.

+46 8 410 680 50
customerservice@bookman.se

https://bookman.se

HG Cassette Sprocket
TR M9000 series, the most advanced XTR mountain 

bike components and wheels to date. With this high-end 
XTR line available in both race and trail “Rider-Tuned” 
product families, SHIMANO leverages its engineering 

leadership producing the industry's highest performing 
mountain bike component group. Inspired by the 

versatility and capability of today's riders and the terrain 
they tackle, XTR offers refined and tested solutions 

engineered for the way they ride.

bike.shimano.com
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The best advice governing 
investing in your own 
business is easy: it should 

be an ongoing activity – it should be 
under consideration every month of 
every year.

You may not actually DO anything 
for months or even more than a year 
at a time but it should be

part of your ongoing business 
thinking.

When to invest is likely to draw 
the response ‘when we’ve got the 
money’. That’s entirely reasonable, 
but it’s only part of the picture. 
Discuss this with your accountant 
and your bank, both of whom should 
be delighted at the prospect of a 
growing client.

Organic growth
Organic growth – where you grow 
the business by doing more of 
what you are already doing is both 
satisfying and comfortable – you 
know what you are about and you 
probably have some ideas of how to 
grow. But it often has limitations. 
Growth may be prevented by lack 
of space and/or a lack of alternative 
premises. This is especially true for 
retailers. Equally if you don’t like 

what is available it’s useless to you.

Keep an open mind
I’ve spoken to a lot of owners of 
small groups of shops, eg three or 
four outlets in one county. They 
have always started with one store 
and expanded by applying the same 
business model to another town 
and then a third but none of them 
planned to grow this way. This 
growth model is dependent on 
availability You would be very ill 
advised to take over premises just 
‘because they were available’ but 
you might equally be making a bad 
mistake to turn down an opportunity 
because it’s come a little too early for 
your plans.

Keep your premises 
updated
This is particularly true for retailers 
but it applies to everyone. If your 
premises look a bit down at heel, 
it doesn’t matter how brilliant a 
job you do, some and prospective 
customers are going to down value 
your excellence. That’s a rotten 
reason to miss out on a new client. 
I recommend bringing a fresh set 
of eyes into play. Another small 

business owner will give you 
an honest assessment, a favour 
which you can return. You may be 
absolutely amazed at what someone 
else sees, hears or smells.

Don’t be tempted to put off this 
expenditure. A visibly worn carpet 
could be losing you turnover every 
week but nobody is going to tell 
you (except maybe the owner of a 
carpet business). You can do partial 
refurbishments over time to keep 
the standards up without the costs 
being a cash flow squeeze. I have 
been recommended a tub of sugar 
soap – you can clean up the walls 
with warm water in jig time without 
actually repainting.

What other areas of a 
business demand 
investment?
The first answer is your people. That 
includes you the business owner. 
The fastest way to expand a business 
is to motivate and enable you and 
your people to make more sales – a 
statement of the bleedin’ obvious, 
but vital to keep top of mind.

Start with what you personally 
want or need. Do your sales skills, 
your merchandising experience and 

other skills specific to the business 
still stand up to scrutiny? If not – and 
that is often the case with people 
who have been running their own 
business for some years – get it 
sorted!

Retailers can call upon the skills of 
their suppliers’ reps who can retrain 
you in the above. It’s what they are 
experts at. Non-retailers may find 
their suppliers are keen to do the 
same in their different disciplines. 
It’s somewhat embarrassing, 
perhaps, but it is free. But you may 
need training in a whole new skill 
set. Your existing skills may have 
been superseded by technological 
change such that your 18 year old 
staff member has more practical 
knowledge of how the business 
operates than you do. That’s not a 
comfortable thought and for sure it’s 
a rarity but it can happen.

If this proves valuable for you 
apply it to any other staff members 
who want their skills updated. 
Incidentally, you should not be 
worried about making your staff 
more skilled and hence more 
valuable to competitors who will 
then poach them. If anything, it’s the 
other way round. Employers who 

@SportsInsightUK

invest in their staff with training 
typically report that it makes them 
more, not less, loyal. At the same 
time, failure to invest in your people 
is a factor in staff disgruntlement 
which makes them look for a new 
job. Note that your staff will talk to 
competitors’ employees and they 
don’t just want to know about rates 
of pay.

Look hard at the 
opportunity offered by 
concessions
If your own premises have the 
necessary space, could you 
bring in another business which 
would attract more and different 
customers and give someone 
to share overheads? Might this 
justify expanding by taking on 
larger premises than you actually 
need? Equally, look at being a 
concessionaire yourself. This can 
come in a wide variety of forms. The 
classic examples are shop within a 
shop or shop next to a shop. So long 
as both parties need to recruit a 
similar customer base there are lots 
of synergies. The more you are in the 
same overall market without being 
competitive, the better.
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LOOKING TO GROW? 
THEN CONTINUE TO INVEST

Paul Clapham offers advice on when and how to invest in your business

“ If your premises look a bit down at heel, it doesn’t matter how brilliant a job you do, some and 
prospective customers are going to down value your excellence ”





fine-tuned his skills from previous 
working life into the business of 
providing bespoke holidays for 
triathletes. “I’ve run businesses 
before, prior to this I ran a business 
providing services for insurance 
providers, and I have a good 
understanding of supply services and 
regulatory requirements, which is 
important when you’re working with 
travel companies, and organising the 
transfer of bikes as well as customers. 
I, along with my four colleagues, also 
have sound business knowledge, 
good financial acumen, but most 
importantly we all recognise the 
customer is central to everything we 
do,” he adds. Santi also has a passion 

negatives around an aluminium 
frame to provide a comfortable and 
efficient ride. Because we’re small 
and specialist we’ve managed to 
apply engineering that’s usually only 
available at a higher sales point,” he 
explains. And because they’ve cut 
out the middle men by selling direct 
to their customer online, or via their 
network, they save on overheads 
bigger companies cannot avoid.

Being part of the 
community
Making your hobby your business 
has obvious pitfalls, including seeing 
things through rose-tinted glasses 
and mistaking your passion for hard 
facts and a detailed business plan, 
but there are obvious advantages. 
First and foremost is that you have 
your network of customers in place 
and market research can be done on 
the ground. As well as participating 
in the sport, Santi is a former chair 
of his local triathlon club in Brighton 
and now chairs British Triathlon 
South East and is working hard to 
drive participation in the sport. His 
camps include weeks for clubs with 
their members as well as individual 
coaches from his network who want 
to connect all their clients. 

An eye for detail
But passion won’t work if you 
don’t have an eye for detail. When 
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derby team (http://londonrollergirls.
com) using detailed analytics, brings 
with him a keen eye for detail. He 
says one of the stand-outs of his 
business is, that ‘Cycling is our 
passion not our job.’ The London-
based collective have created a bike 
that Kev says, is ‘completely bespoke. 
Every single part of this bike has 
been designed. The tube profiles, 
the dropouts and all of the geometry. 
We’ve successfully brought high-
level engineering to a product that 
has mass market appeal,’ he adds. 
“We’ve optimised our product in a 
way that we feel most brands are not 
doing in this sector of the market. 
We’ve got rid of old fashioned 

for the sport and practises what he 
preaches, training up to 20 hours per 
week, as well as being part of a large 
network of local triathletes.

Kevin Scott, is one of a team 
of four founders in a collective 
business, Tresca bikes (https://www.
trescabikes.com). They’ve applied 
their passion to engineering and 
designing a bespoke bike that they 
believe competes with the leading 
high spec offerings. “Working 
long hours, and into the night, 
we’ve engineered and designed an 
aluminium frame bike that we’re 
happy to say we’ve optimised for 
comfort and performance.” Kev, 
who also coaches an all-female roller 

BOUTIQUE BUSINESS 
SERVING A SOPHISTICATED OR A SPECIALISED CLIENTELE
Sport is something that evokes emotion, high expectations and 

results –  and the same applies when you’re in the business of 
sport. Fiona Bugler talks to two boutique businesses owners about 

passion, expertise, quality and putting the customer first

SEVEN WAYS TO 
MAKE YOUR BOUTIQUE 
BUSINESS WORK

1. Follow your passion.

2.Be the very best at what you do: 
see what others do and do it better.

3.Define the Why? And make it 
part of your unique proposition in 
all your sales, marketing and in the 
delivery of your product or service.

4.Play to your Strengths: List your 
transferable business skills and 
see how you can make them work 
for your boutique business.

5.Define your personality and 
tell your story: use social media, 
videos, vlogs, blogs and real people 
to share the buzz about your 
business.

6.Make Customer service your 
priority and be responsive and 
reactive to their needs.

7.Price high: boutique isn’t mass 
market, it isn’t about volume. It’s 
quality not quantity; think Saville 
Row not Moss Bros.

Y ou may think of a boutique 
as a small shop selling 
fashionable clothes, it’s 

also defined as a business serving 
a sophisticated or a specialised 
clientele. And in the business of sport 
it seems the tailor-made service or 
product is in demand, with more 
start-ups created by those with 
a passion for their sport, who are 
reaching out to people who share 
their passion. In this business, the 
customer is the focus, and expertise 
is a must.

Santi Brage, who runs Got To 
Tri (https://www.gottotri.com/) 
triathlon camps emphasises that 
the customer always comes first. 
“Traditional coaches often treated 
their athletes with disdain, using 
the stick not the carrot and telling 
them it’s my way or the highway, but 
when you are offering a coaching 
experience and a holiday, things are 
very different. We look at the whole 
person, and find out what their goals, 
desires and plans are. We get to know 
about them and their life at home. 
And even though we promise to take 
them out of their comfort zone, we 
also remember they are on holiday, 
and take care of providing transfers, 
accommodation and make booking 
as smooth as possible.”

Like many boutique business 
owners, Santi has transferred and 



and designing products for the sport 
we love means we’re in touch with 
the coal-face. He’s able to detach 
himself from the shiny and show 
us what works,” he adds. Without 
the ties of a big corporation it’s also 
easier to find ways to make your 
passion and beliefs materialise 
through your business. Santi, who 
values diversity, is looking at ways 
of creating a Paralympian camp for 
athletes who don’t get funding but 
want to have the coaching, expertise 
and fun of a holiday training camp. 

www.sports-insight.co.uk
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you’re offering a bespoke, boutique 
business you have to enter the head 
of your customer and leave no stone 
unturned. “It’s really important 
for us, as a group of designers and 
engineers, to be able to confidently 
say we’ve designed our frame from 
the ground up. We know how every 
single component of our frame 
works and we are proud of what we 
have designed,” says Kev. Talking at 
the Tri and Bike Show in London in 
February he says, “We could have 
brought an open model frame to 
the show with a couple of tweaks, 
a fancy paint job and our logo on it, 
but we couldn’t stand here and be 
able to tell you how it works.”

“We’ve found the best number 
for our courses are up to around 
12,” says Santi. “Bigger than that 
and you can dilute the service on 
offer. We’ve had customers who’ve 
come to us after attending bigger, 
competitor courses who’ve said 
they’ve learnt more in one day with 
us than they have in a week on a 
bigger course.”

Defining Your Purpose
In an age when ‘millennials’ are 
demanding that brands have a 
higher purpose, a direction that 
isn’t just about making money or 
growing their business (see the 
February issue of Sports Insight), 

smaller, boutique business have 
an advantage. They can put a 
personality to their vision and can 
clearly define their values, their 
mission and be confident that their 
team share their vision as owners 
and staff are very often working on 
the ground, closely together. The 
‘Why’ is a key component of Got 
To Tri’s business plan. “Everyone 
we employ and those we work with 
share the same Why?” explains 
Santi. “We want to encourage 
people to participate in triathlon, be 

healthier, happier and have a great 
experience whilst they’re with us.”

Be Reactive
When you are your business, you 
can be very reactive very quickly. 
“We sell direct to our customer, both 
through our network and online, 
and so we can get feedback quickly. 
All our engineering is in-house, 
and we can make modifications 
and adapt our product as we grow. 
Working with an independent 
mechanical engineer independently 



with a field sales force of up to six 
covering six geographical regions 
and scheduling three or four sales 
calls per day.

Northern Ireland was usually 
serviced by one rep and, for many 
brands, the Republic of Ireland was 
served, more often than not, through 
a distributor.

Roll forward to today and it is 
simply untenable to financially 
support such a sales force network 
and generate the relevant revenues 
to justify such an approach.

Ireland, in many cases, is now 
viewed as one territory, and the UK 
often supported with a team of two 
or three.

Historically the rule of thumb to 
support a full time field sales rep 
with company car, expenses etc was 
that the patch needed to generate 
approx £600K of revenue.

Today, setting aside key 
accounts (and placing them under 
a key account manager), for many 
businesses the only way to generate 
such revenues has been to increase 
the size of the sales area and reduce 
the numbers of reps - many brands 
simply have Northern and Southern 
representatives now.

The result?
More distance between calls. Less 
calls per day. Increased demand 
from the brand owner for sales calls 
to be more lucrative.

All this against a background 
of retailers being more and more 
reluctant to place forward orders.

@SportsInsightUK
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Times they are a changing. The 
customer base is declining. 
The numbers of potential 

sales doors are disappearing.
So how does a modern day sales 

brand best service the UK & Irish 
marketplace? Reps? Agents? How 
many? How many brands should 
they/can they carry? How big a sales 
territory?

It's a question that many brands 
have been addressing lately – not 
least Pentland, who have recently 
unveiled a new strategy bringing 
Canterbury, Mitre, Berghaus and 
Speedo under a combined sales 
force rather than the separate sales 
teams that they have historically 
had.

Background
Back in the 1990s, when I took my 
baby steps in this industry, it was 
commonplace to service just the UK 

LESS CUSTOMERS 
= LESS SALES REPS?

Paul Sherratt of Solutions for Sport takes a closer look at the 
changing face of UK & Irish field sales



achieved by in-house employees. 
Typically, the main deciding 

factor is whether you are willing 
to give up some control of the sales 
process in return for lower costs - 
the more important control is to you 
the less advantageous it is to hire a 
sales agent.

Inevitably it does seem clear 
that multiple brand owners such as 
Pentland are being forced to try and 
maintain a core sales force covering 
similar sized historical patches but, 
in effect, giving them more product 
(brands) to sell.

With mono brand owners the 
sales patches have to be bigger to 
generate the sales, and, despite 
the views of many brand owners, 
telesales/online ordering portals 
cannot replace that rep/customer 
relationship.

This will undoubtedly mean that 
customers will be seen less often, the 
relationships won't be as strong, the 
rep knowledge won't be as good and 
competitor brands may indeed take 
some share.

But what choice?
Fewer customers does indeed 

equal fewer sales reps.

www.sports-insight.co.uk
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More working hand to mouth and 
fewer placing orders even when the 
rep does turn up. So where does that 
leave the sales agent versus sales rep 
discussion?

Agents or Reps?
There are a variety of factors that 
one needs to take into consideration 
not least territory, type of product 
being taken to market, price points 
of the range and breadth of product 
range to name but a few, however 
setting these aside there are 
some clear pros and cons to each 
approach.

Advantages of Hiring a 
Sales Agent Instead of 
Hiring a Sales Rep
i) Lower costs - What does the 
average direct sales employee cost a 
company? Let’s add it up. Start with 
a base pay of £20-25,000. Now add 
the cost of car and travel expenses, 
sick leave, holidays and holiday pay, 
pension and other expenses. Current 
estimates put this at £20,000 to 
£30,000. 

Now add in payroll taxes, liability 
insurance, and general expenses 
such as trade shows and these may 
be an additional £10,000 plus and 
all together this average salesperson 
could be costing you £60,000 plus 
per year. The question is, what is he 
bringing back for you? 
ii) No hidden costs - Hiring an 
employee has costs beyond just 
their wage - the cost of giving them 
office space, equipment, travel 
costs as well as holidays, insurance 
and other benefits. A cost of hiring 
a sales agent is clear and obvious 
since there are no hidden costs - the 
agent sells for you but is in business 
for himself and the cost they incur 
while selling your products is their 
responsibility.
iii) Pay for performance - Sales 
agents are typically paid for their 
performance through a commission-
only wage structure, which means 
that you only pay out money if they 
actually make a sale. This means 
that hiring a sales agent can cost 
next to nothing to start with and the 
products they must sell first will 
cover all the money you’ll pay them.
iv) Give immediate access to 
the market - With the agents, 
manufacturers have an experienced 
sales team in the territory 
immediately. The agent will be very 
familiar with the area and have a 
number of good prospects whom 
they feel would be ready to consider 
your product line. 
v) Provides a broader sales 
context for your product - 
Because he sells several related but 
non-competing product lines, the 
agent is in a position to expose you 
to a wider variety of prospects and 
customers. By doing this he often 
finds applications for your products 
which would be missed by the 
single-line salesperson. 
vi) Value for money for 
small businesses - Some small 
businesses will not have enough 
prospects to justify hiring a full-time 
sales representative and hiring one 

could initially cost more than the 
profits they bring in. In this scenario, 
a sales agent representing your 
products and services part-time can 
have the same effect and bring in the 
same income without straining your 
payroll unnecessarily.

Disadvantages of Hiring 
a Sales Agent Instead of 
Hiring a Sales Rep
i) Lower degree of control 
- Although they will be selling 
your products, a sales agent is 
independent, and you cannot control 
them in the same way you can one 
of your own employees. Their sales 
process will be their own, as will 
their style and their manner, and 
they are unlikely to sell according to 
the methods in which you train your 
in-house sales representatives, even 
if you offer them training. 
ii) May sell other products - 
Hiring a sales agent may result 
in your products being sold by 
someone who also represents and 
sells goods and services produced 
by other companies in your area. 
If these other companies are 
running a promotion or increase 

their commission you might find 
that your own sales suffer due to 
a reduced focus from your agents, 
something that is completely out of 
your control.
iii) Dilution of brand and 
product message – as the number 
of independent sports retailers 
continues to decline so does the 
number of doors that are available 
for an agent to sell to.
The result is that many agents are 
carrying more and more brands to 
maintain their income levels and 
inevitably will dilute the brand and 
range messages often picking “the 
winners” from each brand that they 
represent in a bid to maximise sales.
iv) No long term strategy – Since 
the agent is working independently 
they may not buy into your company 
/ brand strategy in the long run as 
they continue to maximise short 
term opportunities to maintain their 
revenue.
v) Conflict of interest – as more 
and more brands push their product 
ranges into new areas agents are 
finding more and more that their 
product ranges may be in conflict. In 
the short term this can simply cause 

market confusion. In the long term it 
may result in the brand terminating 
the agency agreement and thus 
having to find an alternative 
solution.
vi) Who drives key account 
business? - some argue that an 
agent cannot represent the supplier 
at key account level as many of the 
decisions taken have much broader 
business implications where a 
senior staff member needs to be 
involved.

Conclusion 
More agents carrying more products 
covering smaller areas or less sales 
agents covering bigger areas with (or 
without) a larger product portfolio – 
in a nutshell that's the core dilemma 
today.

Hiring a sales agent instead of 
hiring a sales rep can be a wise 
choice that saves you money and 
reduces the amount of management 
work you need to do, however 
before hiring a sales agent, you 
need to understand your own sales 
objectives and then work out if you 
can achieve these through a force 
of sales agents or if they can only be 

“ Today, setting aside key accounts (and placing them under a key account manager), for many 
businesses the only way to generate such revenues has been to increase the size of the sales area and 

reduce the numbers of reps - many brands simply have Northern and Southern representatives now  ”
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D avid Jackson, captain 
and all-time top-scorer 
of Nottingham RFC, was 

31 when he was told that he had 
suffered a head injury so potentially 
serious that further violent sport 
could kill him.

Five years later, Jackson says 
he’s stronger and fitter than he’s 
ever been - which is just as well for 
someone who is now a major figure 
in an exercise discipline which is 
certainly not for the faint-hearted.

Indeed, some of the moves in 
Jackson’s School of Calisthenics 
curriculum - like the one known 
as the Human Flag - might 
be dismissed as downright 
impossible until you see Jackson 
demonstrating it by grabbing a pole 
with both hands and using his upper 

body and abdominal strength to 
levitate into a horizontal position 
with his legs together.

Basically, calisthenics, which 
is exercising using your own 
bodyweight to build muscle, comes 
from the Greek for beauty and 
strength and involves little or no 
fitness equipment and works on 
fundamental moves like handstands 
and headstands.  

The ultimate calisthenics move 
is the Human Flag, which Jackson 
can endure for 32 seconds and is 
now working towards a crack at 
the world record of one minute five 
seconds. Is it as excruciating as it 
looks? “Let’s say it’s tiring.” is how 
Jackson puts it.

He wants to rid calisthenics of 
any unattainable image: “It can be 
off-putting because it really does 
look difficult, but we strip it right 
down and make it accessible to 
anybody. You have to understand 
how the body works, what your end 
goal is, and then provide exercises 
that fit the individual.”

On the premise that anyone 
can do a handstand if they put 
their minds to it, the School 
of Calisthenics is organising 
International Handstand Day in 
Nottingham on June 23rd for an 
official Guinness Word Record 
attempt for the most people doing 
simultaneous handstands for 15 
seconds.  

The current record, set in 
Belgium in 2006, is 399. “We have 
1,000 signed up already,” Jackson 
says, “And I’m hoping for double 
that. With a bit of luck we should 
have the record in the bag.”

He was only 31, at the top of his 
game as Nottingham’s most capped 
player and the team’s top scorer of 
all time when the life-changer came 
out of the blue. “I hadn’t even given 
any thought to retirement - it still 
seemed a long way away,” he says.

Five years on, Jackson still can’t 
remember exactly what happened to 
end his career so cruelly. “I’d had a 
lot of head injuries during my career, 
along with plenty of other breakages 
and knocks, and had always 
recovered, but this was different.

“We were doing pre-season 
training in August 2013 and 
apparently I collided with another 
lad whose shoulder and elbow 
caught my head and knocked me 
out. My first memory is of being 
in hospital and asking what had 
happened. It was the fourth time I 
had been taken for a CT scan and 
being kept overnight, but I had 
always been ok.

“It seems that this time I had 
suffered a seizure and been left with 
bleeding on the brain. I was told 
that I could be risking my life if I 
tried to do anything before I’d fully 
recovered. The medical advice was 
that I shouldn’t play rugby again.”

Jackson delayed his decision for 
four months. Nottingham rugby had 
been his life since he was six and 
he had become a massive driving 
force as the club rose from National 
League Two to challenge for the 
Premiership, scoring 102 tries in 316 
appearances.

“I started the return-to play 
protocols two or three times but 
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If you can't play rugby turn yourself into a human flag

could never get past not being able 
to run without getting blurred vision 
or headaches. I also experienced 
depression and some pretty dark 
times, and began to fear the worst.

“I went back to the specialist, had 
more scans, and was again told that 
I shouldn’t play again. You can’t 
go against that kind of advice. Of 
course it would have been nicer to 
have made the retirement decision 
yourself rather than it being forced 
upon you, but this time there was no 
sensible alternative.”

So in December, 2013, a week 
before Christmas, Jackson hung 
up his rugby boots for good and 
at only 31, started his search for a 
another challenge. He had a degree 
in engineering and had done some 
work as a science teacher, but what 
he wanted was something rewarding 
and physically-challenging.

“I had always loved rugby training 
and I missed the motivation of 
learning new things and working 
towards a goal. I also knew that 
impact sports were out. But 
calisthenics, with its emphasis on 
static positions, had everything I 
was looking for.”

In January 2016, Jackson 
teamed up with Tim Stevenson, 
another retired rugby player 
turned paralympic strength and 

www.sports-insight.co.uk

conditioning coach, to start the 
Nottingham-based School of 
Calisthenics with a grant from the 
county’s Community Foundation.

They got the money after a 
Dragons’ Den-style interview 
during which Jackson 
demonstrated his “human flag” 
exercise to the judges. “I had to 
get it right. It reminded me a 
bit of the pressure I used to get 
before a match. It was nice to get 
that exciting feeling back,” he 
remembers.

Today the school has expanded 
to run classes on-line and at 
workshops across the UK for over 
100,000 students ranging from 
teenagers to pensioners. 

“Tim and I are not trained 
gymnasts. We were once beginners 
and I think that encourages people 
because they know we were once 
at the same place they are now and 
it gives them the confidence to get 
started,” Jackson told us.

“When I did my first handstand 
I fell flat on my face. Fast forward 
a couple of years and I’ve built 
my handstand ‘our way’ and love 
the strength and options it gives 
me, including those free-standing 
handstand push-ups which I once 
thought were impossible.

“It took me three months to learn 
the ‘human flag’ - one day I couldn’t 
do it and the next day I could. Your 
body starts to adapt and you look 
better but you’re not doing it for 
purely aesthetic reasons. You’re 
trying to achieve something and you 
have to learn to activate multiple 
muscle groups at the same time.

“Don’t worry what your starting 
point is - don’t be afraid to try 
something you’ve never tried 
before.”

One of the school’s most 
spectacular success stories is 
70-year-old ex lorry-driver Graham 
Parrington, who says: “Calisthencs 
has changed my life. After years 
of driving a lorry I could hardly 
move my arms at the end of the day. 
Now I am constantly changing my 
conception of what is impossible.

“I can do the ‘human flag,’ back-
levers and headstands - all things I 
couldn’t have possibly done when I 
was 30.”

“Graham is an incredible pupil,” 
Jackson says. “He just shows 
that no one is too old to surprise 
themselves with what is possible 
and change their lifestyle.”

Which is one reason why Wales 
and Preston North End goalkeeper 
Chris Maxwell can be seen at his 
local gym hanging at right-angles 
from the wallbars like a human 
flag. “Calisthenics is particularly 
good for core strength which is 
generally an underdeveloped part 
of football training but essential for 
goalkeepers,” Maxwell says.

“I’ve already noticed the 
difference when making saves - I 
have more strength in my arms 
and shoulders -  and that could be 
of vital importance if we reach the 
Championship play-offs.”

Maybe he should celebrate with a 
handstand on June 23 if Preston get 
back to the Premiership.

Tony James talks to former Nottingham rugby star David Jackson 
about career-ending injury and moving into calisthenics



A sideways look at the world of independent retailing

@SportsInsightUK

A worried-looking gent came 
into the shop the other 
day and attempted to hide 

behind our display of thermal running 
socks. The retail trade is certainly full 
of surprises. 

When my assistant Norman asked 
if he could help, the man replied: “I 
don't want to buy anything. My ex-
wife is coming down the street. Can I 
stay in here until she goes by? I'm two 
months late with the maintenance 
payments."

I admit that was an extreme case, 
but the number of people coming into 
the shop without buying anything 
has certainly increased lately. They 
include a bloke who asked if he could 
sit in our reclining back-exerciser to 
superglue the sole back on his shoe 
and someone who was looking for an 
escaped boa-constrictor. 

We also get people looking at our 
window display with expressions of 
disbelief, and others who get as far as 
the door without actually coming in. 

No wonder I'm getting a bit 
paranoid and so, it seems, is Norman, 
who apparently took it upon himself 
to drop a word to the chairman of our 
local chamber of trade that Premier 
Sports was showing every sign of 
going up the creek and someone ought 
to do something about it. 

As a result, a young woman with 

put the tennis stuff in the window 
last summer I twisted my ankle and 
haven't risked climbing in there again, 
but Norman, who was obviously 
desperate to make a good impression, 
beat me to it.

"LTA statistics show that serious 
tennis-players start thinking about 
new rackets and kit in the second 
week of January,” Norman said, 
obviously making it up as he went 
along. “We've really cashed in on 
impulse-sales this year. Can I tempt 
you to a cup of coffee?" 

When Ms Prendergast explained 
that potential customers should have 
an unrestricted view of the window 
display from at least 25ft away to give 
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a clipboard and a squint appeared at 
the shop last Monday. She said she 
was Ms Prendergast, a specialist in 
retail-behaviourist strategy, and she 
had been sent to see if she could keep 
us in business. 

"I haven't been in a shop like this 
since I was a kiddie," Ms Prendergast 
said, glancing at the chocolate and 
custard decor, the walnut-veneer 
counter put in by my dad in 1948 and 
the fly-paper hanging from the notice 
which reads NO CREDIT - AS A 
REFUSAL OFTEN OFFENDS.

"It's the retro-retail look," I said. 
"It makes the older customers feel at 
home. We usually have a hula-hoop on 
a hook behind the door and Norman's 
bike propped against the wall next to 
the shelf of Dubbin, but he's taken it to 
have a puncture repaired.

It seemed my irony was lost on 
Ms Prendergast who was now telling 
Norman about the importance 
of increased interaction between 
customers and a proactive selling 
environment.

What that actually meant, so far 
as I could tell, was cut down your 
profit margins to subsistence level 
and make sure the punters can walk 
around the shop without banging into 
something.

As usual, Norman was on the side 
of anyone who had nice legs, and said 

that as Ms Prendergast had a degree 
in retail behaviour strategy from the 
University of Harlow New Town we 
ought to at least give her a fair hearing.

Ms Prendergast fluttered her good 
eye at Norman and said that perhaps 
we should do something about our 
window display bearing in mind 
that the average customer looks into 
a shop window for less than three 
seconds before deciding whether to 
come in or not.

"It's interesting that you're 
promoting tennis rackets in 
February," Ms Prendergast said. 
“What is the exact commercial 
motivation for that?" 

I was about to say that when I 

Getting behaviourist-strategy right in retail
them time to focus on the contents, a 
quick measure-up on the pavement 
showed that would mean moving a 
large tree, a bus-shelter and a dog-
toilet bin.

Ms Prendergast said she would 
speak to her friend at the council but 
she couldn't hold out a lot of hope.

Back inside the shop, she explained 
that as a customer's first instinct is 
to turn right, that's where we should 
display our most tempting products. 

Although it obviously pained 
him to disappoint her, Norman felt 
he had to point out that a right turn 
would take punters through the toilet, 
into the shed where we keep the 
cardboard boxes and on to the railway 
embankment. None of these would 
seem to be very promising sales areas.

Ms Prendergast said she would give 
some thought to our rather unusual 
problems and make another visit next 
week. In the meantime, Norman and 
I have been involved in a bit of retail-
behaviourist strategy of our own, and 
I’m happy to say that business seems 
to be on the up-and-up.

We found that in wet weather the 
front door jammed and potential 
customers must have thought the 
place was closed. Now my only 
problem is how to tell Norman that we 
won't be needing another visit from 
Ms Prendergast after all.
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