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undoubtedly prove this. In the 
USA, the number of newly-opened 
climbing walls rose between six 
and 13 per cent each year between 
2010 and 2017. In France, they rose 
between six and 24 per cent per 
annum in the same period. But the 
biggest boom is in Germany, where 
the number rose each year by 
between ten and 27 per cent.

Aubel added: “Germany is the 
most dynamic market, but growth 
will continue worldwide in the 
coming years. There are still many 
white spots when it comes to 
climbing. And the trend is clear: 
The more climbing walls there are, 
the more people will go climbing.”

Climbing Departs 
More and More from 
Its Origin: Crazy 
Destinations Wanted
Indoor climbing departs more and 
more from its origins: this applies 
to both space and appearance of the 
climbing gyms. Whereas in the past 
the walls in indoor climbing arenas 
were reproduced as naturally as 
possible, today many suppliers are 
moving further and further away 
from the original. Companies such 
as Clip N'Climb have developed 
space-saving, artificial climbing 
walls that can also be easily 
installed in shopping centres.

“Other derived formats that are 
becoming increasingly popular 
are Ninja Warrior or Parcours,” 
explained Aubel. He is convinced 

impact on the future of indoor 
climbing because many millions 
of viewers will see it on TV. Yet, 
it will be decisive how the show is 
presented,” said Aubel.

Marketing for Climbing 
Has to Change
The initial support of customers is 
essential for the economic success 
of climbing gyms: “Around 60 
per cent come to the gyms only 
once and then never again. Non-
climbers feel insecure in the new 
environment, especially when 
they come with children. It is very 
important to look after the new 
customers intensively and to bind 
them, for example, through loyalty 
programs,” explained Aubel.

In addition, there is a need for 
more effective pricing and easier 
access, as Christian Popien, one 
of the co-organisers of the Indoor 
Climbing Hubs at ISPO Munich 
explained: “When I go swimming 
with my kids, I can buy a two-hour 
ticket for 15 euros. When it comes 
to climbing, you usually only get 
day passes.”

Also the marketing strategy must 
change, as surveys show: According 
to the study, about 70 per cent of all 
new climbers are friends, partners 
or family. It is precisely this target 
group that advertising must not 
only reach, but also successfully 
bind. Here, targeted new customer 
support and appropriate pricing 
should come into play.

I ndoor climbing is a large 
growth market, as internal 
figures presented at ISPO 

Munich 2019 for the first time 
show. For the future marketing of 
climbing sport, interesting trends 
can be derived from these figures 
- also because climbing will be 
featured at the Olympic Games for 
the first time in 2020.

Climbing is an established trend 
sport which is practised by at least 
500,000 people in Germany alone. 
The strong growth of the original 
outdoor sport in recent years has 
been driven primarily by indoor 
climbing gyms and walls - in 
Germany there are now around 500.

Olivier Aubel, from the Sports 
Science Institute of the University 
of Lausanne, presented worldwide 
figures on the increasingly 
popular sport and its international 
marketing at the premiere of the 
Indoor Climbing Hub at ISPO 
Munich 2019.

The growth potential of the 
outdoor sport could therefore lie in 
new formats in regions ever further 
away from the mountains. ISPO.
com has summarized its findings 
in five themes and trends about the 
future of climbing.

Indoor Climbing:  
No Artificial Hype,  
but Real Growth
Indoor climbing is a trend sport - 
the figures compiled by Aubel from 
the most important global markets 

that the greatest growth potential 
for indoor climbing lies in the 
cities far away from the mountains. 
“Crazy destinations such as 
climbing gyms in empty old  
factory buildings in industrial 
areas are the best. They attract 
many people who haven't had 
much to do with climbing so far.”  
A precise geomarketing analysis  
of the existing supply and demand 
is important.

New Business Models 
for Indoor Climbing
Worldwide, there are different 
business models of how to design 
climbing gyms economically. In 

INDOOR CLIMBING:  
FIVE TRENDS FOR THE FUTURE

Lars Becker, from ISPO, examines climbing as a growth market  
and looks at exciting figures for marketing

the USA, 74 per cent of indoor 
climbing offers provide a mix of 
different activities. In addition to 
the climbing wall, there are usually 
also fitness offers and courses as in 
traditional studios. In France, on 
the other hand, 68 per cent focus  
on bouldering.

There is also the interesting 
trend that climbing gyms are 
increasingly associated with 
restaurants. “This seems to be a 
viable business model that could 
endanger the traditional players in 
the future,” said Aubel. He cited an 
example from Bordeaux, where the 
restaurant business contributed 
around 600,000 euros to the 
800,000 euros in total turnover, 
making it possible to make the 
climbing offer economically viable.

Other new business models 
include the above-mentioned 
offers from companies such as Clip 
N'Climb, with which climbing also 
reaches shopping centres, cinemas 
and restaurants. 

Olympic Premiere  
Could Bring Another 
Boom for Climbing
Climbing will celebrate its Olympic 
premiere at the Tokyo Summer 
Games in 2020. For women and 
men, however, only one gold 
medal will be awarded for the 
combination of the individual 
disciplines bouldering, lead and 
speed climbing. “The Olympics 
will undoubtedly have a big 

“ Germany is the most dynamic market, but growth will continue worldwide in the coming years.  ” Olivier Aubel, from the Sports Science Institute of the University of Lausanne



Merrell will also be supporting the 
charity’s wider calendar of trekking 
events and will be activating a 
series of marketing initiatives to 
fundraise and increase awareness 
of the charity’s good work.

Research shows that one in four 
people will experience a mental 
health problem in any given year 
and only a quarter of people with 
mental health problems in the UK 
receive support each year.

Science reveals that exercise 
and time spent outside can aid 
both physical and mental health. 
Research into ecotherapy, a type 
of therapy which involves doing 
activities outside in nature, has 
been shown to help with mild and 
moderate depression.

Simon Sweeney, UK marketing 
manager at Merrell, said: 

“Considering nearly half of all 
adults in the UK say they have 
experienced a mental health 
problem at some point, we’re 
looking forward to lending our 
support to the fantastic work Mind 

undertakes by playing a part in 
raising awareness and promoting 
understanding of mental health.

“With a natural link between 
the great outdoors and its benefits 
on mental health, we’re looking 

forward to facilitating positive 
outdoor experiences across the 
UK for the worthiest of causes.” 
Karen Bolton, Head of Community 
and Events Fundraising at Mind, 
said: “We are delighted Merrell 
is sponsoring Mind Hike 2019. 
Together we want to inspire people 
to get trekking, hiking or trail 
running and reap the benefits of 
spending time outside.

“We know that spending time 
outdoors can have a positive 
impact on your mental and 
physical health, being outside 
in nature can help improve your 
mood, reduce feelings of anger 
and loneliness, help you feel more 
relaxed and confident and improve 
your fitness level.”

Discover how you can get involved 
in a charity trekking event here. 

Merrell has joined forces 
with Mind, the mental health 
charity, to promote the benefits 
of time and experiences in the 
outdoors on mental health.

With the aim of inspiring people 
to get hiking, trekking and trail 
running and to reap the rewards 
of spending time outside, the 
collaboration will see Merrell 
become headline sponsor of the 
Mind Charity Hike events.

The Mind Hikes are some of the 
charity’s most popular fundraising 
events and offer people the 
opportunity to explore beautiful 
locations and accomplish new 
goals whilst raising vital funds 
for their work to ensure everyone 
with a mental health issue gets the 
support and respect they deserve.

As part of the sponsorship, 
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Merrell and Mind partner to promote the 
benefits of the outdoors on mental health

MULTIPLE 
NEW 

APPOINTMENTS
AT LYON 

EQUIPMENT 
Lyon Equipment has 

announced a series of new 
appointments, both at its 
Tebay headquarters and 

within its sales teams.
The new positions have 

been prompted due to the 
company’s growth in its 
outdoor, cycle, work and 
rescue and watersports 

business, and the continued 
development of the  

Petzl agency.
Mark Croxall is joining 

as sales representative 
for the Lyon Brands 

division, covering central 
England, Wales and 

Southern Republic of 
Ireland, while Graham 

Crawford is appointed as 
sales representative for 
Lyon’s Work and Rescue 

division. Mark joins from 
a background as a Lyon-
sponsored climber and 

route setter, and Graham 
from Seiko where he was 

Territory Manager.
On the Petzl side, Ed 

Waddington joins the Pro 
sales team covering lighting 

and work-at-height products 
in the generalist reseller 
sector; Ed joins from the 
Bristol Waste Company, 
having previously been  

with Life Venture.
Alex Mallalieu has joined 
the Lyon Watersports 
division, looking after 

Southern accounts, having 
joined from the Mark 

Warner travel company.
And finally, Aston Gilbert 

moves to Lyon Equipment’s 
Work & Rescue division to 
develop social media and 

marketing; an internal 
appointment, Aston  

having moved from the  
Lyon Manufacturing 

production team.

Katadyn Group are now the 
official distributor of Forestia.

This will make it possible to 
distribute the brand's different 
products in areas such as DACH, 
Italy, France and Poland. 

With the incorporation of 
Forestia, the Katadyn Group 
completes a wide range of 
Outdoor brands such as 
Optimus, trek´n eat, alpineaire, 
pharmavoyage, steripen,  
spectra watermakers, micropur 
and cortisol.

In 2004, Forestia was born 
with the aim of offering a wide 
variety of dishes which were easy 
to prepare and consume during 
any outdoor activity.

There are a total of 12 recipes 
inspired by international dishes, 
in which you will find options for 
vegans and vegetarians, as well as 
for any culinary taste. In addition, 
Forestia offers a revolutionary 
heating system that allows you to 
enjoy these  dishes hot in just a 
few minutes, without the need to 
light a fire or carry heating stoves. 

Katadyn Group has been 
developing Outdoor products 
for over 80 years. Offering all 
kinds of solutions for any outdoor 
activity. In addition, its extensive 
distribution and sales network 
extends throughout Europe, the 
USA and Asia.

The Swiss group is considered 
a true leader specialising in 
products and solutions for the 
marine and outdoor industry. 

Noemi Vidal Domenech, 
marketing manager, said: “It 
is a great pleasure for us to be 
included among Katadyn Outdoor 
portfolio brands. We will be able 
to share this space with other 
brands that will contribute and 
enrich us in the development of 
the business. Certainly this fact 
becomes a milestone for Forestia 
and an opportunity to raise the 
brand to the next level. We know 
that with Katadyn Group we 
have the opportunity to turn our 
products into a reference within 
the “MRE (Meal Ready to Eat)” 
solutions for Outdoor.”

Forestia joins Katadyn 
Distribution Group 

Columbia opens new 
store on Carnaby Street
Columbia Sportswear has opened its newest brand store on 
London’s vibrant and iconic Carnaby Street.

The store stands apart from other area retailers, offering visitors a fresh 
take on the outdoors, a full range of innovative outdoor gear, and engaging 
story-telling, immersing visitors in the brand’s 80-year history.

From its humble beginnings in 1938, in Portland, Oregon, to its current 
partnership with the UK National Parks, the store is an ideal location to 
experience the heritage of the Columbia brand, gear-up and get inspired. 

Throughout the store, Columbia’s DNA and US Pacific Northwest 
heritage is unmistakable, including a history wall that cascades down the 
staircase taking customers on a journey through the archives.

The brand’s local involvement with the UK National Parks is celebrated 
with an entire corner dedicated to the partnership and various displays for 
discovering and learning about some of the UK’s most breath-taking and 
treasured landscapes.

As an industry leader in outdoor apparel, footwear and accessories, 
the new store offers a full collection of premium apparel, footwear and 
accessories to help customers enjoy the outdoors for longer while staying 
warm, dry, cool and protected. 

Matthieu Schegg, vice president and general manager EMEA at Columbia, 
said: “We’re excited to open our second store in the UK at a premier location. 
We hope the store will become a much-loved destination for outdoor 
enthusiasts both in the UK and those visiting from further afield.” 

Throughout the Summer, the store will host a number of events, 
connecting customers with experts, inspiration and opportunity to 
gear-up for their adventures. 

Visit the new Columbia store at 39 Carnaby Street, Soho, London, W1F 7DP.
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The international outdoor 
sector will meet in Munich 
for the first OutDoor by ISPO 
trade fair.

The focus of the event, from 
June 30 to July 3, 2019,  will 
be on an international retail 
audience, who will enjoy 
numerous benefits. In addition 
to assistance on travel and in 
finding accommodation, visitors 
can look forward to discount 
ticket prices and a separate 
retailer program.

Markus Hefter, Exhibition 
Director OutDoor by ISPO, 
said: “Retailers are our most 
important target group. We want 
to give them the best possible 
support in organizing their visit 
to the trade fair so that they can 
contribute effectively to the new 
outdoor movement. 

“In addition, we provide them 
with a relevant information and 
network platform all year round 
with the digital services on the 
ISPO network.” 

At the OutDoor by ISPO 
premiere event, visitors can look 
forward to a wide range of topics 
geared to consumers’ modern 
understanding of the outdoors. In 

addition to standard activities like 
climbing and hiking, there will also 
be segments such as bikes, trail 
running, water sports and urban 
outdoor. These will be rounded 
off with general topics such as 
sustainability and technology. All 
of these areas will be presented as 
worlds of experience. Numerous 
Focus and Activation Areas will 
serve as a stage for an extensive 
program of presentations and 
events. Trade visitors will not 
only receive a comprehensive 
overview of the products on 
offer, but also inspiration for 
adjusting or expanding product 
ranges, shop design or addressing 
customers. Specific presentations 
and discussions on new concepts 
concerning the point of sale take 
place in the Retail Lounge, which 
also serves as a meeting point and 
relaxing zone.

The pricing structure 
for OutDoor by ISPO offers 
discount admission prices for 
retailers and wholesalers, brand 
manufacturers, distributors and 
sales representatives. They will pay 
just 17 euros for a regular day ticket 
booked online. Bookings made on 
site will cost 24 euros. Accordingly, 

the four-day ticket will cost 24 or 
39 euros. As with all other ticket 
categories, proof of legitimation will 
be required when buying tickets.

Retailers can also purchase 
the OutDoor by ISPO Card at 
a discount. For 79 euros, card 
holders enjoy a variety of benefits 
at the trade fair and in connection 
with it. These include free use of 
Munich public transport, access 
to the trade fair site and admission 
to the exclusive Card Lounge 
including food and drinks.

The “Altogether to Munich” 
program is aimed specifically at 
international retailers. A country-
specific online platform enables 
brands and distributors to invite 
their trading partners simply and 
efficiently at the click of a mouse, 
manage appointments, and network 
in the run-up to the trade fair. 
The program also includes guided 
retail tours of selected sports 
retailers in Munich. “Altogether to 
Munich” is currently available in 
six languages for sports retailers 

from Great Britain, Italy, Austria, 
Spain, Poland, Switzerland and 
Scandinavia.

Messe München provides 
assistance for OutDoor by 
ISPO visitors when travelling 
to the trade fair and looking 
for accommodation with a visa 
service and hotel booking services. 
Deutsche Bahn and Lufthansa 
offer special deals.

Anyone who would like to be 
on site for the opening without 
having far to travel can stay at the 
OutDoor by ISPO Camping Area 
specially set up for the trade fair. 
Not only will there be plenty of 
space for visitors to sleep in their 
private caravan, camper van or 
tent–they can also hire camping 
accommodation on site.

In addition to the annual 
trade fair, OutDoor by ISPO is 
offering a high-reach, year-round 
platform for the first time for the 
entire outdoor community. It will 
be based on the ISPO network 
ecosystem with numerous analog 
and digital services along the 
entire value chain. Retailers will 
thus have access to relevant and 
up-to-date industry topics 365 
days a year.

with retail partners, in a way that 
better reflects the rapidly changing 
market.  Meanwhile, the brand will 
also redouble its focus on creating 
ground-breaking products for the 
specialist outdoor sector through 
its Extrem range, continuing a 
thread of technical cutting-edge 
innovation that stretches back to 
the early 1970s.

Already confirmed in the new 
structure is Graeme ‘Grim’ Paige, 

who has been promoted to  
category manager.

Paige has worked at Berghaus for 
over a decade, in a variety of sales 
and product roles, and recently 
led a first-to-market partnership 
with W.L. Gore and Associates, 
introducing a new range of 
successful Berghaus GORE-TEX 
products in the UK.

Kev McFadyen, Berghaus brand 
director, said: “Berghaus has a 

OutDoor by ISPO focuses on retailers

Berghaus doubles the size of its 
product and innovation team
Berghaus has announced a 
major investment in its product 
and innovation team, in order 
to support the brand’s long-
term growth strategy.

The investment will include a 
new ‘Sprint Team’ that will bring 
certain lines to the market quicker 
than through the standard process. 
The team will build on the brand’s 
renowned Extrem range and 
expand its outdoor lifestyle offer, 
reflecting the increasing number 
of consumers who are realising the 
benefits of, and spending more time 
participating in, outdoor pursuits. 
Berghaus, part of the Pentland 
Brands group of companies, is now 
recruiting to 11 new roles that will 
be based at the Pentland Brands 
North East HQ in Sunderland, 
plus three positions in its footwear 
division at the Pentland Brands 
global HQ in London.

The product and innovation team 
will be led by a head of category 
and a head of design.  Applications 
are now open for the vacant head 
of category role, while long-time 
Berghaus team member James 
Hodgson has been promoted 
to head of design. Hodgson has 
worked for the brand for 15 years 
and has been responsible for the 
development of many iconic, award-
winning innovations, including 
the introduction of water resistant 

down to the outdoor apparel market 
and the launch of the world’s 
lightest waterproof jacket.  

The head of category and head of 
design will work closely together 
and lead the teams responsible 
for delivering the product and 
innovation developments that will 
help Berghaus build on its growth 
of recent years.

The Sprint Team will allow 
Berghaus to work more effectively 

truly phenomenal product heritage 
and this brand has always been 
a pioneer in our sector.  We’re 
determined to be at the forefront of 
where outdoor product innovation 
goes next and this investment 
demonstrates our commitment to 
the industry. We have a genuinely 
world-class base here in the North 
East and some incredibly talented 
people, such as James and Grim. 
Now we’re offering outstanding 
opportunities to other talented and 
motivated individuals – they have 
a chance to come and join an iconic 
brand, a growing business and a 
passionate team.”

The Berghaus product 
development team is based in 
state-of-the-art headquarters 
in North East England, with 
facilities that include a sample 
and cutting room, and a fully-
equipped laboratory for testing 
the performance and durability 
of fabrics and components in 
controlled conditions. As well  
as on site testing, Berghaus runs 
an extensive outdoor programme 
before launching products, 
involving professional testers, 
sponsored athletes and its  
own teams.

Information about the vacant 
roles, along with details of how  
to apply, can be found at  
www.pentlandbrands.com
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Barska binoculars
Get your ideal Barksa binoculars  

with Burton McCall and select by intended 
use and ergonomics. Barska Lucid is  
a perfect blend of functionality and  

compact portability and The Gladiator  
series offers a selection of zoom models  

ideal for long distances.

New from Osprey
The Archeon series embodies the principles 

of essentialism and environmentalist for 
both hiking and backpacking. This new 
series combines recycled fabrics and a 

comfortable backsystem to produce a pack 
built for life in the outdoors.

01162 344611
sales@burton-mccall.co.uk

burton-mccall.co.uk/brand/barska/

01202 413 980
care@ospreyeurope.com
www.ospreyeurope.com

Mac in a Sac POLAR 
Down Jacket

A year round insulation piece. The POLAR 
Down reversible jacket is available in 

various colours and in men and women’s 
styles. Packable and filled with RDS 

approved down, this innovative jacket 
punches above its weight.  Offered to retail 

with attractive mark-ups. Become a stockist 
today. Reversible, Packable, Down Jacket.

paresh@ledco.co.uk
01344 876 222

028 9079 0588
sales@targetdry.com
www.targetdry.com

HAIX hikes ahead at 
OTS 2019

HAIX has a global reputation for the design 
and manufacture of high-tech outdoor 

footwear for hiking, trekking and hunting 
and will be displaying its leading range of 

products for work and leisure at the Outdoor 
Trade Show 2019 - stand 260. Products on 

display will include the newly launched 
CrossNature range, the Black Eagle 

Adventure range and HAIX’s military boots.

Woolpower LITE 
Range

Woolpower LITE is a fabric that has 
exploded in popularity since Outwear 
started producing it. LITE is a thinner  

fabric that is good to use all year round. 
It feels cool against skin during warmer 
weather and warms the body when the 

temperature is cooler.

08751 8625 889
www.haix.co.uk

01576 490100
sales@outwearltd.co.uk
www.outwearltd.co.uk

Adventure Climb 
Rescue

Adventure Climb Rescue is a leading 
supplier of specialist equipment for the 

indoor and outdoor adventure market. They 
offer expert advice for selecting the right 

gear for adventure parks, ziplines, outdoor 
education centres and indoor climbing gyms. 

They are excited to use OTS 2019 (stand 
296) for the official UK launch of Singing 

Rock’s full range of premium climbing gear.

ODLO Fast and Light
Small and quick to pack, super light and 
extremely functional – Odlo’s outdoor 

performance line FLI (Fast & Light) 
prepares outdoor enthusiasts for anything 

the weather throws at them while hitting the 
trail. Incredibly lightweight, the FLI 2.5L 

Jacket is the perfect packable companion for 
summer adventures.

07340 577230
wayne@adventureclimbrescue.co.uk
www.adventureclimbrescue.co.uk

07581741799
James.Clark@odlo.com

Odlo.com

Get smart in the dark
Ledlenser’s extensive range of headlamps 
for the Outdoor Adventure, Running and 

Sports sectors see the addition of the new 
flagship MH11 Headlamp. This is the 

first Ledlenser headlamp with Bluetooth 
connectivity which enables users to control 

and personalise the light via an app on 
their smartphones. It’s also backed by the 

stunning seven-year with registration 
warranty. See the full range and show deals 

on Stand 312 at OTS.
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Corey V Half-Zip 
Fleece

You’d have to go a long way to find a 
microfleece top as popular as Corey – 

and with good reason. Constructed from 
Craghoppers’ amazingly soft recycled  
fleece fabric, Corey helps trap warmth  
with impressive efficiency, making it  

a firm favourite all year round.  
Wearing is believing.

DayPak Changing 
Bag

Inspired by contemporary streetwear, this 
changing bag looks just as good on Mums 

as it does on Dads. With a whole host of 
thoughtful design features, this 25L capacity 

bag is the one to have for parents with 
adventure on their agenda.

0161 866 0583
www.craghoppers.com

01756 702410
customerservice@micralite.com

www.micralite.com

Essential Warmer 
Pack

Grab your selection of Haago winter 
warmers. Pack includes one pair of hand 

warmers, one pair of toe warmers, one pair 
of insole warmers and one body warmer.

Develop your own 
backpacks

Are you looking to develop your own 
backpacks or travel bags?

Based in Hong Kong, Oxyamco are a 
specialist producer of all types of specialist 

bags including outdoor, travel, biking and 
military spec.

Their established factory has experienced 
technicians and is fully CSR and 

environmentally audited.

+44 20 3667 3434
hello@haago.com
www.Haago.com

+852 3702 0620
sales@oxyamco.com.hk
www.oxyamco.com.hk

Ecco X-Trinsic
Whether you’re heading to the beach, enjoying 
outdoor activities or strolling around the city 
on warm-weather days, the embossed Ecco 

X-Trinsic Sandal makes a stylish and practical 
choice. Expertly constructed from either Ecco 

Greywolf leather or rubberised, ultra-matte 
leather, this open-toe sandal is complemented 

with discreet embossing and set on a two-
toned Ecco Fluidform sole for a modern look. 

Easily adjusted for a personalised fit, the 
athletic three-strap design boasts a soft and 

stretchable lining for optimal in-shoe comfort.

Mobile Solar Chargers
Mobile Solar Chargers Ltd have specialised 
in fit for purpose portable power for the past 

five years. They have powered expeditions 
up Everest, across the Sahara, Antarctic 

and des Sables participants. For just daily 
backup or off-grid charging, get in touch with 

the contact details below for advice on the 
most suitable product.

0172 682 9510
www.gb.ecco.com

www.mobilesolarchargers.co.uk
enquiries@mobilesolarchargers.co.uk

01935 825914

Goal Zero Sherpa 
100AC

For versatile power on the move, the 
Goal Zero Sherpa 100AC is ideal. Airline 

approved with two high-speed USB-C 
power ports for portable devices as well 
as an integrated European plug socket. 

The Sherpa also has the wireless charging 
function for compatible smart phones.

Map of choice
Harvey is the map of choice for outdoor 

adventure. Harvey's have the finest 
areas for walking in the UK covered 

with the Trail Map, Superwalker XT25, 
Ultramap and British Mountain Map - all 
tough, lightweight, durable, 100 per cent 

waterproof and easy to fold and fit in your 
pocket. This focus on practical use has been 
recognised over the years by 14 awards for 

quality and innovation.

0116 234 4611
sales@burton-mccall.com

www.goalzero.com

01786 841202
marketing@harveymaps.co.uk

www.harveymaps.co.uk
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Simon added: “We’ll be going 
into the stores, checking stock 
levels, answering questions, 
placing point of sale. It’s a learning 
curve for all of us but we wouldn’t 
be doing this if we weren’t 
confident we’ll get results. We are 
trying to make this as low risk as 
possible for our retail partners.  
This is the logical thing to do.”

Dylan Jones, owner of Crib 
Goch Outdoor World in Llanberis, 
is one of those retailers. He said: 
“We’re really looking forward to 
stocking CMP as a concession. I was 
impressed with the colour-ways and 
the fit, and the prices and margins 
are good. As a small independent 
you’re just trying to find something 
different for your customer.

“Simon knows our area really 
well so he wouldn’t just lumber us 
with stuff that doesn’t sell. Being 
able to go up to the showroom and 
pick from the range makes a big 
difference. We didn’t feel like we 
were being pushed into anything. 
We have a different market up here 
in Llanberis and it wouldn’t work if 
you didn’t get the choice.”

Despite the daily raft of gloomy 
high street headlines, Ardblair 
Sports Importer is choosing 
2019 as the year to back bricks 
and mortar.

This year they’ve chosen ten 
independent stores to work with 
to grow the CMP brand over the 
summer through concessions. 

Simon Tams, Ardblair senior 
account manager, said: “This is a big 
commitment for us, but we wanted 
to take a different approach to grow 
CMP in the outdoor market.

“Ardblair has chosen to work 
in partnership with independent 
retailers, sharing risk and allowing 
more individuality. Rather than 
picking the same 20 products 
for every store, we’re asking the 
retailers to choose. They know their 
customer base, they can use their 
experience to pick what will sell.”

At the same time they’re taking 
away the pressure of stock control 
by warehousing it all themselves 
in the UK; making things more 
manageable for retailers, and 
making themselves more 
indispensable to the retailers. 

CMP to launch ten 
concession stores 
across the UK

LIFESYSTEMS 
RENEWS ITS 

COLLABORATION 
WITH THE OMM 

British outdoor-health 
and survival expert 

Lifesystems will continue 
its collaboration with the 

Original Mountain  
Marathon (OMM) in 2019.

The companies have been 
linked since 2015 with the 
two teams working closely 

together to produce a 
number of lightweight yet 

highly-functional products 
that form an essential part  

of any event kit list.
Both companies are 

backed by an impressive 
heritage in their respective 

fields. The OMM has been 
running for more than 50 
years, while Lifesystems 
introduced the first ever 

travel-specific first aid kit 
way back in 1989.

Combining their  
extensive expertise and 

experience, the two 
organisations have worked 

together on several 
bestselling mountain 
marathon essentials 

including the aptly named 
Nano First Aid Kit which 

weighs in at just 95g, as  
well as the innovative, 

reusable Light & Dry Bivi. 
These Lifesystems products 
will continue to be endorsed 

by OMM going forward.
Nina Cochran, Marketing 

Manager at Lifemarque,  
said: “We’re really  

delighted to once again 
partner with OMM in 2019. 

We’ve worked  
with the team there for 

several years now and it is 
great to collaborate with 

them on producing light and 
reliable safety equipment 
that is indispensable for 

athletes taking on all types  
of endurance events.”

Jack Wolfskin and the 
National Trust enter 
long-term collaboration 
Jack Wolfskin and National 
Trust have entered into a new 
long-term collaboration and 
the launch of an eco-friendly 
range of outdoor clothing.

Inspired by a shared love for 
enjoying, and caring for, the great 
outdoors, the Jack Wolfskin x 
National Trust collection includes 
five men’s and four women’s pieces.

The Jack Wolfskin x National 
Trust collection reflects their 
shared values of environmental 
protection and care. Each piece 
in the range is free from PFCs, 
using alternative treatments for a 
DWR (durable water repellency) 
so that water drips off without 
environmental harm. Named 
after some of the National Trust’s 
most iconic and diverse natural 
landscapes. The Langdale Fleece 
(Men, Size M) for example, is  
made from 15 PET plastic bottles 
(1L) and the recycled material  

is certified by the Global  
Recycling Standard.

The collection also features 
Jack Wolfskin’s innovative 
Texapore Ecosphere membrane. 
This waterproof-breathable 
membrane is the world’s first 
100 per cent recycled membrane, 
manufactured from remnants from 
the production process. As a Fair 
Wear Foundation member with 
leader status, Jack Wolfskin works 
in close cooperation with its supply 
chain partners to ensure fair and 
safe working conditions.

Melody Harris-Jensbach, 
CEO Jack Wolfskin, said: “I am 
very pleased that we have found 
an organization that shares our 
vision and values of looking after 
and enjoying the great outdoors. 
The exclusive collection is an 
environmentally focused range 
that features design standards, 
technology and innovation that our 

customers expect from us.”
Clare Brown, head of brand 

licensing for the National Trust, 
said: “We know our members and 
supporters care about the impact 
their everyday decisions have 
on the environment and we are 
committed to finding ways to help.

“By working with like-minded 
brands, we can achieve far more 
than we could alone. Collaborating 
with Jack Wolfskin has allowed us 

to work with a brand which goes 
above and beyond industry norms 
to create innovative eco-friendly 
outdoor clothing. Not only will 
every sale benefit our conservation 
work but Jack Wolfskin’s visionary 
approach to producing a collection 
for us, for example, from 100 per 
cent recycled PET bottles, will help 
our members and supporters make 
informed choices about their next 
outdoor clothing purchase.”

Vango has been announced as the official camping partner of 
Loch Lomond & The Trossachs National Park.

The three-year partnership will see Vango working with Scotland’s 
first National Park to promote sustainable camping and support people 
from all backgrounds to enjoy camping in the National Park

With some of the UK’s most stunning scenery including two National 
Nature Reserves – Loch Lomond & The Trossachs’ 720 mile National 
Park encompasses grand mountains, ancient forests, breath-taking 
glens, unique historic sites and spectacular lochs.

Over the three year partnership, Vango will provide sponsorship to the 
National Park Authority to support the promotion of responsible camping 
and to provide equipment for a camping kit library to be set up for groups of 
people who might not otherwise have access to camping equipment.

Camping is one of the most popular ways to enjoy the National Park 
and with more than 50 per cent of Scotland’s population living within 
an hour’s drive, it provides fantastic opportunities for everyone to get 
out and try camping whether it’s wild camping for the first time or 
visiting a campsite with family and friends.

As well as the wide range of private campsites throughout the 
National Park, the Authority have opened two new campsites in the 
last two years at Loch Chon and Loch Achray in the Trossachs, offering 
a smaller, more natural camping experience in stunning locations but 
with the added comforts of set pitches, parking, water and toilets.

Robert Birrell, Vango marketing director, said: “Not only will our 
collaboration help to promote a more sustainable way of experiencing 
the National Park, but we also hope that it will get everyone, from all 
backgrounds and walks of life, camping, exploring and enjoying one of 
Scotland’s national treasures.”

Gordon Watson, chief executive of Loch Lomond & The Trossachs 
National Park 
Authority, said: 
“As Scotland’s first 
National Park, we 
want everyone to 
have the chance to 
experience, enjoy and 
embrace this special 
place and connect 
with nature. Camping 
is a fantastic way 
to do this so we are 
delighted to welcome 
Vango, a leading 
camping brand with 
strong local roots, on 
board as our official 
camping partner.”

Vango and Loch Lomond & 
The Trossachs National Park 
announce partnership

SIMON TAMS, ARDBLAIR SENIOR 
ACCOUNT MANAGER

MICK FORAN, CAMPSITE SUPERVISOR LOCH 
LOMOND & THE TROSSACHS NATIONAL 
PARK AUTHORITY AND ANDREA RENNIE, 
MARKETING TEAM LEADER VANGO.
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Keen announces inaugural European 
Better Takes Action Boat Tour
KEEN have leapt into spring 
with a renewed vigour and 
commitment to ‘taking action’.

They have a long-standing 
philosophy that protecting 
the places we play, supporting 
communities in need and reducing 
impact through actions big and 
small can make a better world.

In demonstration of this, KEEN 
are taking it to the next level as 
they host the inaugural Better 
Takes Action Boat Tour.

In conjunction with project 
partners Plastic Whale, the KEEN 
boat - a bespoke boat made from 
recycled Amsterdam canal waste 
- will visit several key European 
Cities throughout the Netherlands, 
Germany and the UK across Spring 
and Summer 2019.

Designed to educate and raise 
awareness of sustainability issues 
and inspire and engage fans of 
the brand to get outside and 
proactively protect outdoor spaces 
together, this unique initiative 
provides a hands on opportunity to 
help address plastic pollution.

During the tour, local fans, 
partners and friends are invited to 
join the brand and crew the vessel 
on a plastic ‘fishing’ excursion’ to 
help clean up polluted waterways, 
the finds of which will be harvested, 
recycled and subsequently 
repurposed for a future life 
courtesy of Plastic Whale.

As part of their ongoing 
ambassador program, KEEN 
continue to seek out partners who 
share their ethics and values, and 

especially those with an active 
affinity to protecting the outdoors. 
Spearheading this tour, KEEN are 
delighted to announce they will 
be working with record breaking 
paddleboarder Cal Major, founder 
of Paddle Against Plastic and 
inspirational campaigner who aims 
to inspire others to care for the 
environment through adventure. 
Cal will be accompanying KEEN 
during all legs of their Better 
Takes Action Boat Tour this 
summer, offering an incredible 
opportunity for fans to join 
her and to learn more from the 
inspirational ambassador about 
how communities and individuals 
can work together to take action to 
tackle plastic pollution at source.

Marketing Director, Perry 
Laukens, KEEN EMEA said: 
“Preserving and protecting the 
places where people work and play 
in the outdoors has always been at 
the heart of who we are as a brand, 

so we are thrilled to be working 
with partners like Plastic Whale 
& Cal Major, who are sharing so 
many of our values.

“Over the years we have 
endeavoured to always lead by 
example, supporting and engaging 
with a variety of interventions 
including beach and mountain 
clean ups and donating funds and 
products for disaster relief across 
the world. We hope through the 
Better Takes Action Boat tour 
we can encourage and foster 
environmental actionism and in 
particular by aiming to work with 
children and young people during 

the tour, KEEN can also help to 
nurture a future generation of 
planet stewards.”

The series kicked off on April 
5 in KEEN’s European home, the 
Netherlands, which saw the boat 
making its maiden voyage on the 
Capital’s canals in Amsterdam. 
KEEN was joined by local 
volunteers, friends, partners and 
brand ambassadors, including Cal 
Major, who enjoyed a fun afternoon 
fishing and helping to keep the 
cities canals free of plastic in the 
Spring sunshine.

The KEEN boat will now set 
sail for several destinations across 
Europe during spring and summer 
2019 including: Germany, Hamburg 
– June 22, Germany, München - 
June 30, UK – London - July 13.

During the German leg of 
the tour, KEEN is delighted to 
announce events will be hosted in 
collaboration with the Clean River 
Project, a non-profit environmental 
and educational charity that strives 
to reduce plastic pollution in 
German waterways.

For further information about 
the campaign visit https://www.
keenfootwear.com/en-gb/better-
takes-action-boat-tour

Fastpacking, run-camping; it’s 
so new its terminology has yet 
to properly evolve. Whatever 
you call it, its philosophy of 
pushing hard to achieve a 
goal - whether it be a day-long 
summit push, or multi-day 
missions - runs through the 
bones of these packs.

Durable yet light with a sleek, 
minimalist silhouette belying a set 
of intuitive features, the new range 
of Traiblazer packs are designed to 
increase efficiency when operating 
in mountainous environments.

With a focus on lightweight 
performance for self-sustained, 
fast-paced trails in the 
mountains, the Trailblazers 
will redefine your ultra-light 
mountain adventures, whatever 
gets thrown at you.

Matt Kemp, product manager 
for equipment, said: “The 
Trailblazer packs were born out of 
a recognition that there 
is a change in how 
people are approaching 
outdoor activities.

There is a rapidly 
growing movement 
that is goal orientated, 
time focused and hard 
hitting. We are not 
necessarily talking 
running, just 
moving fast paced 
in the mountains, 
achieving your goal 

within a shortened timeframe.
“Recognising this change, we 

have designed the Trailblazer 
pack range, with nothing else 
like it on the market they have 
a customisable body-hugging 
harness for a close, secure fit, 
a mass of storage options, all 
accessible on the move allowing 
you to push hard, non-stop in the 
mountains to achieve your goals.”

The innovative Montane 
Covalent harness delivers a 
customisable, body-hugging fit 
without restricting movement. 
Influences from our VIA Trail 
Series of packs can be seen in 
features such as a chest click-
and-go strap, and high mounted 
harness pockets bely the ranges’ 
propensity for dynamic and 
unrestricted movement.

Available in three volumes;  
18, 30 and 44L with ample storage 
capacity and a multitude of 

pockets, they offer 
easy access  
to hydration,  
food and essential 
kit while on the 
move. With its 
intuitive design 
and balance of 
dynamic and passive 
technologies, it 
was shortlisted 

for an Outdoor 
Friedrichshafen  

Design award.

Montane introduce the 
Trailblazer packs for 
Spring/Summer 2019

THE OTS 
WEBSITE HAS 
A FRESH NEW 

LOOK FOR 2019  
For 2019, OTS has had a 

website a makeover, and the 
brand-new fresh-looking 

site is now live. 
The new website is the 

official one-stop shop for 
all the latest show and 
exhibitor news, an up-

to-date list of exhibitors, 
latest floor plan, finding 

out venue information and 
most importantly exhibitor 

booking and visitor 
registration.

Bookings for this year’s 
OTS have been strong over 
the past few months which 
has resulted in over 90 per 
cent of the space now being 
taken. If you are looking to 
exhibit at this year’s show 

it's strongly advised that you 
submit your booking form in 

as soon as possible.
Trade visitors can register 

to attend the event by 
filling in a short form on the 

website. Entrance to OTS 
is free, includes free on-site 

parking and couldn't be 
easier to get to, thanks to the 

new venue being centrally 
located and conveniently 

close to all transport links.
Exhibiting at the show 

for the first time in 2019 
are DMM International, 

Kathmandu, Birkenstock, 
Mountain Hardwear, VauDe, 

Swim Secure, Kidunk, 
Cooltraxx, Real Outdoor 
Food, Grubs, Micralite, 

Diono, Head & Puma, 
Waspinator, Adventure 

Climb Rescue, Ticktwister, 
Red Original, Ecco, Adidas 

Terrex and On Running. 
Also returning to the 

show are Grisport, Odlo, 
Nitecore, Saxx, Water to Go, 

Lifeventure, Ruffwear  
and Highlander. 

Many well-known brands 
are returning to OTS and 

have already booked space 
at the 2019 show   including 

2pure, Ark Consultants, 
Bradshaw Taylor, Buffera, 

Burton McCall, Lyon 
Equipment, Hi-Tec, 

Keela, Regatta, Mountain 
Boot Company, Osprey, 

Vango, Mammut, Summit, 
Craghoppers, Regatta, Lowe 
Alpine and Vibram to name 

but a few.
OTS 2019 dates and 

opening times:
Tuesday 9th July 2019 – 

9am – 7pm
Wednesday 10th July 

2019– 9am – 6pm
Thursday 11th July 2019 – 

9am – 4pm
If you’d like to speak to the 

organisers about exhibiting 
in 2019, please call  

Marta Williams at MCS  
on 0161 437 4634 or  

email marta@mcspr.co.uk.

Swiss textile innovator HeiQ has 
partnered with BUFF on their 
new CoolNet UV+ fabric to stay 
dry and feel cool.

For 25 years, BUFF has premiered 
and innovated the tubular headwear 
category. Headquartered in Spain, 
the company was founded to keep 
the founder’s neck and head warm 
during his cross-country motorcycle 
rides. Today, BUFF continues its 
heritage of quality and reliability of 
multifunctional headwear. Just like 
the first product from BUFF in 1991, 
the new CoolNet UV+ was developed 

to keep customers safe and cool from the sun’s dangerous UV rays.
Today the fabric is a recycled performance polyester microfiber with 

HeiQ Smart Temp’s activated cooling technology to keep the wearer 
cool and comfortable. The fabric also includes UPF 50+ sun protection, 
offers a four-way ULTRA stretch weave and is 100 per cent seamless for 
the perfect fit. Marc Fitó, innovation manager at Original Buff, S.A, said: 
“With 25 years of improvements on our BUFF products, we are excited 
to partner with HeiQ on our CoolNet UV+ to allow our customers to 
Stay Dry and Feel Cool with this new line of multifunctional headwear.”

HeiQ Smart Temp is an intelligent thermoregulation technology. 
Cooling is activated by rising body temperature and deactivated once 
cooling is complete.

HeiQ Smart Temp keeps the wearer cooler, dryer and more comfortable.
Christian von Uthmann, HeiQ’s Chief Sales Officer, said: “HeiQ and 

BUFF have a shared vision of quality and reliability in our products. 
With the new CoolNet UV+ fabric, we are pleased that our HeiQ Smart 
Temp technology will allow the consumer to Stay Dry and Feel Cool.”

BUFF launches CoolNet 
UV+ for activated cooling 
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